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Rough Proofs 


Advertising men are turning the 
annual reports of big corporations 
into beautiful productions, but most 
stockholders still believe that hand- 
some is as handsome does. 


vv¥eey? 


The modern dress of an annual 
corporation report includes plenty of 
color, but the average shareholder 
would much prefer to see beautiful 
black figures all the way through. 


, v 


Mark Ethridge is the new radio 
czar pro tem, but he turned down the 
proffered salary of $25,000. He must 
think he’s going to have a lot of fun. 


7 Vv? 


With a newspaper man directing 
the destinies of the radio industry, 
why should France and Germany 
have such a hard time settling their 
differences? 

a 


The cause of world peace has also 
been given a big boost by the spec- 
tacle of Los Angeles pitching in to 
help make San Francisco’s Golden 
Gate Exposition a success in 1939. 


vveg? 


California, says a business writer, 
produces most of the lemon crop. He 
wasn’t referring to Hollywood, by 
any chance? 

. 


vveg? 


Scientific researchers are a big 
help to advertising men these days, 
but it doesn’t hurt to have a good 
lawyer handy. It’s getting increas- 
ingly difficult to handle business mat- 
ters from jail. 


7 ¥ 


Ringling Bros. and Barnum & Bailey 
will schedule their shows this year 
only after exhaustive market re- 
search. Is it possible that circus peo- 
ple now regard their product as a 
luxury instead of an indispensable 
necessity? 

vvy 


The fellow who included a couple 
vf misspelled words in a Webster’s 
Dictionary ad, as revealed by Boston 
University, can remind his critics of 
the grammarian who passed this on 
to posterity: “Never use a preposi- 
tion to end a sentence with.” 


vv¥eg¢ 


Homer is permitted an occasional 
hod, but the advertising man using 
misspelled words in a dictionary ad 
must be convicted of sleeping on in- 
stead of with his product. 


+ 3 F 


_ “I love to spend each Monday with 
70U,” sings Eddie Cantor, glancing at 
the calendar just to make sure. It’s 
‘00 bad for Eddie there are only 
‘even days in the week. 


7. 3 


mi henneth L. Watt” exposed the 
— and tribulations of a radio ad- 
we in The Saturday Evening 
#85 but he won’t be mad if the 
‘ent doesn’t recognize the picture. 


¥ ¥ 


Pe some national advertisers, 
tna er managers are beginning to 
a that using chinaware, bank 
. 8 and double features isn’t 
— tily the best way to sell their 


Copy Cus. 


TYPOGRAPHICAL 
CONTEST TAKEN 
BY NEWARK NEWS 


Wins Ayer Cup in Competi- 
tion with 1,437 Dailies 


(Pictures on Page 39) 

Philadelphia, April 7-—The eighth 
annual contest for possession of the 
Francis Wayland Ayer Cup for typo- 
graphical excellence ended today, 
Newark Evening News emerging as 
winner. The Newark paper won in 
competition with 1,437 other dailies 
in three circulation classes. 

Honorable mentions were awarded 
as follows: 

More than 50,000 circulation—(147 
papers entered)—First, Washington 
Post; second, Los Angeles Times; 
third, New York Times. 

10,000 to 50,000 circulation (356 
papers entered) — First, Rutland 
Herald, Rutland, Vt.; second, Hart- 
ford Courant, Hartford, Conn.; third, 
Kenosha Evening News, Kenosha, 
Wis. 

Less than 10,000 circulation (935 
papers entered)—First, The News, 
Lynchburg, Va.; second, Amsterdam 
Evening Recorder, Amsterdam, N. 


Y.; third, News-Democrat, Goshen, 
Ind. 
Judges of the exhibition were 


{Frank R. Kent, Baltimore Sun; Carl 


(Continued on Page 33) 


Baer Resigns 
as Wheelock 
Goes Modern 


Philadelphia, April 7—William G. 
Baer resigned from Ward Wheelock 
Company today to enjoy the fruit of 
more than a quarter of a century 
with it and its predecessor, F. Wallis 
Armstrong Company. More or less 
fittingly, the news was announced as 
the Wheelock organization moved 
from its ancient quarters at 16th and 
Locust streets to an entire floor atop 
the Lincoln-Liberty building. 

After graduating from Harvard, 
Mr. Baer served several newspapers 
in an editorial capacity before find- 
ing his life work. It was in 1911 that 
he joined Armstrong as a copywriter, 
soon earning a reputation for versa- 
tility which endeared him to the 
owner of the Campbell Soup account 
and made him an invaluable member 
of the staff. 

The Campbell Soup kids were cre- 
ated in 1900, thus antedating Mr. 
Baer’s arrival on the scene. The lat- 
ter, however, gradually took over 
much of the Campbell jingaleering 
and copywriting and is generally 
credited with having set the pace for 
copy for this account in recent years. 
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Secretary Wallace Opposes 
Court Review Clause of S.5 


Predicts Few 
Prosecutions 
of Individuals 


Chicago, April 7. — While the 
Wheeler-Lea amendment to the Fed- 
eral Trade Commission Act provides 
a penalty of fine and imprisonment 
in certain flagrant cases of violation, 
this provision will be invoked only 
in the rarest cases, and then only 
with great difficulty, Earl J. Kolb, 
member of the Chicago bar, and spe- 
cialist in FTC legislation, predicted 
today. 

“A corporation cannot be im- 
prisoned,” said Mr. Kolb, “and may 
suffer only the penalty of a fine. 
However, a corporation cannot avoid 
liability by representing that the 
acts complained of were those of an 
individual. 

“On the other hand, officers and di- 
rectors are not personally liable for 
offenses committed by the corpora- 
tion. Charges brought against them 
can be sustained only by proof that 
they participated actively in the vio- 
lation with criminal intent. It would 
be impossible to hold an officer or 
director responsible for a violation 
of which he had nd knowl«dge and 
in which he did not participate. 


Case of Directors 


“It is difficult to conceive of a 
situation where the directors of a 
corporation would be liable under 
the Wheeler-Lea Act unless they ac- 
tively participated in preparation and 
dissemination of advertising as offi- 
cers of the company. 

““A closed corporation which is con- 
trolled and operated by one or two 
principals offers a different situation 
and it is easy to think of cases where 
the officers would be liable person- 
ally. This would be true where one 
or two men exercise supervision and 
control over the business, or where 
an officer who has a definite pecu- 
niary interest supervises and pre- 
pares advertising. Even in such an 
instance it would be necessary for 
the prosecution to prove existence 
of criminal intent to disseminate ad- 
vertising of an improper and mis- 
leading character.” 

(Continued on Page 37) 


JOINS TWA 


J. Clifford Roberts, just appointed ad- 
vertising manager of Transcontinental & 
Western Air, Inc., Kansas City. He has 
been with J. Walter Thompson Com- 
pany, Chicago, where he worked on 
Nash and Graham-Paige promotion. 


GENERAL MOTORS 
AGAIN LARGEST 
NEWSPAPER USER 


New York, April 7.—Despite a loss 
of about 1,500,000 lines compared 
with the previous year, General Mo- 
tors Corporation and its subsidiaries 
had no difficulty in hoiding their 
coveted position as the largest user 
of newspaper space during 1937, a 
tabulation of 396 daily and Sunday 
newspapers in 103 cities made by 
Media Records, Inc., indicates. The 
1936 figures covered 388 newspapers 
in 100 cities. 

General Motors used 22,246,314 
lines of newspaper advertising in 
these cities during 1937, compared 
with 23,787,789 lines in 1936. As 

(Continued on Page. 4) 


Last Minute News Flashes 


Miss Comelius to Direct Arden Advertising 
New York, April 8.—Helen Cornelius has resigned as associate editor 
and director of fashion service, Harper’s Bazaar, effective April 22, to join 
Elizabeth Arden, New York, as director of advertising, publicity and 


fashion promotion. 


DeWitt Hotels Places Account with Hubbell 


Cleveland, April 8.—DeWitt Hotels, Inc., has placed its advertising 
account with Hubbell Advertising Agency, Cleveland. Magazines, news- 
papers, posters, radio and direct mail will be used for the chain, embrac- 
ing the Hollenden, Cleveland; Mayflower, Akron; Neil House, Columbus; 
Secor, Toledo; and the Jamestown and Samuels in Jamestown, N. Y. 


Buick Presses Advantage with New Campaign 

Detroit, April 8—Maintaining the pace which has carried it from 
seventh to fourth place in registrations for the first quarter, Buick Motor 
Car Company today launched a campaign in 1,500 newspapers, 15 maga- 
zines and five farm papers, asserting that it is outselling the Big Three. 


Arthur Kudner, Inc., is the agency. 


Bristol-Myers Signs Young Roosevelt for Radio 
New York, April 8.—Bristol-Myers Company today signed Franklin D. 


Roosevelt, Jr., for a single guest appearance on its Vitalis program on 
NBC April 25. Pedlar & Ryan, Inc., is the agency. 


Would Prefer Present Law, 
He Tells Members of 
House Committee 


Washington, D. C., April 7.— 
The comparatively smooth sailing 
enjoyed recently by the new food 
and drug bill (S.5) is due to be 
interrupted by severe squalls, Ap- 
VERTISING AGE learned today. The 
outburst which is expected to de- 
lay, if not to prevent passage of 
the measure in its present, and per- 
haps any form, comes from no less 
a personage than Secretary of 
Agriculture Wallace, whose Food 
and Drug Administration would be 
entrusted with administration of 
the new law. 


Secretary Wallace expressed bitter 
opposition to a provision of the meas- 
ure today in a letter to Representa- 
tives Virgil Chapman and Carl 
Mapes, members of the House Inter- 
state and Foreign Commerce Com- 
mittee, it is learned. Objecting stren- 
uously to the court review vi- 


would nullify the whole effect of the 
substantive provisions of the Dill, 
and that he would prefer to continue 
to operate under the 32-year-old pres- 
ent law, inadequate as it is, to a new 
act containing this proviso. 


Called Potential Flaw 


The Secretary’s interpretation of 
the court review paragraph, which 
permits any interested party to ap- 
peal to federal district courts from 
rules and regulations of the Secre- 
tary, would make it possible for a 
manufacturer to withhold informa- 
tion at original fact-finding hearings 
which the Department would conduct 
before promulgating regulations for 
food and other standards. Later, the 
Secretary contends, such a manufac- 
turer would be able to introduce that 
evidence as “supplemental” before a 
district court in an appeal for a re- 
straining injunction. This, the Sec- 
retary concludes, will have the effect 
of emasculating his orders. 

The attitude of Secretary Wallace 
has not yet been made known to the 
full committee and repercussions may 
only be guessed at. The committee 
recently ordered the present version 
of the bill favorably reported, but un- 
der the new conditions, may be forced 
to reconsider. It is more than pos- 
sible that the new thunderbolt will 
disturb the delicately balanced “agree- 
ment” between members to report the 
bill. In that event, the measure may 
not reach the floor for action for 
weeks—perhaps not at all during 
this session of Congress. 

If the bill is reported, with the pres- 

ent court review sections unchanged, 
several members will draft a strong 
minority report and force the fight 
into the open when the bill comes up 
for debate on the House floor. If it 
becomes known that the Administra- 
tion is definitely opposed to the bill 
in its present form, there is some- 
thing more than a possibility that it 
will be amended or defeated. 
Rather than risk Administration 
opposition, the House committee will 
probably make efforts to appease Sec- 
retary Wallace before it formally re- 
ports the bill. 


sions, Secretary Wallace is report Ss 
to have stated that this section 
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Buxa-Cola to Levy 


Raymond Levy Organization, New 
York, has been appointed to handle 
the account of Buxa-Cola Company, 
which will introduce a drink manu- 
factured from the juice of the Buxa 
plant or St. John’s Bread. Abundance 
of Vitamin B will be stressed in 
newspaper and magazine copy. 


Two Join Kaufman 


William Gwynne Jones has been 
appointed new business and client 
contact man for Henry J. Kaufman 
Advertising, Washington, D. C. He 
formerly headed his own agency, 
Sylvania Advertising Associates, 
Williamsport, Pa. Marjorie King has 
been retained as assistant radio su- 
pervisor, handling radio continuity. 


Plans Disney Tie-up 

Sun Oil Company, Philadelphia, 
will use Walt Disney characters in a 
poster campaign to start April 15, 
making its first use of the medium. 
Roche, Williams & Cunnyngham, Sun 
Oil agency, has made arrangements 
for the tie-up with Kay Kamen, Ltd., 
Disney representative. 


Cross Rejoins Agency 


Newton Cross, formerly with Mc- 
Cann-Erickson, and previously with 
Ferry-Hanly Company, Kansas City, 
has rejoined Ferry-Hanly as account 
executive. 


FLAY FOES OF 
FAIR TRADE AT 
9-HOUR SESSION 


Silver Anniversary of Move- 
ment Celebrated 


New York, April 5.— Mobilization 
of the supporters of fair trade laws 
into a national organization to com- 
bat “unfair and prejudicial state- 
ments against price stabilization,” 
took concrete form here last night 
as almost 1,000 executives from all 
parts of the country, representing a 
score of industries, gathered to mark 
the silver anniversary of the found- 
ing of the American Fair Trade 
League and to set up a new body to 
carry on its principles. 

This new support for price main- 
tenance appeared to be badly needed, 
as D. Emil Klein, Inc., manufacturer 
of Haddon Hall cigars, withdrew fair 
trade contracts on seven sizes of the 


brand, effective April 4. At the same 


RIBBON OF CARS 


A mile 
S-T-R-E-T-C-H-E-S 


SUPER SHELL 


SAVES ON STOP AND GO 


na} 


Interesting illustration shortly to appear 
in Shell stop and go campaign. 


time, liquor dealers became em- 
broiled in a bitter price war which 
saw quotations of several price-main- 
tained brands slashed to 20 per cent 
below minimums. 

Only about one-third of the ten- 
cent cigars on the market are en- 
rolled under the fair trade banner 


sure you'd seen them all. 


Troy (New York State's lowest cost major market) 
too, for within the 3!/>-mile radius 
of the A.B.C. City Zone lie three cities and two vil- 
lages—Troy, Watervliet, Cohoes, Green Island and 


is "quintuplets," 


[| YOU ever journeyed up to Callander, 
Ont., to visit the town's leading citizens you'd 
count one, two, three, four, five—just to make 


Waterford—so related by proximity, transportation, 
convenience and common interest that they form one 


economic unit. 


Troy—like quintuplets—should be 
be sure you see the A.B.C. City Zone in its entirety, for 


“counted,"" so you'll 


the massed power of these five communities creates an 
exceptionally productive market of | 19,324 consumers who 
annually make, according to Sales Management's latest 
estimates, grocery purchases of $14,100,000, total retail 


purchases of $48,235,000. 


And here's something else exceptional about Troy— 
because a single medium gives you blanket coverage 


of this metropolitan center 


line Troy is New York State's lowest cost major 
market. Write for 1938 market data folder 


at one price of 12c a 


SR 
ig jAX DODGE CURB 


ECORD 


a state Cante tion 


J. A. VIGER 
Advertising Manager 


and Haddon Hall sustained severe 
losses in volume to the other two- 
thirds, it was reported. 

For nine consecutive hours manu- 
facturers, wholesalers, retailers and 
trade association executives at the 
fair trade meeting devoted them- 
selves to a review of the competi- 
tive conditions that bore fair trade 
legislation, the practical application 
and enforcement of price contracts, 
education of the consumer and nulli- 
fication of the opposition’s claims. 

At a special dinner meeting the 
basic principles involved were fur- 
ther enunciated by three United 
States Senators whose careers have 
beam closely identified with price 
legislation: Robert E. Bulkley of 
Ohio, speaker at the original dinner 
25 years ago; Arthur Capper of 
Kansas, co-author of the Capper- 
Kelly Bill; and John E. Miller of 
Arkansas, co-author of the Miller- 
Tydings Bill. Charles C. Arbuthnot, 
professor of economics, Western 
Reserve University, a speaker at 
the original dinner, and William H. 
Ingersoll, marketing consultant and 
fair trade pioneer, also addressed the 
meeting. Albert H. Gregg, president, 
American Cigarette and Cigar Com- 
pany, presided. 


Platform Is Outlined 


At a meeting to be held within the 
next few days, Mr. Ingersoll an- 
nounced, a preliminary plan of or- 
ganization will be drawn up to in- 
corporate a five-point platform, as 
follows: 

1. To serve as a clearing house 
for information on all details of the 
state fair trade laws and the Tydings- 
Miller act. 

2. To answer unfair and prejudi- 


cial statements against price sta- 
bilization. 
3. To gather information on the 


effect of price stabilization on con- 
sumers, retailers, wholesalers and 
manufacturers. 

4. To help members in ironing out 
problems in connection with price 
stabilization. 

5. To combat propaganda against 
fair trade laws. 

In emphasizing the need for a new 
national organization to take up 
where the American Fair Trade 
League left off, Mr. Ingersoll de- 
clared: 

“Tt has taken 25 years to secure 
the legislation in which we believe. 
We are now in the fortunate posi- 
tion of having what we sought. But 
the laws are not understood by the 
general public. It is easy to make 
out a superficial case against them, 
and those who profited by the condi- 
tions they are designed to remedy 
are moving heaven and earth to re- 
peal the federal] Tydings-Miller en- 
abling act and some of the state 
acts. Several bills for this purpose 
have already been introduced in 
Congress and in state legislatures. 
What we are trying to do here is 
to fuse the ideas of- the many dif- 
ferent industries concerned in the 
survival of the fair trade laws and 
stabilized prices on branded com- 
modities. 


Sees Danger Ahead 


“When the general overhauling 
scheduled for the anti-trust laws 
comes about there is some danger 
that the revision will revoke the 
federal fair trade law. Direct re- 
peal is also being attempted. If 
those who believe in this legislation 
are on guard, the chances for suc- 
cess of its enemies are remote, but 
if they are supine and complacent 
the opposition will prevail. Many 
of the trades individually are vigi- 
lant. The drug trade is responsible, 
more than all the others, for secur- 
ing passage of the fair trade laws. 
But that is one of our difficulties. 
If each trade goes its own way, re- 
gardless of the others, many incon- 
sistent and conflicting policies may 
be followed and thus endanger the 
welfare of all. What we need is a 
clearing house through which all in- 
terested in this specific policy may 
cooperate to reinforce each other's 
ethics.” 

Among those who participated in 
the general discussions were repre- 
sentatives of companies or trade as- 
sociations in the drug, tobacco, 
liquor, electrical appliance, book pub- 
lishing, jewelry, chain store, men’s 


FCC Organizes for 
Radio Investigation | 


Washington, D. C., April 7.—The 
Federal Communications Commission 
today prepared for its investigation 
of the broadcasting industry by ap. 
pointing a four-man committee. The 
other three members of the FCC got 
a consolation prize in the form of 
appointment to a committee to con. 
duct “super power” hearings May 16 

On the investigation committee are 
Frank R. MeNinch, chairman, and 
Commissioners Paul A. Walker, Ev. 
gene O. Sykes and Thad H. Brown. 
On the power committee are Com. 
missioners T. A. M. Craven, Norman 
S. Case and George H. Payne. 


= 


wear, grocery and automobile indus. 
tries. 

Senator Miller charged the “ene. 
mies of fair trade practice and the 
friends of private monopoly” with 
having released, during the past few 
months, an “enormous amount of 
misinformation in an_ effort to 
prejudice consumers against the fair 
trade acts.” Those who assail fair 
trade acts are the ones “seeking a 
monopoly,” 
“should be unmasked and revealed 
to the people in their true light.” He 
denounced fair trade enemies for try.- 
ing to persuade consumers that the 
laws “are devices to create monop- 
olies instead of instruments to de. 
stroy monopoly.” 
ent business men suppress monopoly 
through the operation of fair trade 
acts, he warned, “the government 
must take over the task of regulat- 
ing the manufacture and sale and 
distribution of merchandise.” 


Distributors Must Prosper 


General business prosperity de. 
pends on prosperous. distributors 
Senator Bulkley declared, a condi- 
tion which fair trade legislation aims 
to foster. Solicitude for labor and 
agriculture are rightly accorded, he 
remarked, “but it is high time we 
ceased treating the detiler as a para- 
site, a so-called middleman and step- 
child of the social system.” He 
denied that fair trade laws “coddle 
the weak and inefficient.” 


“merely level out some of the peaks 
and valleys, and in the long run, if 
loyally applied by the business com- 
munity, will make the price level! 
lower for all.” 


Should Protect Dealers 


In closing, he urged manufacturers 
to give their distributors and dealers 
“the protection that is within their 
power,” and expressed the hope that 


Unless independ. > 


he declared, and they — 


—- 


The laws | 
do not raise prices, he added, but) 


“ 


“dealers will have the wisdom t0 
support those who do.” 

Senator Capper pledged his sup 
port to “any league that proposes to 
accomplish fair trade practices in 
the interest of producers, middleme! 
and consumers.” Monopoly, he said 
is the enemy not only of fair trade. 
but of competitive business and the 
profit system as well. 
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COVERING A WIDE VARIETY OF 
SUBJECTS AND SITUATIONS 


TWO SERVICES IN ONE 


1. On approval submissions for sP* 
cific requirements. 


2. Free catalog for your files. 


HAROLD M. LAMBER! 


7240 Ogontz Ave. _ Phila. P 
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ADVERTISING AGE 


You can do it lots of places but you can't do it in Texas. 


Take the East, for instance—or certain midwestern sections where there is a high 
concentration of population in a restricted area: you can sometimes spotlight 


those markets with a combination of small stations. But it takes floodlights in Texas! 


For Texas is so vast an area (265,896 square miles) in which live so many people 
(5,824,715) spread so evenly over the entire area (Dallas-Fort Worth-Houston and 


San Antonio account for only 16.3% of the population!) that you can’t cover it with 


any group of small stations. 


It takes the four great NBC stations which form the Texas Quality Network. They 
are tops in their respective cities of course, but more important, they are tops 
throughout the wide reaches of the state. Their effective influence areas merge to 


floodlight the entire state—every radio home in Texas—and more. 


The one effective, economical way to reach the Texas radio audience — and 


seven million people besides—is to put your program on TON. 


EACH STATION AFFILIATED WITH THE NATIONAL BROADCASTING CO. 


THE TEXAS QUALITY NETWORK 
WFAA-WBAP KPRC WOAI 


DALLAS FT. WORTH HOUSTON SAN ANTONIO 


Edward Petry & Company, Inc.— National Representatives 


ASK FOR TEXAS QUALITY NETWORK STANDARD MARKET DATA BROCHURE 
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GENERAL MOTORS 
AGAIN LARGEST 
NEWSPAPER USER 


(Continued from Page 1) 
indicated, however, these figures are 
not strictly comparable. 

A complete tabulation, showing 
the 1937 and 1936 figures for every 
company using 150,000 lines or more 
in the measured cities, including 
individual breakdowns for more than 
1,000 products, is printed in this 
issue, beginning on page 18. 


Lorillard Among Leaders 


Few changes were indicated 
among the giants who occupy places 
in the first ten, the 1937 tabulation 
showing, after General Motors, the 
following: R. J. Reynolds Tobacco 
Company, 15,422,774; Liggett & 
Myers Tobacco Company, 14,822,120; 
P. Lorillard Company, 10,264,468; 
Ford Motor Company, 9,714,286; 
Chrysler Corporation, 8,606,889; Lever 
Bros. Company, 8,547,747; Dis- 
tillers Corporation-Seagram’s, Ltd., 


7,881,546; National Distillers Prod- 
ucts Corporation, 7,872,024; Schenley 
Products Corporation, 7,864,149. 

General Motors, Reynolds and Lig- 
gett & Myers maintained their 1, 2, 
3 ranking of 1936, Ford held the No. 
5 spot both years and the Schenley 
position was also unchanged. Na- 
tional Distillers, which was 11th last 
year, crowded into the charmed cir- 
cle when American Tobacco Com- 
pany, which was fourth last year, 
dropped to 12th place. Lorillard’s 
contest copy brought it up from 
sixth to fourth. Chrysler moved up 
from seventh to sixth. Lever Bros. 
climbed from eighth to seventh 
place, and Distillers Corporation- 
Seagram’s advanced from ninth to 
eighth place. 

A definite, but not striking trend 
toward a greater number of reason- 
ably large appropriations, rather 
than a handful of mammoth ones, is 
indicated by the tabulation, which 
this year shows 357 companies in 
the group using 150,000 lines or 
more, as against 342 in 1936, and 302 
in 1935. These 357 companies used 
355,927,269 lines in 1937, against 
352,073,123 lines used in 1936, an in- 
crease of 3,854,146 lines, or some- 
what more than 1 per cent.’ 

The greatest evidence of this 
trend is shown by figures for the ten 
largest advertisers. In 1936 this 


group accounted for 126,644,997 lines, 
or 35.97 per cent of all advertising 
placed by those using 150,000 lines or 
more. Last year the first ten adver- 
tisers together purchased only 113,- 
242,317 lines, a loss of more than 
13,000,000 lines, and a drop in per- 
centage to 31.81 per cent of the total. 

Carrying this analysis further, it is 
discovered that in 1936 only 16 ad- 
vertisers used 3,000,000 lines or 
more, but accounted for a total of 
159,351,524 lines, or 45.26 per cent of 
the total. In 1937 there were 19 
advertisers using 3,000,000 lines or 
more, but their total was only 158,- 
145,569 lines, or 44.43 per cent of the 
total. 

Similarly, in 1936 71 advertisers 
used 1,000,000 lines or more for an 
aggregate of 254,732,680 lines, or 
72.35 per cent of the total. In 1937 
72 advertisers used 1,000,000 lines or 
more, running up a total of 248,877,- 
313 lines, or 69.92 per cent of the 
total. 

These figures indicate the greater 
importance in the newspaper adver- 
tising picture of the smaller account, 
although, as has been indicated, this 
trend is not so strikingly portrayed 
as to permit of sweeping conclu- 
sions. 

While the volume of new car ad- 
vertising was down during 1937, and 
automotive is generally considered a 
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AFA PRESIDENT VISITS BOSTON ORGANIZATION 


George M. Slocum (left), president, Advertising Federation of America, attends 


meeting of the Advertising Club of Boston. 


Edmund S. Whitten, club president, 


keeps a sharp eye on Mr. Slocum, while at right, Samuel M. Van Sant, Jr., recent 
winner in the Old Gold contest, also has a look. 


“sick” classification by newspapers, 
an analysis of the figures presented 
by Media Records indicates that the 
automotive classification, including 
trucks, buses, used cars, tires, gaso- 
line and oil, showed a relatively slight 
decrease in 1937 over 1936, and only 
a very small decrease in the percent- 
age of total advertising for which it 
accounted. 

Automotive linage in 1937 was 
79,816,607, compared with 83,329,334, 
a decrease of 4.22 per cent. In 1936 
it was 23.66 per cent of all national 
advertising measured in the tabula- 
tion, while in 1987 it was 22.42 per 
cent. 

Approximately the same picture 
held for liquor, beer and wine adver- 
tising. In 1936 this classification 
accounted for 49,373,946 lines, which 
was 14.02 per cent of the total, while 
in 1937 it accounted for 48,675,813 
lines, a decrease of 1.42 per cent, but 
still 13.67 per cent of the total. 


Offer of Rules 
of New Bridge 
Starts Deluge 


New York, April 6.—Tying its 
Eagle whisky to the tail of sky- 
rocketing “Eagle Bridge,” the new 
five-suit card game _ recently’ im- 
ported from Europe, National Dis- 
tillers Products Corporation was 
swamped this week with demands 
for books of rules offered in single 
newspaper insertions on the Atlantic 
coast. 

“Eagle” is the name of the suit 
added to the regulation clubs, dia- 
monds, hearts and spades. The ten- 
spot of the new suit dominated all 
insertions with a picture of the book 
of rules furnishing background for 
a bottle of Eagle whisky. “With the 
compliments of National’s Eagle. . 
the King of blends,” the copy read 
in 800-line insertions in 156 newspa- 
pers. Authors of the book of rules 
were listed as P. Hal Sims, Sam Fry, 
Jr., Walter Malowan and Howard 
Schenken. 

The first day following the inser- 
tions, 1,500 requests were received 
for the book. The second day saw 
the total swell to over 5,000. The 
offer will be repeated when supplies 
have been renewed. Topping & 
Lloyd, Inc., is the agency. 


Bleed Charge Cut 
by “Farm Journal” 


The extra charge for semi-bleed is 
reduced from 7, to 5 per cent in a 
new rate card issued by Farm Jour- 
nal, Philadelphia, effective after Sep- 
tember, 1938. 

The new rate card defines certain 
recent developments, such as “junior 
spreads,” consisting of two inside 
two-column advertisements on facing 
pages. 


New “Yankee” Venture 

Yankee Magazine of Dublin, N. H., 
has opened a “New England Head- 
quarters” in the Prince George Ho- 
tel, New York, to support efforts of 
the New England Council in promo- 
tion of the territory as a resort cen- 
ter. The magazine’s New York office 
will serve both tourists and business 
men as a merchandising link between 
the prospect and New England enter- 
prise. 


Edwin Spence y 


Takes Charge 
of NAB Office 


Washington, D. C., April 7.—While 
the search goes on for a national 
president of the broadcasting indus- 
try, national headquarters here is 
getting ready for sizable expansion 
both in space and personnel. 

Edwin M. Spence, connected with 
WBAL, Baltimore, and former vice- 
president of the convention commit- 
tee of the National Association of 
Broadcasters, has taken charge of 
the headquarters office. He _ will 
serve under Mark Ethridge, tempor- 
ary president, as office manager and 
secretary. 


Complete Organization Shortly 


Meanwhile the association is seek- 
ing personnel to head up its various 
sections, including advertising, labor 
relations and other divisions yet to 
be organized. Under present plans, 
while financial arrangements are 
made, a completed organization will 
be functioning in from 30 to 60 days. 


YOUR 
ADS 


100 new, smartly mer- 
ca hers 


~* PEP 


VERY month... 
chandised, photographic eye 
to give point and potency to p 


. all situations . . . all kinds of business 
all sizes . . . ONE PRICE. 


Posed by New York's top models . . . shot 
in leading studio. Inspirational, clever and 
practical . . . great for idea men. A* 


OWN OFFICE . ts. 
Print Plan for these who cannot use m4 
Write for free proofs. 


PHOTOMATS, 10 E. 38th St. N. % 
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m otions 
business 


Nashpille~ 


N° section of the South offers so versatile and 

prosperous a market for your goods as the 
Nashville Market. The “firsts” presented above 
are merely highlights in the activity and buying 
power of 861,279 people who are your potential cus- 
tomers to the tune of more than a quarter of a billion 


dollars every year. 


At the same time, no market in the United States can 
be reached and sold more easily or more economi- 
cally than you can reach the Nashville market. One 
thousand lines a month in the Nashville Tennessean 
and the Nashville Banner, at the total cost of $270.00, 
will drive your sales message home to the class and 


the mass of these 861,279 people. 


‘THE NASHVILLE LENNESSEAN 


Moming Sunday 


| evF ttt " 
“ = oe iN | “o = —— ra | 
nt ee a = ec ENTE? <——S aa 
_ o£ © a he 
— : 7 Y oh ouTtH Os Rg BI ~ ae 
| <2 Boe THE S io cente ies 
) . ve s > f \RL " ee 
| 7 : NC ut ites 
| Ce ee ee | | rs oem oa 
. jalthos assesses; > ra M i Mean 
ce He weeay eresseteet=terte | =—1__1_ =tss i aa 
: ne gasest eee a — thom toed Gee 
mit rn Ne Seas eee O RO ie 
wo AOE, ae “SS =—— SB - : oe 
— pase | ee Vie es ee : bi 
e is _ TER -—= = a fd nee . yer 60 vai) os . ro gent 
sion FF DAIRY yer - ! NS ( “a eo ¢ ane ee ie te < tS as & 
| oF THE SO Be. : Aa one\\ of ee = oe 
Mg = CENTER WS waite WS =) ge Fg) i ih 
amit- — qe sToCK her ct PER > yt ic eee APS Fe y * ee sae 
n . = oF THE souTH. ; y wiene mid re) SS = re 
will | ~ ‘dnt Pipa vi Haas oF we hp : 
npor- >_ ] N, ‘ if N { mx i \ = ‘< == — Fy 
* and — A \ J -——<— a 
he == e ~~ --°: = me 
ly — ae 
- SSASHVILLE MARKET — ' 
rious = = = Bl Be 54 
labor — ~SN — — aa 
vol _ a 
are . ~~ =~ ~ —— oe 
1 will — a Rae. 
days. Nae ——— pre re ee 
| Be —— Pe =, . . 
~ \ = i 
——— — 
ie 
a ee 
WS See ZF a 
i SSucr ie 
ADS : 
1 her , a 
= re ‘ 
t OUR pera rceeccrcmeeroar ee SY ee 5 gsssnneseceteanncstooe ccc ctoon segs oonaeapatonereanacccaceccsses coceoeemeneneeneee rman eens 2s 
a4 THE ONLY M EASURABLE MEANS OF REACH ING TH E NASHVI LLE MARKET ; 
_ > REPRESENTED NATIONALLY BY THE BRANHAM COMPANY a 
=F oS Ss 
ORG a8! oh ea HWS Ed ca teat i Oe oe en ees a Lk oe ee 


+ a 


6 


ADVERTISING AGE 


April 11, 1938 


Taylor, Dreher, Crane 
for Insurance Conclave 


Harold Taylor, advertising man- 
ager, American Insurance Company, 
has been appointed to direct the fire 
and casualty session of the Insurance 
Advertising Conference to be held in 
May in Newark. 

Ray C. Dreher, advertising mana- 
ger, Boston Insurance Company, is 
chairman of the program committee, 
while the life group will be chair- 
maned by Charles E. Crane, advertis- 
ing manager of National Life Insur- 
ance Company, Montpelier, Vt. 


To Publish Book on 


Campaign Stories 

Miss Y. H. Stevenson, treasurer of 
the Canadian Authors’ Association, 
Vancouver, B. C., has launched plans 
for publication of ‘“‘World’s Best Ad- 
vertising Campaigns, 1937-38." The 
projecte1 volume will include 1,000- 
word siories of outstanding cam- 
paigns submitted by agencies, adver- 


tisers under their own names. Miss 
Stevenson’s headquarters are 419 
Rogers bldg., Vancouver. 
For Mailing Lists 
Marketing service section of the 
Bureau of Foreign and Domestic 


Commerce has issued its third edi- 
tion of the “Directory of Mailing 
List Houses,” listing all companies 
known as compilers or distributors of 
such lists. It is free. 


PALEY EXPLAINS 
RADIO PROBLEMS 
COAST TO COAST 


New York, April 5.—Casting aside 
the reticence that has heretofore 
marked public discussions of the 
radio industry’s chief problems, Wil- 
liam S. Paley, president, Columbia 
Broadcasting System, tonight set a 
precedent by delivering his annual 
report over a coast-to-coast radio 
hookup, thereby placing squarely be- 
fore the nation’s listeners the pres- 
sing issue of governmental control 
over broadcasting. 

Three main contentions were ad- 
vanced by Mr. Paley as a basis for 
public consideration of the relation- 
ship between the Federal Communi- 
cations Commission and station oper- 
ators: 


Federal regulation arose out of 
l. a single physical fact—that 
wave lengths impinge upon each 
other and therefore have to be po- 
liced to prevent interference that 


would spoil the listener’s reception. 


HALL ST. 


2 Network operations are the | 
e only way the public can enjoy | 
the quality of radio broadcasting 
that dominates in America today and 
standards would suffer quickly if 
they were limited or hampered. 


Semi-annual license renewals 
S. represent a weak foundation 
for the whole broadcasting struc- 
ture; long term licenses, over a 
period of years, would be in the pub- 
lic’s interest. 

Were it not for the necessary lim- 
itation of stations within broadcast 
bands, Mr. Paley declared, “there 
would be no more reason for a fed- 
eral commission to regulate broad- 
casting than there is for one to regu- 
late newspapers, magazines, clothing 
stores or hardware manufacturers. 

“Broadcasting, of course, should 
be subject to all legislation and 
regulation governing business’ in 
general,’ he said. “There are laws 
against indecency, fraudulent adver- 
tising and the like, but if some new 
invention made the number of chan- 
nels practically unlimited tomorrow, 
there would be no need for any spe- 
cial legislation or special regulation. 
This is true because you would have 
all kinds of networks and all kinds 
of stations, just as today you have 
all kinds of newspapers and maga- 
zines. 

“So I repeat that all regulation of 


CLause... 


it contains, every day, 16 to 20 pages of un- 


diluted business news, 


and persiflage. 


free from personalities 


$$$ Because it maintains a world-wide organi- 


zation of trained observers, able analysts, and 


responsible writers. 


$$$ Because it divides strictly news from edi- 


torials... keeping each in its own proper place. 


$$$ Because it is widely quoted, deeply appre- 


cialed, thoroughly read ...in Washington as 


in New York, in Chicago as in Boston. 


$$$ Because of these 


things the nation’s really 


important men, regardless of what else they 


read, devote an average of 29% minutes daily 


to its full, fair, true business news. 


$$$ Because of these readers, The Wall Street 


Journal is a great advertising medium. 


VISUALIZATION WITH A VENGEANCE 


\e on = 
Si | 


A salesman told B. S. Williams, manager of Airtemp New York Company, that 

advertising was too intangible to be helpful, so Mr. Williams gave him a demon- 

stration of the power of the new Chrysler Airtemp Serpentine folder, telling a 
running story of the company's promotion. 


broadcasting should start from the 
premise that broadcasting is regu- 
lated only because there cannot be 
an unlimited number of broadcast- 
ers. If this is true, it follows that 
regulation should be limited to the 
bare necessities of the case and 
should never go beyond that.” 


No Monopoly, He Says 


Mr. Paley’s reference to the need 
for network broadcasting came as a 
direct refutation of “talk of mo- 
nopoly,” which, he asserted, has 
been tied up with the FCC investi- 
gation of network broadcasting and 
the relationship of stations to net- 
works. 

“T can imagine no more intense 
competitive spirit than that which 
today drives the three sets of owners 
and management groups who oper- 
ate the four existing nation-wide net- 
works,” he said. “Those who regard 
a local station as the primary pur- 
pose of broadcasting and cry monop- 
Oly because part of the time of the 
local station is used for network 
service, and because network pro- 
grams have the right of way, are 
taking a narrow view of the real con- 
tribution that network broadcasting 
makes to the public. Many local sta- 
tions are not connected with any net- 
work and no network even begins to 
use all of the time of the stations 
affiliated with it nor ever intends 
to.” 

The Columbia network consists of 
114 stations, Mr. Paley told his audi- 
even, of which “we own eight and 
lease one. All the others have 
voluntarily entered into contracts 
with us,” he added. “If those of you 
who are sufficiently interested will 
ask around in any of the few com- 


munities in which we do own sta- 
tions, you will find we are more than 
welcome in the community. There 
should not be a false assumption 
that the public interest is being en- 
dangered or monopoly is threatening 
when, now and then, we buy or 
lease one.” 

With respect to the prices paid for 
stations, Mr. Paley expressed the 
hope that the FCC will not try to 
set up regulations. Referring to criti- 
cism over the sum paid by CBS re- 
cently for a Los Angeles station, Mr. 
Paley justified the deal on _ the 
grounds that ‘‘we needed better fa- 
cilities there, we could not get them 
for less, and we bought at the best 
price we could negotiate.” 

The practice of issuing licenses 
only for a _ six-month period was 
termed by Mr. Paley ‘as unfair and 
as unwise as it would be to give 
men short-term licenses to publish 
newspapers, to write books or plays, 
or to make motion pictures. 

“IT feel quite sure that nobody 
wants to keep broadcasting in a 
position where it might some day be 
faced with the necessity of pleasing 
those in power in order to continue 
to exist,” he said. “I do not think 
it is wise for the American people 
to allow the whole broadcasting 
structure to continue to rest on such 
a weak foundation.” 

Gross income for CBS last year 
was $34,239,896, compared with $27,- 
780,300 for the previous year. Net 
profit for 1937 was $4,297,566, against 
$3,755,522 for 1936. 


Galt with Sarra 
Charles P. Galt has joined the sales 
staff of Sarra, Inc., Chicago photogra- 
pher. 


Dealer Identification 
~ Signs Erected 


Nationally 


Consult us when planning to erect point-of- 
| purchase identification signs or Highway 
units. Flat rate, no crating, shipping of 
warehouse charges. 

Maintenance and erection service only. We 
do not manufacture. 


Write, wire or phone for details. 


a nal 
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‘ ¥ P| THE COMIC WEEKLY? + KINDS OF PEOPLE...PUCK=THE COMIC i SWELL ADS THE COMPANY =" i % ¢ - LIFE SAVER'S SALES ARE 
: ws OS! Oe WEEKLY WILL BROADEN YOUR yy ks Sees Mette el oF 
A pRooucT! ({ Ai die ADVERTISING APPEAL TO COVER [i ! 
? : _) ane a ALL CLASSES WITH HEAVY YEAH-THE WAY ORDERS -} 
a hemo! / ARE COMING IN WE'LL 
iy WE'VE ALWAYS : 
e a FELT Tr He 
: = COMIC 
: iy, READ ONLY BY 
2 = CHILDREN 
r. a 
4 we & a 
= 3 sf) WE'RE SCHEDULING IT 
st i Be ON A REGULAR BASIS 
F =f & J AGAIN THIS YEAR! 
s & JUST WHY DO YOU MAKE Pr ae tty 
2s i THIS RECOMMENDATION? 
id 1 / 
a EVERY WEEK OVER 19 MILLION MEN, 
rs, WOMEN AND CHILDREN FOLLOW THE 
ALL-STAR CAST. THE COMIC WEEKLY 
' * A five-cent package of Life Savers is as and 1,680,000 other female adults; 4,524,000 SEEMS TO GIVE OUR SALES MESSAGE 
be distinctive on the candy counter as the Rolls- husbands and 1,830,000 other male adults; UNIQUE VISIBILITY se Pm ag 
on Royce, the Lincoln, the Cadillac or the Packard 3,660,000 male juveniles (under 18 years of age) DOING A 
on in a group of automobiles. and 3,240,000 female juveniles. (Authority: 600D JOB 
) 
. FOR US. 
“4 * The wide appeal of the All-Star Cast in Sanne eee Seavey.) 
Puck-The Comic Weekly helped to increase | %& Puck-The Comic Weekly has one editorial 
“9 Life Savers’ sales in the same way it has __ policy...one cast of characters...one make-up... 
N . demonstrated its ability to increase the sales one printing standard from coast-to-coast. For 
ns 
of cereals, typewriters, cigarettes, soaps, complete information please phone COlumbus 
dentifrices, and other merchandise. 5-2642, New York, or Superior 6820, Chicago. 
i %* Each week the All-Star Cast entertains ee 
twice as many adults as juveniles...delivers a al - eee 
- an audience of 12,702,000 adults and a circula- q’ —~ ~ i 
tion bonus of 6,900,000 \4 . 
n juveniles! In nearly six eee, ee The above dramatization of an actual case te made 
million homes Puck- COMI Ww Caeirmen of ths Seard of bale Seanen enna 
The Comic Weekly Cc EEKLY 
is eagerly read by OF THE HEARST SUNDAY NEWSPAPERS 
f- 4,688,000 housewives 959 Eighth Avenue, New York + Palmolive Building, Chicago 


) UR) CONCENTRATE IN Puck- P 


YES, MR. YOUNG, 


'T WAS BACK IN 1936, 
AT A CONFERENCE WITH OUR 
ADVERTISING AGENCY... 


VE HEARD THAT LIFE SAVER 
SALES HAVE BEEN GOING UP RIGHT 
THROUGH THE RECESSION, BUT I CAN'T 
UNDERSTAND A CONSERVATIVE 
ADVERTISER LIKE YOU 
USING THE “COMICS” 
WHAT HAPPENED? 


hs is 


fa, The Comic Weekly 


st 


OUR ANALYSIS SHOWS THAT [uD 


THE CAMPAIGN STARTED. J 
LIFE SAVERS ARE BOUGHT BY ALL | [er 


OUR DECISION WAS RIGHT. 
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ESSAY CONTEST 
ENDS APRIL 17: 
INTEREST GROWS 


Chicago, April 7.—The deadline 
for the submission of essays in the 
$1,000 student competition fostered 
by ADVERTISING AGE is next Sunday, 
April 17! In order to be eligible, all 
entries in the contest must be in the 
mail by midnight of that day. 

With entries slow in starting to 
come in, as usual, the past few days 
have seen a quickening of returns, 
and have indicated numerous addi- 
tional local contests of which ADVER- 
TISING AGE was not previously aware. 

A typical one is that conducted by 
Jessie Soloman, a teacher at Fenger 
High School, Chicago, who developed 
much interest by collecting 10 cents 
from students who wished to enter 
the competition, and thus collected a 
pool which allowed school winners to 
garner prizes of $4, $3, and $2. 

The high school paper devoted a 
considerable amount of space to the 
contest, and also published a picture 


of the prize winners, as well as those 
who were awarded honorable men- 
tions. Three faculty members acted 
as judges. 


Many Ask Details 


The close approach of the deadline 
for entries accelerated requests for 
leaflets giving details of the compe- 
tition, and also was the signal for 
renewed activities on the part of 
those newspapers conducting local 
tie-up contests. 

A total of $1,000 in cash prizes, 
plus two all-expense trips to Detroit, 
will be awarded the winners of the 
competition by ApVERTISING AGE, in 
addition to the numerous local prizes 
which are being offered. 

The contest is divided into two 
classes, one each for high school and 
college students, and prizes are 
equally divided between the two 
groups. Students are required to 
write essays of not more than 1,000 
words on “How Advertising Benefits 
the Consumer.” 


Two Join Agency 

Ann Winston and George Raff have 
joined Pettingell & Fenton, Inc., New 
York. Miss Winston occupies an 
executive capacity in the space and 
traffic department. Mr. Raff, for- 
merly with R. H. Macy & Co., New 
York, has been made assistant pro 
duction manager. 


20,000 Women 
Keep Check on 
General Foods 


Boston, April 6.—A network of 20,- 
000 kitchens throughout the United 
States is used by General Foods Cor- 
poration to determine consumer ac- 
ceptance of its food products, Marie 
Sellers, director, Consumer Service, 
General Foods, told the Advertising 
Club of Boston today. 

Miss Sellers said that this kitchen 
network has grown in 12 years from 
a group of 200 “Consumer Testers” 
to an organization of 20,000 women. 
This brigade is used to test new 
products and to give reaction on a 
change in a product or package. 

“More than a dozen years ago, be- 
fore the consumer movement was 
even heard of in America, some far- 
sighted people in the newly organ- 
ized General Foods saw that disin- 
terested opinion about products and 
their use is worth its weight in 
gold,” she said. 

“They envisioned a two-fold task: 
the education of the consumer to the 
proper use of various foods and in- 
gredients and the education of Gen- 
eral Foods in the consumer’s needs.” 


THE PORTLAND 


MARKET « 


because: 


paper by 


TOTAL 


THE OREGONIAN is the 
leader in the Portland Market 


@It has the largest total 


circulation, leading the second 


more than 6,155 


daily and 30,727 Sunday. 
@ It delivers more buyers per 
advertising dollar. 


@It has the most complete 


market coverage. 


a 
$$$. 


DETROLA RADIO SET FITS IN PALM OF HAND 


This four-tube radio set, only 5% by 4//4 inches, is being routed to dealers by 
Detrola Radio & Television Corporation, Detroit, for display purposes. The 
cabinet is of Plaskon by Chicago Molded Products Corporation, Chicago. 


LIBBY CONTEST 
TO EMPHASIZE 
COMPLETE LINE 


Chicago, April 8.—Contest promo- 
tion, quiescent in recent weeks, 
again took the spotlight today as 
Libby, McNeill & Libby raised the 
starting gun in an extensive ‘“Get- 
ting Acquainted” venture which will 
run through July 9 and will involve 
cash and merchandise prizes to con- 
sumers and dealers totaling more 
than $60,000. 

Supporting the contest—Libby’s 
most ambitious effort of this type— 
will be a comprehensive drive in 
Sunday newspapers, magazines and 
radio. Although the budget for the 
campaign was not disclosed, R. L. 
James, vice-president and general 
sales manager, said that it would be 
asum “much larger than we would 
ordinarily spend at this time of the 
year and will be separate for the 
most part from our regular adver- 
tising.” 


Host to Representatives 


Official announcement of the con- 
test was made here this week at a 
luncheon meeting with Libby ex- 
ecutives as hosts to newspaper and 
magazine representatives. Newspaper 
copy for the contest, it was an- 
nounced, will open with full-page in- 
sertions April 17 in 85 newspapers 
covering the country. From 5,000 to 
7,000 lines will be used in each of 
these newspapers during the six 
weeks following. 

The magazine schedule, with copy 
breaking at approximately the same 
time, includes The American Weekly, 
Comic Weekly, Liberty, The Satur- 
day Evening Post, This Week and 
True Story. Four-color copy will be 
used in the first, two-color in the 
others. Libby’s radio program, a 
dramatization of the short-short story 
in Liberty, will likewise be devoted 
to contest promotion. 

The company has several objec- 
tives in launching the contest at this 
time, according to Mr. James. Chief 


285 Madison Ave. New York 


Speaking of service, opposite 
is a list of the plied values you 


receive when you sell your 


product through The Oregonian. 


The OREGONIAN 


@ It has been a segregator of 
affluent readers since 1850. 
@ It has the greatest family ap- 


peal. . . longest reader life. 


A real addition to your 
"A" lat. . . the right 
way to make your sales 
messages dmell RESULTS! 


PORTLAND, OREGON 


National Representatives: VERREE & CONKLIN 


333 N. Michigan Ave. Chicago 


321 Lafayette Blvd. Detroit 


5 Third St.San Francisco 
Color Representatives: ASSOCIATED WEEKLY, Inc., New York, Chicago, Los Angeles, San Francisco 


among these is a desire to put new 


life into the canned foods business om 
at a time when low prices offer good § 
values to the consumer. At present, } 
Mr. James said, Libby’s average 9 
price is but 14 per cent above the J 
low point of 1932 and 35 per cent § 
lower than the 1929 high. & 
Secondly, and this ties in with ® 
Libby’s general policy of promoting 
its complete line rather than placing § 
special emphasis upon only one orl™ 
two items, is the company’s desire = 
to have housewives become better ac. * 
quainted with all Libby products. 7 


Annuity First Prize 


First award is $1,000 a year for) 
life, or $12,000 in a lump sum if pre 
ferred, supplemented by 61 other” 
cash prizes and 3,200 grocery pur. ‘ 
chase certificates. These certificates” 
will be redeemable for any grocery” 
products sold by any store. 4 

Labels from three different Libby” 
food groups, including fruits, vege ~ 
tables, tomato juice and salmon, will 
be required with each entry in the 
contest. The entry consists of a 30 = 
word letter following “My favorite ~ 
Libby food is Libby’s...... because 
The dealer’s name and aé- 
dress is also sent in with the en 
try. Dealer’s prizes going to those” 
whose customers are winners, total! 
3,262, a number equal to those given 
consumers, but with a smaller cash’ 
value. 

Libby’s last contest venture took 
place two or three years ago, Mr. 
James said. This was devoted to” 
promotion for pineapple juice and of — 
fered 10 free trips to Hawaii or $500. 
As a sales stimulant, it was a suc 
cessful venture, Mr. James recalled. 

J. Walter Thompson Company i 
the Libby agency. Entries will bh 
judged by Lloyd D. Herrold, profes 
sor of advertising, Northwestern 
University. 


ee ne, ee 


Englehart Ad Director 


of “Physical Culture’ 


William I. Englehart has beelj 
appointed advertising director 
Physical Culture, a Macfadden pape! 

Mr. Englehart started his publish 
ing career with the Cleveland Presi 
became associated with the Chicag! 
Tribune, and when Liberty Magazin 
was founded was appointed Easte! 
representative. He later entered tht 


advertising agency business, ant 
then rejoined Liberty as manager © 
the industrial relations division. 


b 


RUSH JOB GOES 


| wewerrsy AIR EXPRESS 
(} OVERNIGHT BY 
. ae Delayed ad gets client’s okay at 5 p. m. Electros 
ha AIR EXPRESSED from New York make 
Florida papers next day! Cost? Unnoticed! 
Rush mats, plates, layouts—anything—by 
| ; : AIR EXPRESS—even 2500 miles over- 
| night! Nation-wide service; also to 
> Canada, Latin America, Honolulu, and 


N fi 
Far East. Phone any RAILWAY EX- NRA 
PRESS office—AIR EXPRESS Division. aw 
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THE leaders Arte using OUTDOOR ADVERTISING 


The streets and the avenues of America are the parade ground 
of the nation. Along them you will see the sales messages of 
products from motors to movies and from beverages to foods. 


The leaders are using Outdoor Advertising ... why not? They 
know that America is on the move and that Outdoor Adver- 
tising fits the daily habits of the people as a glove fits a hand. 


—— 


OUTDOOR) gm ...m... 

a a BALTHMOM BOOSTS 

ADVERTISING @:':2 °°: f@:: 

, PHILAD ST. LOU 

INCORPORATED yop Ye 
60 EAST 42ND ST.,.NEW YORK een eel el 
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ADVERTISING AGE 


April 11, 1938 


May to Bring 


Golden Flood 
to Cleveland 


Cleveland, April 7.—The largest 
amount of money ever released in 
Cleveland on a single occasion, not 
excepting the soldier’s bonus, will 


go to depositors of the Old Union 
Trust Bank early in May when the 
new Union Bank of Commerce opens, 
The amount, according to Osear L. 
Cox, liquidator of the institution, will 
be $37,958,048. 

While 85 per cent of the depositors 
live in Metropolitan Cleveland, and 
local business will be given a tre- 
mendous stimulant, many experts be- 
lieve the effect will be felt through- 
out the country. A total of 186,104 
separate claims will be included in 
the deluge of gold. 

While many advertisers and agen- 
cies are included in the list of bene- 
ficiaries, most of them are devoting 
more thought on means of capitaliz- 
ing on the yellow flood than to their 
own immediate enrichment. 


Clark with Hardy 


Lee Clark, formerly with M. Glen 
Miller Company, has joined Hardy 


LIGHT CORRECTS 
CAMERA’S ERROR 
OF DISTORTION 


New York, April 7.—Photographic 
“streamlining” is the designation 
given a new camera technique put 
on display here today by Ray Albert, 
photographer. The development is 
termed by its inventor “an answer to 
the problem of how to rectify the 
camera’s tendency to make people 
fatter than they actually are.” 

Following its debut last week at 
the Batten, Barton, Durstine & Os- 
born gallery, the “streamlining” will 
be exhibited at Young & Rubicam, 
Benton & Bowles, J. Walter Thomp- 
son Company and Lord & Thomas. 
Of particular interest to art directors 
and production men is the claim that 
the process eliminates the need for 
retouching. 


True Proportions Shown 
Applied to fashion figures, bottles, 


Advertising Company, Chicago. 


human hands and automobiles, the 
process produces the “streamline” ef- 
fect without any distortion of the 


subject’s actual proportions. Mr. Al- 
bert described his technique as “a 
new optical system used in the en- 
larging camera, utilizing a diacaustic 
curve of refracted light.” Carried to 
extremes the method can make a 
Willys car look like a 16-cylinder 
Cadillac, but the inventor pointed 
out that “discretion must, be used” in 
adapting the system. 

Although a slight extra cost is in- 
volved in making the original photo- 
graphs, Mr. Albert believes this will 
be more than offset by elimination of 
retouching. The inventor is a native 
of Cincinnati and worked on the En- 
quirer there as a staff photographer, 
as well as on the Detroit Free Press 
and New York American before open- 
ing his own studio here. 


State eins —— on 


John Wanhope has been appointed 
publicity director of the New York 
State Apple Industries Committee, 
which is cooperating with the state 
agricultural department in a cam- 
paign to dispose of last year’s sur- 
plus. The New York legislature has 
passed a bill appropriating $2,000 for 
apple promotion. 


Manages WF OR 


Doug Youngblood has been ap- 
pointed manager of Station WFOR, 
Hattiesburg, Miss., assuming his new 
duties April 1. 


RADIO TIMES takes your 
message to one out of every 
four English homes... 


showed that go% 


_ ownership in England 
indicates good purchasing 
power. Radio Times goes into 
the homes of 3,000,000* radio 
owners— offering quality reader- 
ship with a coverage greater than 
any of the national dailies. 
Published by the British 
Broadcasting Corporation, 
which controls ever. station in 
Great Britain, only the Radio 
Times is allowed to print in ad- 
vance full details of all National 
and Regional programmes for the 
week. Readers through- 
out the country, there- 
fore, turn to Radio Times 
whenever they “tune in.”’ 
Who takes the Radio 
Times? Radio ownership 
in England indicates good 
purchasing power. Each 
issue goes to more than 


*Guaranteed average weekly circulation 


Fanfare of trumpets for the 
Lord Mayor’s coachman 
during the ancient cere- 
mony in which he takes 
over his keys of office. 


1,000,000 well-to-do families. 


And an independent survey 
of its sub- 
scribers read the Radio Times 
every day in the week, while 65% 
are still reading it 10 days later. 
Thus, one insertion in Radio 
Times is an English national 
campaign for a week. 
‘ * 4 


If you are selling in England, then 
you should be advertising in the 
Radio Times. Ask your agency for 
full information, or write to: Adver- 
tisement Director, British Broad- 
casting Corporation Publications, 
Broadcasting House, Portland 


Place, W.1, London, England. 


MR. FOX B. CONNOR 
Vice-president of Allcock 
Manufacturing Company, 
states: ‘‘We are using the 
Radio Times for cosmetic 
and drug products, and 
we have obtained out- 
standingly good returns. 
It is a publication we 
heartily recommend." 


country's No. | model, gives 


"streamlined" photography a workout. 
makes the shot. 


FIRST MODEL TESTS STREAMLINING 


Virginia Judd, 21, just picked by the Art Directors’ Club of New York as the 


Ray Albert 


WPA WILL MAKE 
STUDY OF STATE 
MARKETING LAWS 


Washington, D. C., April 7.—The 
first comprehensive study of state 
marketing laws which complicate the 
task of the national sales organiza- 
tion was approved here today by 
Corrington Gill, assistant adminis- 
trator, Works Progress Administra- 
tion. The survey is designed to ob- 
tain legal and economic data about 
laws on State statute books and make 
it available to government agencies, 
trade associations, business men and 
others. 

Mr. Gill, who will direct the sur- 
vey, has appointed A. H. Martin as 
director and Dr. John H. Cover and 
Mark Merrell as associate directors. 
As the survey progresses, special 
state relief projects to obtain further 
data will be established under spon- 
sorship of universities and other pub- 
lic agencies. 


Data Is Lacking 


“Any legislative control designed 
to increase or curtail the flow of 
merchandise,” commented Mr. Gill, 
“is reflected in varying degrees in 
payrolls and employment. A knowl- 
edge of these controls is prerequisite 
to an effective study of unemploy- 
ment. Legal and economic informa- 
tion is lacking not only on recently 
passed marketing laws,-but also on 
state laws pertaining to the whole 
field of business controls which have 
been on the statute books for some 
time. 

“Business men today are faced 
with a complicated system of state 
and federal laws governing market- 
ing of goods. The recent trend 
among state legislatures to adopt 
laws of this nature, together with 
passage of the Federal Robinson- 
Patman and Tydings-Miller Acts 
make it necessary for them to adjust 
old merchandising policies to fit the 
new legislative pattern.” 

Mr. Gill pointed out that the sur- 
vey will help marketing executives 
to adjust their organizations more 
quickly to new conditions, while it 
will also throw light on probable fu- 
ture impact of some of these laws 
upon trade and public. 


Follow No Pattern 


“Many of these laws,” he contin- 
ued, “are out of harmony with exist- 
ing federal statutes, as well as simi- 
lar laws in neighboring states. Any 
proposal to revise either state or 
federal laws must take into account 
the legal and economic implications 
found in all state laws now on the 
books.” 

To assist in the planning and ex- 
ecution of the survey, a federal ad- 
visory committee will be established 
representing ten bureaus and de- 
partments, including the Department 
of Commerce, Federal Trade Com- 


mission, Business Advisory Council, 
Bureau of Labor Statistics, and 
others. 

Laws to be examined have been 
classified by groups. Group 1 includes 
state anti-trust laws and those which 
place a mandatory floor level below 
which prices cannot fall, as well as 
price maintenance statutes. Group 2 
will cover miscellaneous laws affect- 
ing marketing, such as those con- 
trolling advertising, trade-marks and 
trade names, cooperative marketing, 
lotteries and premiums, food, drugs 
and cosmetics and chain tax laws, 
Group 3 will consist of laws pertain- 
ing to marketing of specific agricul- 
tural and industrial products. 


Kronenberg Heads 
Young Lithographers 


John L. Kronenberg, American 
Lithograph Company, has been named 
president of Young Lithographers’ 
Association, New York. 

Other officers are Robert S. Hall, 
Brett Lithograph Company, vice 
president; Sidney Voice, Consolidated 
Lithograph Company, secretary, and 
Norman Bernhardt, Sweeney Litho- 
graph Company, treasurer. 


Zanforth Gets Three 


Crescent Chemical Corporation and 
Bon-Ton Wallpaper Company, Phila- 
delphia, have placed their accounts 
with the Zanforth Company, Phila- 
delphia. Newspaper and business pa- 
pers will be used, with Crescent also 
using direct mail. Kramer Beverage 
Company, Atlantic City, has named 
Zanforth to handle a Philadelphia 
radio, poster and newspaper cam- 
paign. 


Schudt Promoted 


William A. Schudt, for the past 
four and one-half years general mant- 
ager of Station WBT, Charlotte, N. 
C., has been named general manager 
of WKRC, CBS outlet in Cincinnati. 
Lincoln Dellar, formerly in the CBS 
station relations department, New 
York, succeeds Mr. Schudt at WBT. 


FOR USERS OF 


PREMIUMS 


A real honest-to-goodness 
electric razor that shaves smooth and 
cleon, won't irritate, does as fine a 
job as you might expect from the most 
costly razor. Complete with detach- 
able cord. Genuine leather traveling 
case with Talon Zipper. Hos precision 
motor, streamlined case, self-sharp- 
ening cutter, precision head, and is 
guoronteed for one year! Works on 
A.C. or D.C. current. Men and wo- 
men alike find that KWIKSHAVE 
has the quality, appearance and 
performance equal to any shaver 
on the morket! 

if your deoler con't supply you, moil 
your order direct to factory: 


ELGIN LABORATORIES csc: 


AS ADVERTISED NATIONALLY 


is 
Can be purchased for less than s 
quantities! Write or wire for special lew 
prices. 


1641 Fulte? 
chicas? 
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ELGIN LABORATORIES 
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AND TWO SIDES TO POSTER PAPER 2 


tae FULFILLING A SPECIAL PURPOSE 
/ S$ DIFFERENT.AS DAY FROM. NIGHT 


] INFRONT | 4 be 


‘The sideGh “a yoblr paper ‘that — “ The' ‘Sanet sid a good poster 
gives the public the advertising paper has only one purpose, when 
ers message is of utmost importance. all is said and done - - and that is | 
med I It must bring out all of the pictorial 1 to grip the poster boards smoothly 
quality and selling punch that the —_—- firmly and evenly. It must "stay 
Hall, 7 artist, the advertiser and the agen- a erithout wrinkling, or flagging, | 
lated | cy so carefully planned. F er- or as long a period as it is desired 
Fn more, this side of the poster paper to have the design upon the boards. 


must run whiysebeiate hip ent _ Vac-Cup-Bac Poster Paper does 
presses, permitting all the differen grip the panel firmly, and it stays 


shadings of ink to distribute them- 
roper position ssiidabbon st 
selves properly and to greatest ad- ye eérvar ita reer 


vantage. The printing surface of \ eae ak oy 

’ y poster plant operators a" 
VAC. CUP.BAC Poster Paper con- like to receive and to post designs P pA ean, 
forms to all of these requirements. — lithographed is V 


ia “VAC-CUP-BAG 
_, SERVICE GUARANTEE 


The diamond-shaped Vacuum 
: “ae * wer ase exclusive — 
‘es poster paper, gives 

. YAC-CUP-BAG greater stick- 
3M qualities and smoother ap- 
| Bearance during the entire life 
E> of the poster. 


By courtesy of WARNER BROS. PICTURES, ING: 
; Joseph Tisman, Art Director 
ae Produced by Continental Lithograph Corp. 


— 230 0 Park Avirwe, New York. N. Y. 


85 East Wacker Drive, Chicago, Il 
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An Orderly Marketing Operation 


Almost any reasonably good mar- 
keting plan will work well under 
favorable conditions. The test comes 
when conditions are unfavorable. 
That is why the basic program of 
the California Fruit Growers’ Ex- 
change, which has worked success- 
fully for thirty years, is again being 
demonstrated this year, with a big 
oversupply of oranges to be market- 
ed, and difficulties greatly increased 
as compared with 1937. 

The supply of oranges cannot be 
controlled, because growers have to 
plan ten years ahead, and current 
production is subject to all of the 
variables resulting from uncertain 
weather conditions. Hence, with 
citrus crops in California, Florida 
and Texas larger than for a long 
time, the problem of maintaining an 
orderly market has been a difficult 
one, 

California operates under a fed- 
eral marketing agreement, while 
Florida does not. Thus, even though 
California can control the volume of 
fruit moving to market in a given 
period, there is no control over the 
citrus products of other states, and 
hence supplies have not been as well 
adjusted to demand as could have 
been desired. Prices have fallen, 
and Western growers, who need $40 
a ton to cover production and mar- 


keting costs and leave a reasonable 
profit, are netting only about $15. 

The emphasis has necessarily been 
placed on increased consumption, 
and with advertising well maintained 
and cooperation through three spe- 
cial weeks given by chain and inde- 
pendent retailers, the product has 
been moving in large volume. _Inci- 
dentally, retail prices have been ad- 
justed, with only the usual lag, to 
reductions in wholesale quotations, 
so that the consumer has had the 
benefit of lower prices. 

California produces most of the 
lemon crop, and has been able, 
through adjusting available supplies 
to current demand, to maintain 
prices at a satisfactory level. This 
convincing demonstration of the de- 
sirability of a marketing agreement 
which affects all of the crop instead 
of a part of it should have some ef- 
fect on producers of oranges and 
grapefruit, but it is doubtful if this 
will be the case. 

However, the marketing controls 
which have been exercised by Cali- 
fornia this year have not only pre- 
vented a disastrous collapse of the 
market, but have benefited producers 
in other sections as much or more 
than they have benefited the grow- 
ers in California. 


Writing 1938 Advertising Copy 


The advertising manager of a well- 
known manufacturer admitted the 
other day that before he is releasing 
any copy at present he consults with 
two important executives of his 
company: one its chief engineer— 
the product has some mechanical ap- 
plications—and the other the head 
of the legal department. 

We think this executive is very 
wise in checking his copy to make 
sure that it conforms with all of the 
legal requirements which are now in 
effect, and leaves no opportunity for 
criticism either as to statement of 
fact or manner of presentation. Cer- 
tainly he will not have to worry very 
much as to what Washington may 
think about his advertisements. 

Aside from the protective value of 
this procedure, however, it should 
be noted that this method has pro- 
duced better advertising copy than 


had been used formerly. This may 
sound like a boost for government 
regulation, but as a matter of fact, 
the careful checking of factual state- 
ments and phraseology, from both 
engineering and legal standpoints, 
has usually resulted in some changes 
which the advertising manager 
agrees were definite improvements. 

In the main, the changes have con- 
sisted of making specific rather than 
broad and sweeping statements—and 
the specific is always more convinc- 
ing than the general claim. By re- 
stricting copy to statements which 
can be proven, and which, if called 
in question, can be fully supported 
by facts, this advertiser is consider- 
ably better off than he has been in 
the past. 

This may prove to be the silver 
lining of the dark cloud of legal regu- 
lation of advertising. 


Tf — ~~ & 
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BORROWING DEPARTMENT STORE IDEA 


CENTRAL HOSPITAL 
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—Esquire 


“Fourth floor!—Liver trouble, appendicitis, gallstones and rheumatism!" 


Mystery Solved 

And who do you suppose has gone 
in for the picture-sequence-mystery- 
tale now? None other than the Sim- 
mons Company, whose principal prod- 
uct, Beautyrest mattress, sounds 
peaceful and serene, and as though it 
would have nothing to do with the 
working lives of police sergeants and 
other crime detectors. 

But just the same Simmons is cur- 
rently presenting “The Case of the 
Bad-Tempered Bride,” using the ap- 
proved picture magazine mystery 
technique to show the lovely bride 
turned into a raging shrew who wor- 
ries her husband within an inch of 
his life, puts the cook on her ear, and 
finally departs for parts unknown, 
leaving a jittery note behind her. 

Fortunately, that tireless unraveler 
of tangled clues, Sergeant McGaffney, 
is on hand, and after a few questions 
finds it hardly necessary to send any- 
one to look over the premises. With- 
out skipping a beat on his chaw, “he 
recommended a Beautyrest mattress 
and suggested that Lois (The Bad- 
Tempered Bride) might be found at 
her mother’s. She was.” 

And now, our mystery solved, we 
can fall back on our Beautyrest mat- 
tress and relax into deep, untroubled 
sleep. 


Seuss-ology 

If you've installed a Beautyrest in 
your nursery and the baby sleeps so 
soundly that he won't get up for 
breakfast, we recommend as an anti- 
dote, guaranteed to galvanize him 
into life the moment he flickers an 
eyelid, one of the formidable speci- 
mens which Dr. Seuss has_ just 
brought back from the Bobo Isles, 
and which he will sell you cheap, 
mounted and ready to hang. 

Current advertising for “The Dr. 
Seuss Zoo, Dept. of Trophy Mount- 
ing,” offers three rare and amazing 
trophies: the Blue-Green Abelard, 
who’s all yours for $15; the Mulberry 
Street Unicorn, a bargain at $3.75; 
and the Tufted Gustard, at $4.75. 

These rare specimens of Bobo Isles 
animal life are strangely reminiscent 
of the creatures which have deco- 
rated advertising and editorial pages 
for many years, but no doubt this 
has something to do with the Blue- 


Green Abelard, who, “unlike the aver- 


Ad-libbing 


age fur-bearing animal that changes 
its coat but once a year, changes 
every night for dinner—blue-green 
for the hustle bustle of the day, 
green-blue for the formalities of the 
evening.” 


Copy Getting Shorter? 

We hesitate to thrust ourselves 
into the middle of any discussion on 
the length of advertising copy, but 
we can’t help recording our convic- 
tion that copy is getting longer, 
rather than shorter, in spite of the 
clamor of the white space addicts, 
the space-eating tactics of artists, 
and the vogue for picture layouts, 
sequences, and so forth. 

One picture may still be worth 10,- 
000 words, but as the picture mags 
have discovered, it still takes words 
to describe pictures, and any number 
of advertisers seem to have found 
out that you can fill a page with il- 
lustrations, making it look as if it 
wouldn’t take more than 15 seconds 
to see it all, and still work in two 
or three or four hundred words of 
selling copy. 

The principal difference seems to 
be that instead of running your 
lengthy copy in a fairly solid block, 
so that it looks like a lot of copy, 
you break it up into six or seven or 
a dozen units and disguise it as cap- 
tions for your pictures and diagrams. 
And you set it in 8 pt. or maybe 
even 6 pt. type and it doesn’t take 
much space, and therefore it doesn’t 
look like much to read. But it’s there 
anyhow, as in the current magazine 
ad for Heinz ketchup, which is pure 
picture-page style, and yet manages 
to include 450 words of copy. 


Jottings 

Calvert couldn’t have asked for a 
better break than it got with its 
panda copy in newspapers last week, 
just when general interest in these 
strange creatures was at its height 
as a result of the death of the Chi- 
cago zoo’s panda pet... 

In Philadelphia, WIP has turned 
the advertising internship idea to 
account with a new system of “stu- 
dent salesmen,” under which college 
students will be put through a spe- 
cially-prepared eight-week course in 
every phase of radio in which a 
salesman might need knowledge. . . 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from com. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execu. 
tive writing on his business letter. 
head. 


No. 1325. Making You Acquainted 
with the Evening Bulletin in 
Providence. 

This is the first of a series of fold. 
ers issued by The Evening Bulletin, 
Providence, giving the story of this 
paper and its policies, personnel, 
editorial features and services. 


No. 1326. X Y Z Report on. the Par. 
ents’ Magazine. 

The Parents’ Magazine has issued 
this summary of a survey of sub- 
scribers across the country whose 
names begin with X, Y and Z—3,581 
in all. Answers to the questionnaire 
provide a picture of the kind of fam. 
ily that reads this magazine, its 
living conditions and buying habits, 


No. 1327. Trends in Chicago Depart- 
ment Store Advertising 1932-1937. 


This brochure, issued by Chicago 
Tribune, offers a tabulation of de- 
partment store advertising linage in 
1937 for Chicago dailies, with com- 
parative figures for 1932 and graphs 
indicating the trend, by newspaper, 
for total and individual stores, over 
this period. 


No. 1328. Liquor Survey in Greater 
Milwaukee. 


Comparative trends in the popu- | 


larity and distribution of all brands 
of liquor used in Greater Milwaukee 


are compiled in this booklet issued ~ 


by The Milwaukee Journal. The sur- 
vey, which compares 1938 figures 
with those of 1937, shows a marked 
increase in distribution for some 
brands, a decrease for others, and 
the sudden formidable appearance of 


some brand names scarcely known a 


year ago. 


No. 1329. The Life Force in Retail 
Selling. 

This brochure, issued by Life, of- 
fers a pictorial record of the way de- 
partment stores, coast to coast, have 
tied in merchandising of individual 
products with this publication. Opin- 
ions of department store merchandise 
managers are quoted, as well as vital 
statistics on Life readership. 


No. 1320. A Survey of Buying Power 
and Newspaper Coverage of Dal- 
las, Texas. 

The Dallas Morning News and The 
Dallas Journal have issued this folder 
which contains a zoned map provid: 
ing an analysis of homes, home-buy- 
ing power and the city coverage of 
these newspapers. The folder also 
discusses coverage of the cities and 
towns of the 37 counties in Dallas’ 
retail trade area. 


No. 1316. 1938 Route Book of Port- 
land Drug Stores. 


The Journal, Portland, Ore., has is 
sued this new pocket size directory of 
the drug trade in Portland. Stores 
are listed by districts and a scien 
tifically arranged automobile route is 
suggested for each. Listings cover 
drug stores, drug jobbers, chain store 
organizations and buying associations. 


No. 1321. Sampling Procedure. 


This folder, issued by Forbes Litho 
graph Company, contains a thorough: 
going study of sampling as @ mer 
chandising tool, discussing the sev 
eral groups of sampling operations. 
types and varieties of packages avail: 
able to the sampler, and listing some 
helpful answers to questions on ‘é 
subject. 


No. 1305. KNX, The People’s Choice. 


Issued by radio station KNX, oa 
folder tells about the results and A 
survey method used in checking net 
Angeles stations’ popularity dur : 
1937. The survey presents _ os 
sult of 72,000 telephone _ re 
made during one complete wee 
each month. 
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ADVERTISING AGE 


New Insurance 


Ruling Backed 
by Advertising 


Philadelphia, April 7—Hard on 
the heels of a new state ruling, 31 
stock casualty insurance companies 


doing business in this state joined | 


hands today in heavy newspaper ad- 
vertising in Pennsylvania to herald a 
“safe driver reward plan.” Six-column 
copy was used through J. Walter 
Thompson Company, New York. 

The new ruling is that it is legal 
for a casualty company to give a 15 
per cent rebate to a policyholder who 
completes a year of driving without 
an accident. The newspaper copy 
described the potential reward with- 
out explaining details, suggesting 
that the reader see one of the 90,000 
insurance agents of Pennsylvania. 

As a result of Governor Earle’s 
safety campaign, death and accident 
rates on Pennsylvania highways 
have diminished rapidly. At the be- 
ginning of the campaign, Insurance 
Commissioner Hunt was asked to 
rule on a plan whereby safe drivers 
would earn a lower rate than others. 
The plan was disapproved at that 
time, owing to the suggestion to al- 
ter basic rates. 


THAT CROSBY 


Bing Crosby is one of the big stars 
of radio, judged by Crossley ratings, 
‘which put only Charlie McCarthy 
}and Jack Benny ahead of him in at- 
tracting audiences. Kraft-Phenix, his 
sponsor, has every right to be proud 
of the steady climb in popularity 
|recorded by its program during the 
| past few years. 

| The Kraft Music Hall and its star 
| remain somewhat unique in the 
Hollywood radio world, however, be- 
cause the show has a character strik- 
ingly different from other successful 
variety bills produced in the cinema 
capital. In the words of the experts 
who have the nerve-wracking respon- 
sibility of spending thousands of 
dollars weekly for big-time radio en- 
tertainment, it lacks pace. Yet the 
public loves it. 


Carefree Spirit Prevails 


If you sit in on the preliminaries 
before one of those Thursday evening 
broadcasts, which go on the air at 7 
in Hollywood, 9 in Chicago and 10 
in New York, you find out a lot about 


Kraft-Phenix Hit Show Pleases Public with Highly 
Informal Technique 


BY G. D. CRAIN, JR. 


ATMOSPHERE 


| the method. The rehearsals are dif- 
|ferent largely because there aren’t 
‘any. That is, the show as a whole 
lis not meticulously put through its 
paces before the broadcast. Each fel- 
low works on his own part, of course, 
|but it is assembled much more in- 
formally than the program of the 
graduating class at the township 
high school. Thus is obtained that 
delightful effect of casual and care- 
free ad-libbing which is partly real 
and partly calculated. 

They start work on the final blue- 
prints about 4 o’clock Thursday 
afternoon. Bing may have a new 
song to learn before the show goes 
on three hours later, but that doesn’t 
bother him in the slightest. He 
doesn’t read music, but the score is 
played for him, and sooner than you 
could say “Philadelphia Cream 
Cheese” he is singing Tippy Tin or 
some other popular ditty in the ap- 
proved Crosby manner. 

As m.c., a joh in which Bing was 
once regarded as pretty terrible, and 


now is considered tops, he wanders 


"What?--MORE offices space?” 


ES, Colonel—the sign on _ ineluded. of course—with a sep- Exclusive Representatives: | 
WGR-WKBW ......... Buffalo 
; , ahs . . Se Cincinnati | 
the door is exactly correct: — arate turntable control room. WHK-WCLE 0s, Cleveland 
0 N York Off . (cnr re Columbus 
ur New Yor ce moves on adioini ! Rape R: Davenport 
adjoining. ... - And so on. mum nen thalnee 
. . a 5 eck a F 
April 16 to new and _ bigger WOWO-WGi. .... Fi. Wayne 
ee as MEM eee sacs Kansas City 
uarters at 247 Park Avenue. No, Colonel— it’s not a “faney WAVE ............+. Louisville 
q 
, WTCN ....™Minneapolis-St, Paul 
° SSS or Peoria 
layout. No panelling, and you RRR St. Louis | 
Why more space, you ask. : MR 5 Ack ccar¥s nat’ Syracuse | 
er . ; |, es Youngstown 
» , _. wont sink up to your pocket- | 
Colonel? Well, we had to have om 
. . ’ 249 Brees ae Charleston 
room for the research library book in the rugs. But it’s a gs as aiasueusk ed Columbia | 
; .  . cre Raleigh | 
of data we’ve been building up darned efficient office, and we | error ree Roanoke 
;, Bt od : Southwest | 
these past six years. So we got think it will help us to improve Bs sascrsceesesd Ft. Worth | 
MM ivnvwiseaciaceeeee Tulsa 
the space—enough for a 9 1-foot our service to you. Won't you Pacific Coast | 
' KOIN-KALE ......... Portland | 
; - , : ‘ SE lickcuses s 
library. An audition room is drop in and see us there? iivw 0: ae ee 
(and FREE, JOHNS & FIELD, INC.) 
Picneer Radia Staticn Representatives 
CHICAGO NEW YORK DETROIT SAN FRANCISCO LOS ANGELES ATLANTA 
180 N. Michigan 247 Park Ave. New Center Bldg. One Eleven Sutter Cc. of C. Bldg. Bona Allen Bldg. 
Franklin 6373 Plaza 5-4131 Trinity 2-8444 Sutter 4353 Richmond 6184 Jackson 1678 


around the stage checking the script 
with the guest stars and other per- 
formers. His attire, incidentally, is 
far from formal. Since he is famous 
for his carelessness in dress at these 
weekly broadcasting chores, he prob- 
ably knows the studio audience would 
be disappointed if he appeared in 
tuxedo or even ordinary business 
clothes. So he wears a blue polo 
shirt, open at the neck and with the 
tails outside—an outboard model, Bob 
Burns calls it—and covers his thin- 
ning locks with a soft hat which he 
discards only during the broadcast. 
He smokes a black briar pipe during 
the preliminaries, tucking it in his 
shirt-pocket during the broadcast. 
The rest of the cast dress as they 
like. Burns quite evidently doesn’t 
attempt to imitate Van Buren, Ark., 
in his dress, and guest artists like 
Warren William are examples of 
what the well-dressed movie star 
should wear. Marion Claire, Chicago 
opera singer, guest-starred on a re- 
cent program, and was the only one 
present who really went to town in 
the matter of raiment. She wore a 
pink evening dress, which was very 
flattering, and played up very defi- 
nitely to the studio audience. Anna 
May Wong, who was on the same 
show, displayed a Chinese gown 
with high neck and slit skirt, be- 
cause it was referred to in the script. 
The NBC studio in which Bing 
does his stuff seats about 200, and 
every seat is taken before the show 
is ready for the air. Bing’s contract 
calls for no studio audiences, but he 
appreciates the necessity of present- 
ing comedy with audience reaction, 
and so works in front of the crowd. 
However, he doesn’t introduce the 
show to the tourists and other visi- 
tors, leaving this task to Burns, who 
gets an immediate laugh by address- 
ing them as the intelligentsia. 
The studio audience is warned that 
applause is not desired, but that 
laughs are appreciated as, if and 
when they are in order. Incidentally, 
as much giggling comes from the 
back of the stage as the front, as the 
musicians don’t hear the Bing-Burns 
dialog until it is actually broadcast. 
Crosby explains later that he sees 
no point in applause following musi- 
cal numbers, even though laughter 
from the audience is necessary for 
the funsters. Actually, prolonged ap- 
plause might spoil that easy and 
nonchalant transition from one num- 
ber to the next which Bing provides. 


Errors Are Condoned 


There are few hitches in the de- 
livery of the program over the air, 
though occasionally when a word is 
fumbled, the mistake is frankly 
laughed at. Many listeners and radio 
professionals credit Bing and Bob 
with large-scale ad-libbing, but this 
is more a compliment to the intended 
effect than actual practice, as a good 
deal of the apparently spontaneous 
material is written in. But they 
treat errors of delivery-lightly, and 
judging from studio audience reac- 
tion, this method is highly successful. 

During the broadcast Bing has a 
swell time. He taps the rhythm of 
the music with his toes, he leans 
comfortably on the burly frame of 
Bob Burns as he reads his script, 
and occasionally does a bit of clown- 
ing for the benefit of friends in the 
control room whose eye he happens 
to catch. At no time does he exhibit 
a furrowed brow. Apparently he 
sees no reason why the financial im- 
portance of a Red Network broadcast 
should cause anybody to fret, least 
of all Bing Crosby. 

Bob Burns, incidentally, broadcasts 
his Arkansas stories without script. 
He spins the tall yarns of Grandpa 
Snazzy and Uncle Glut without ever 
having committed their adventures to 
type, much in the style made famous 
by Will Rogers. However, he has re- 
cordings made of his broadcasts, and 
thus is able to revise his material 
for other uses. 

After the broadcast Bing thanks 
the visiting artists in gracious and 
friendly style, and dons his soft hat 
preparatory to returning to the com- 
pany of Little Joe. He dodges as 
many introductions as possible, but 
if he is finally cornered by the pub- 
licity department, he greets an inter- 
viewer with characteristic friendli- 
ness. 

“I have a lot of fun doing a broad- 
cast,” he admits. “Maybe our elim- 


IT LOOKS EASY 


Bing does a little crooning. 


ination of dress rehearsals is respon. 
sible. I’m sure it helps to create an : 
informal and spontaneous effect for 
the program. While we ad-lib a bit § 
as the spirit moves us, it doesn’t do | 
to depend on that too much. You | 
might not be able to think of some. 7 
thing to say.” 


Helps Picture Work 


Bing feels his radio appearances | 
are an asset to his picture work. Defi- 
nitely, he insisted, a radio fan is | 
more interested in seeing a picture 
in which a favorite is to appear than 
he would be otherwise. 

Carroll Carroll, the J. Walter 
Thompson man who writes. the 
Crosby material, looks a lot more 
worried than Bing. He is also more 
articulate in expressing the philoso- 
phy of the program. 

“Bing is a success on the air be- 
cause he is Bing,” he explains. ‘The 
job of the script writer is not merely © 
to put together smart, smooth-run- | 
ning sentences for Bing to repeat, 
but to give him material which is © 
entirely in character. He is never 
playing a part, he is simply being 
himself.” 


Two for Wales 


The Sea Cliff Inn, Nantucket 
Island, Mass., has appointed Wales 
Advertising Company, New York, to 
handle its advertising. Charles F. 
Mattlage & Co., New York, has named 
the Wales agency to direct a maga ~ 
zine campaign for You-All French | ~ 
salad dressing. 
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Stephens Advanced 


John A. Stephens, formerly mat- 
ager of industrial relations in the 
Chicago district, has been appointed 
director of industrial relations of 
United States Steel Corporation of 
Delaware. 


Joins “Building” 
William E. Ledbetter has been ap 
pointed advertising director of Build- 
ing, Chicago. He was formerly with 
Paul Block and Associates. 


. | / 
MEN'S CLOTHING 
LINAGE IN 1937 


2nd Paper .. . . 28.37 
3rd Paper... . 12.77% 


When a newspaper leads its compet! 
tors in 19 out of 24 retail advertising 
classifications (as does The Seattle 
Times) there can be only one answer: 


CONSISTENTLY SUPERIOR RESULTS! 
O'MARA & ORMSBEE, Advertising Rep- 


PUBLISHED DAILY AND SUNDA‘ 


The Seattle Times 


O'MARA & ORMSBEE, Advertising Repr 
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"SINGING GIRL" 


A cat accompanied the Singing Girl of 

Hygrade Sylvania Corporation in its new 

window display for tubes. Lucille Wilds, 

famous model, is featured. Einson-Free- 

man Company handled the lithography, 

while Hewitt & Keene contributed the 
direct color photography. 


= - SS Ee 


AGENCIES TELL 
FACTORS SOUGHT 
IN NEWSPAPERS 


New York, April 7.—Information 
about numbers and personal habits 
of newspaper readers is far more 
important than editorial policy or 
comparative rates as a factor in mak- 
ing up advertising schedules, accord- 
ing to a nation-wide poll of opinion 
among agency space buyers and com- 
pany advertising executives, just 
completed by Ross Federal Research 
Corporation. : 

Findings in the survey tallied 
closely with the results of a study 
conducted among space buyers by 
the same company last year, to de- 
termine the relative importance of 
data furnished by magazines. At 
that time the vote was also over- 
whelmingly in favor of facts about 
readers’ age, sex, income, habits, as 
well as their geographical distribu- 
tion. 

Based on the opinions of 286 execu- 
tives who influence the selection of 
newspaper schedules, the latest sur- 
vey showed that almost 90 per cent 


voted “the factor of circulation 
(number of readers, total, city, 
Tural)” as “extremely helpful’ in 


making up a schedule. Evidence of 
readers’ interest was ranked second. 


Other Important Factors 


Next in relative importance came 
the following: 

Identification of readers; newspa- 
per cooperation (supplying the 
agency with requested specific mar- 
ket data on products); editorial 


Direct - Mail - Advertising 


Automatic-Typewriting 
Multigraph-Letters 
Planograph-Letters 
Process-Letters 
Filling-in—Addressing 
Mimeographing 


Folding—Enclosing 
Stamping—Mailing 
Varityping 


— 


policy and features; readers’ accept- 
ance of products; distribution (sub- 
scription, newsstand, street sales); 
duplication (competing local papers 
and papers outside ABC area); cost 
of space by comparing with other pa- 
pers; and types of advertisers now 
using space. 


Gives Relative Influence 


Almost three-quarters of those par- 
ticipating in the survey said that 
market studies, in order to be con- 
sidered authentic, should be carried 
on by outside organizations. The 
relative influence of the agency 
space buyer, account executive and 
company advertising manager in de- 
termining specific newspapers to be 
used was indicated in the voting as 
follows: space buyer, “always or oc- 


casionally,” 79 per cent; advertising 
manager, “always or occasionally,” 
76 per cent; account executive, “al- 
ways or occasionally,” 63 per cent. 


Baseball Clubs Promote 
New York World’s Fair 


New York’s three major league 
baseball clubs, Yankees, Giants and 
Dodgers, will advertise the 1939 
World’s Fair in Gotham with blue 
and orange emblems attached to each 
player’s uniform, Fair President 
Grover Whalen has announced. 


Smith Resigns 


J. O. Smith has resigned as direc- 
tor of the Bureau of Industrial Rela- 
tions, National Bituminous Coal Com- 
mission, Washington, D. C. 


Arrow Ends 
Long Absence 
from Dailies 


New York, April 7.—For the first 
time in about a decade, Cluett, Pea- 
body & Co. is using newspaper space 
with copy carrying an institutional 
message for Arrow shirts. 

Only one newspaper, New York 
Times, will be used at present, with 
weekly insertions of 500 lines to be 
continued until July 4, according to 
G. A. Phillips, advertising manager. 
Although an advertisement of a re- 
tailer, also for Arrow shirts, 


peared directly beneath the first 
Cluett copy, the company declared 
that there was no tie-up whatsoever 
and the new newspaper copy consti- 
tuted no departure from Cluett’s tra- 
ditional policy in this connection. 
The newspaper series is a test, Mr. 
Phillips said, and may be extended 
to other papers and cities if it proves 
its value. The company was formerly 
a heavy user of newspaper black-and- 
white space, but the growing popu- 
larity of colored shirts caused the 
company to employ four-color copy 
in magazines. The current schedule in 


| this medium is unaffected, full pages 


continuing in Collier’s, Ken, Life, 
The New Yorker, Time and The Sat- 
urday Evening Post. The agency is 


ap-| Young & Rubicam. 
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Voice of the Advertiser 


Safety Campaign 
Runs in Michigan 

To the Editor: We are enclosing a 
campaign of safety advertisements 
prepared in our office, which is being 
given free to every daily, weekly, 
foreign, religious, college and high 
school paper in Michigan. 

If you think that papers in other 
parts of the United States would be 
interested in using this campaign, 
we would be glad to send them the 
copy without charge. We are sure 
that if a large number of publica- 
tions would use these powerful, 
straight-from-the-shoulder advertise- 
ments the result would be a reduc- 
tion in automobile accidents. 


LEONARD N. SIMONS, 


Simons-Michelson De- 
troit. 


Company, 


= ws"? 


Another Film Company 
Pays Agency Commission 

To the Editor: A recent issue of 
ADVERTISING AGE reported payment of 
a commission to agencies on films 
with the statement that this is be- 
lieved to be the first such commission 
offered on motion picture business. 

Motion Picture Advertising Serv- 
ice Company has over 6,000 theaters 
under exclusive contract for display 
of short length advertising films. We 
are working in close cooperation 
with advertising agencies, to whom 
we allow the customary 15 per cent 
commission, both on production and 
circulation of films. We have fol- 
lowed this practice for 20 years. 

W. C. Brown, 

Industrial Division, Motion Pic- 
ture Advertising Service Com- 
pany, New Orleans. 
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Admires Huge Desk 


To the Editor: Being a copywriter 
myself, I am wondering if I could ob- 
tain a larger photograph of the spe- 
cial work desk designed by Oren 
Arbogust. 

This Chicago designer 
something there. 

CLaupE L. MILLER, 


Arkansas Gazette, Little Rock. 


has got 


vvwy 

Kindliness Might 
Cure a Sick World 
To the Editor: Attached is an ad- 
vertisement which appeared in the 
Daily Times, Geneva, N. Y., recently, 
asking for a position for an employe 

who was perforce being released. 

This plan struck me as not only 
unique, but also as an inexpensive 
remedy. If other employers would do 
likewise, it might serve as a great 
spring tonic to a sick old world. 
W. E. BEENEY, 
Rochester, N. Y. 


+, © | 


Purloined 

To the Editor: Page 2 of your 
March 21 issue is decorated with a 
likeness of my boss. It was no sur- 
prise to me, therefore, to discover 
that my copy of ADVERTISING AGE 
strayed from my desk. (Forever! ) 

Please furnish us two additional 
copies. We'll even volunteer to pay 
for them. 
Joe D. SINGER, 
Chesapeake and 
Cleveland. 


Asst. Adv. Mer., 
Ohio Lines, 


¥ FF FF 


No Catch 


To the Editor: Last 


tised. 


structor. 


January I re- 


HOW WOULD YOU? 


How Would You Like To Be Told— 


“YOUR CHILD WAS 
KILLED TODAY”’ 


A thing so horrible . . . so unthinkable . . . can't happen 
to you! Thus you reason and perish the thought from 
your mind. But mothers and fathers are told nearly every 
day, “Your child was killed today” . . . and practically 
every time, the finger of blame can be pointed at « care- 
less motorist. If it can happen to the other person . . . 1T 
CAN HAPPEN TO YOU! Bat... it won't happen to you 
or anyone else if you and every one else obey traffic laws 
and reg Merely expressing your i H of 
driving carefully is not enough. You've got to learn the 
laws if you don't know them. You've got to think... 
you've got to keep your mind alert . . . you've got to keep 
your ears and eyes open to avoid disaster. Above all... 
you've got to drive carefully! 


Larne Be 


SECRETARY OF bTATE 


is tee donated by 
tha interests of \ife-saving. 


worely copy offered to puitoations, 


no catch, indeiaiiinn was as adver- 
We didn’t pay one penny for 
that evening or for nine succeeding 


weeks of instruction by an able in- 


I’m passing on this story to other 
advertising people, not because this 
course is free, but because I believe it 
a valuable education for everyone in 
our business. I have taken several 
years of courses in college economics 
but never have I found such vital 
truth as Henry George teaches. 
I understand these 10 _ lesson 
courses are now being offered free in 
over 100 cities in the United States. 
I urge every advertising man who 
wants a real education in fundamen- 
tal economics and social philosophy 
to attend one of these classes. 
ALEXANDER Fox, 
Merchandising, Chicago. 


7, oe 


Catholic Girls 
Clarify Attitude 


To the Editor: Your March 7 issue 
carried a story about the “Advocates 
of Decent Advertising,” which was 
erroneous in some respects. 

The National Federation of Catho- 
lic College Students was not organ- 
ized by us and, far from. being 
“sought,” has been in existence for 
some time. We are affiliated with it 
as one of its working units, and this 
does give national scope to our work. 

Your reporter said that Miss Byles 
“made it clear that the Advocates are 
not opposed to ‘natural’ or ‘Christian 
continent’ birth control.’’ No such 
statement was made. 

The last quotation, “ ‘if this is true 
and indecency is used so deliberately 
and crassly’ oratorically asked one of 
the girls, ‘how can we ever expect 
to eliminate it?’” was incorrectly 
stated. What she did say was that 
sex is admittedly emphasized, result- 
ing in the indecent advertisements 
against which we are protesting. 

LOUISE QUIGLEY, 

Chairman, ADA Unit NFC-CS, 

Manhattanville College of the 

Sacred Heart, New York. 
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Jack Turns Editor 


To the Editor: I am sending you 
herewith a first copy of the new Jack 
Dempsey’s Sport Magazine, now be- 
ing distributed on news _— stands 
throughout the nation. 

May I take the liberty of directing 
your attention to the salutatory page 
in which Dempsey commits himself 
to a policy of clean, wholesome jour- 


ceived a folder inviting me to attend 
a free 10 weeks course in economics | 
at the Henry George School of Social | and 
Being curious by nature and 


Science. 
believing this a new kind of 
I decided to attend the 
the designated evening. 

When I got the 
found ten other 
find out where 


to classroom 


the catch was. 


to make a long story short there was | 


racket, | 
first class on 


skeptics waiting to 
Well | 


nalism. This is not a sales talk. Mr. 
Dempsey himself dictated the policy 


will 
| book the 
on the stands today, 
pos and in cartoon. 

| I believe such a policy is in direct 
line with your present efforts as well 
as those of advertisers and agencies. 


insist upon making this 
most wholesome publication 
in picture, in 


This department is a reader’s forum. Letters are welcome. ‘ 


Education, Not 
Legislation, Needed 


To the Editor: Your recent edi- 
torial, “Retailers Versus Consum- 
ers?” recalled reports that govern- 


ment relief agencies use chain stores 
almost exclusively to furnish food 
for relief clients. 
logical that the government would 
legislate to protect independent retail 
merchants and at the same time al- 
low a branch of the government to 
favor chain stores in purchases. 


ness regulation may be decided not 
on the economic facts involved, but 
from the standpoint of who controls 
the most votes. However, this not 
only applies to consumers or farm- 
ers but to politicians and those de- 
pending upon relief in one form or 
another as well. 

The same senator you mentioned 
might also add, “Down my way there 
are more on relief projects and gov- 
ernmental payrolls than are in farm- 
ing and industry.” 
workers cannot 


support the others 


It doesn’t seem |tion is not the answer, 


I must agree with you that busi- | 


Farmers and 


eel 


indefinitely even though the others 
would control the majority of votes, 
so what? A recession or .... until 
the majority through education or 
experience or both, will change it of 
their own accord. 

The consumer, being human, will 
feel that chain store distribution rep- 
resents economies which are worth 
while, not realizing that these econo- 
mies may cause other consumers to 
accept smaller wages or no work and 
therefore decrease the market for the 
products he grows or helps produce. 


|I agree with you that class legisla- 


but if the 
economic system of chain stores is 
wrong, then education is the answer. 
Although it is not my business, may 
I say education through advertising. 
A. W. PFAFF, 
Nelson, Garratt & Co., Chicago. 
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Symbol of Conquest 

To the Editor: Knowing that you 
are interested in all phases of Amer- 
ican aviation promotion, we are send- 
ing you herewith an advance proof 
of one of a new series of advertise- 
ments we are now releasing for Lock- 
heed Aircraft Corporation. 

“The Lockheed Empire,” as _ illus- 
trated, has been conceived to sym- 
bolize the vast conquest Lockheed 
has made on the world’s airways in 


S 


iunalen to- Dealer-to- Consumer 
through the pages of The American 
Legion Magazine 


e With apologies to the immortal Messrs. 


Test the effectiveness of this 


Chicago 


YEORGE F. Dary, 


Advertising Manager. 


minded consumers. 


LE 


307 N. Michigan Avenue 
182,964 DEALERS 


CIRCULATION 968,062 A. B. Cc. 


AMERICAN 


New York 
9 Rockefeller Plaza 


INFLUENCE 


GION 


MAGAZINE 


MILLIONS OF CONSUMERS 


es 


NEW EMPIRE 


KUEED 


LOvt EMPIRE 


- ee, 
» the wit sands O86 © tilts 19 the » 
( of Re Lockhoos Face, \ocnteed \2 and Lacthews 14 


REALES OF THE LOCENEED EARPERE orders wiwtonen ane m nernee ot pte af Me wen Biling Me oon 


to ee 
COC HOLED AFRERATT COMFORATION « BUREAME CRLF OH Eis 
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Lockheed conception of new frontiers. 


the first five years in designing and 
constructing all-metal, bi-motor air- 
planes. The Lockheed 14, Lockheed 
12 and Lockheed Electra are now 
found in service throughout the 
civilized world. 
ORVILLE K. LOGAN, 
Beaumont and Hohman, Los An- 
geles. 


Tinkers, Evers and 
Chance—The American Legion Magazine offers your sales depart- 
ment a triple play combination of magazine-dealer-and-consumer 
that packs a real merchandising wallop! 


182,964 Merchants — readers of The American Legion Maga- 
zine—are active Legionnaires—owning their own business. As re- 
tailers they are interested in your product—as Legionnaires they are 
interested in their magazine. And their many customers, Legionnaires 
and otherwise, are interested in your product . 
“triple play in print.” 


. . completing this 


“triple play’ yourself. Have your 
salesmen ask their dealer customers if they are members of the 
American Legion and what they think of The American Legion 
Magazine as a merchandising medium. We know the answer so 
here’s your chance to see this fast moving combination in action 
. . . watch it keep your product in front of over 3,000,000 buying- 
And remember these Legionnaire consumers 
patronize these 182,964 Legionnaire retailers! 


Detroit 
General Motors Bidg. 
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CEREAL MAKERS — 
AT TOP OF °38 
BASEBALL LIST 


General Mills, Kellogg, to 
Be Leading Sponsors 


April 7.—Two cereal man- 
General Mills and Kel- 

« Company, will again head the 
list of major baseball sponsors for 
the 1938 season, it appeared today 
4s plans neared completion for the 
opening of the major league season 
April 19. 

Other sponsors whose summer pro- 
motional efforts will make good use 
national pastime include So- 
eonyv-Vacuum Oil Company, Atlantic 
Refining Company, B. F. Goodrich 
Company, P. Lorillard Company and 
Liggett & Myers Tobacco Company. 

(General Mills will sponsor or share 
sponsorship of baseball broadcasts 
over more than 50 stations, with in- 
dications pointing toward an _ ex- 
penditure this year equal to that of | 
1937, estimated at $1,000,000, 

The station total on the Kellogg | 
list will also near the 50 mark, ac- | 
cording to present plans. 


(‘hicago, 
cturers, 


of the 


Form Baseball Network 

The total number of stations car- 
vying baseball broadcasts will be 
larger this season than last, due in 
some instances to use of several 
lower power stations in place of one 
high-powered station. A case in 
point is found in a new radio chain, | 


the Atlantie Athletic Baseball Net | 
work, formed to carry broadcasts of 
home games of the Philadelphia 
Athletics under sponsorship of the 
Atlantic Refining Company. This 
uetwork will inelude nine stations. 
Owners of baseball clubs in the 


past have sometimes been reluctant 
to sell broadcasting rights, fearing 
an adverse effect on attendance. 
This is apparently a diminishing 
feeling, evidenced for example by 
the decision of Piedmont League of- 
ficials to permit broadcasts this sea- 
son after banning them in 1937. 

lL. C. MeEvoy, in charge of radio 
for the American League said, “We 
don't believe that broadcasts of the 


games injure attendance at the 
parks. In case of unfavorable 
weather, there might be some who 
would choose to attend by radio 


rather than in person, but this would 
not be true week in and week out.” 


Lay New Restrictions 
Sponsors who have in some cases 
laid down rules regarding commer- 
‘lals delivered by sports announcers 
lay find that these same commer- 
Cials will be objects of attention by 
league managers themselves, accord- 
Ing to Charles F. Drake, publicity di- 
of the Chicago Cubs. 
We discovered last season,” Mr. 
(Continued on Page 19) 


ADVERTISE WITH 
PHOTOGRAPHS OF | 


Beartifel (Women 


45 WEST. 45TH STREET 
NEW YORK CITY 


Re 
| 
| 


PHONE: BRYAN a “3083 


es + cy gs 


Busse in New Post 


Wallace. F. Busse, formerly with 
KIEV, Glendale, Cal., has been named 
field manager of Radio Transcription 
Company of America, Hollywood wax 
producer, as station and agency con- 
tact in Southern California. 


To Lord & Thomas 


Stop-Wear Company, Los Angeles, 
manufacturer of Stop-Wear liquid for 
toughening soles of shoes, has ap- 
pointed Lord & Thomas, Los Angeles, 
to handle its advertising. 


Issues Vacation Guide 


The State of Michigan Tourist Bu- 
reau has published “Michigan Vaca- 
tion Guide,” a 32-page booklet con- 
taining photographs of ideal vacation 
spots. 


WBBM 


30,000 WAITS - 


Chase - Sanborn 
Leads Illinois 
Coffee Survey 


Springfield, Ill., April 7—Chase & 
Sanborn’s coffee is the most popular 
in Illinois, according to a survey 
made in February by 25 newspapers 
in cooperation with the Illinois Mar- 
kets Division of the Daily Newspa- 
er League of Illinois. Chase & San- 


born is the favorite brand of 16.9 
per cent of the responding house- 
wives. 


Hills Brothers came second, with 
16.7 per cent; & O'Clock, third, with 
15.6 per cent, and Maxwell House 


G 


f] 
2 


Because WBBM 


because BBM 


metropolis, ’’ 


lowest- cost- Bsr: listener, 
alert advertisers add a sub- 
stantial schedule on WBBM 
to ; when other advertis- 


ing ‘‘coverage’’ they may be 


fourth, with 10.4 per cent. The fifth 
ranking brand, Monarch, accounted 
for only 2.3 per cent. An average 
of 63.4 brands was reported for each 
city. 


Flavor First Goal 


Flavor was the leading factor in cof- 
fee purchases, according to the sur- 
vey, with price, freshness, and econ- 
omy following in the order named. 
An interesting figure obtained was 
the frequency with which coffee is 
consumed. No less than 94.7 per 
cent drink it at morning meals; 58.2 
per cent serve coffee at lunch, and 
66.8 per cent use it at dinner. 

The survey, in which carriers of 
the participating newspapers left a 
form at every fifth home, yielded 
25,980 responses, accounting for 13.1 


per cent of the total population of 
the cities. The number of persons 
in these families who drink coffee 
was found to be 73,497, or an average 
of 2.82 per family. 

The Illinois formula will probably 
be adopted as part of the standard- 
ization plan proposed by non-metro- 
politan dailies of Illinois and lowa. 


Porter pyery Named 


Piel Bros. Brewery, Brooklyn, N. 
Y., has appointed Porter F. Leach, 
New York, as special merchandising, 
sales promotion and _ advertising 
counsel. 


Joins Hicks Agency 
Evelyn Culyer has joined the pro- 
duction department of Hicks Adver- 
tising Agency, New York. 


METROPOLIS 2?” 


WBBM—Chicago’s leading station* —is the plural of metropolis. 
For WBBM means more than “just Chicago.”” WBBM’s primary 
\ area is full of cities... cities where radio families /isten to WBBM 
regularly. And where they buy WBBM-advertised goods, regularly. 


In WBBM’s primary daytime listening area a/one, there are: 


6 cities of more than 100,000 


16 cities of more than 50,000 
39 cities of more than 25,000 
84 cities of more than 10,000 
146 cities of more than —_ 5,000 


is “‘the 


means 


‘f cg AE t ‘ 
222 MARKETS Y 
BS IN ONE! o 
Because it commands so many markets 
(222 urban centers!), WBBM is virtually a 

~ “one- -8tation network. And the WBBM mar- 
a Ket is rich. Here are latest figures, compiled 
for WBBM's 98 counties from Sales Man- 


hat s the plural of metropolis! These are busy, bustling, buying 
cities. They make the WBBM-market a busy, bustling, buying 
market. So big and so rich that it deserves extra effort. 


ff conclusive proof of this bold statement—proof in plural, too—write us or consult any Radio Sales office 


* agement’s 1938 Survey of Buying Power: 


know they can’t afford not . } 
ee *%28% higher than 


CHICAGO 


to, because it pays...from é 


222 markets in one! 


we 


¥ EFFECTIVE BUYING INCOME... .. 56,385,841,000 
« BUYING INCOME PER FAMILY ....... 


getting in Chicago. They ' Ge: sae 


-» $3,092% 
. 349,883 


national average 


Owned and operated by the Columbia Broadcasting System. Represented nationally by RADIO SALES, a division of the Columbia 


Broadcasting System: NEW YORK e 


CHICAGO e 


DETROIT e 


LOS ANGELES 


¢ SAN FRANCISCO e 


BIRMINGHAM 
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eading Newspaper Advertisers, 193 ; 


Based on 396 Papers in 103 Cities j 
Copyright, (1938, Media Records, Inc. ! 


P 
1937 1936 1937 1936 H 
1937 1937 Advertiser 1936 1936 Advertiser 1937 1937 Advertiser 1936 1936 Advertiser 
Product No. of Total Product No. of Total Product No. of Total Product No. of Total 
Manufacturer and Products Linage Cities Linage Linage Cities Linage Manufacturer and Products Linage Cities Linage Linage Cities Linage ] 
General Motors Corporation 22,246,314 23,787,789 | Schenley’s Golden Wedding j 
Buick (New) ......... . 56,147,497 101 4,578,204 98 Whisky r oy 720,537 65 1,962,156 76 ' 
Chevrolet (New) ...... . 4,504,278 103 5,480,187 109 Schenley’s Old Sche nie y Whis : 673,378 56 249,995 64 
Oldsmobile (New) 2,676,639 102 2,681,472 99 Schenley's Label Whiskies...... 367,738 45 ar : I 
Pontiac (New) 2,165,561 103 2,702,417 109 Schenley’s Whiskies ...... , 356,463 0 111,079 a t 
Prigidaire .....-..... ae 1,876,664 94 1,245,975 68 Aer ee ree e: 111,801 26 57,427 23 } 
General Motors Inst.. 1,413,011 90 1,429,330 9 Schenley’s Products ......... 104,679 27 362,368 66 \ 
Chevrolet (Used) ... 1,190,086 84 1,769,246 84 | Gibson’s Whisky ............. 76,514 29 78,154 18 
La Salle (New) ...... Pe 871,501 8 670,591 95 | Schenley’s Red Label Whisky.. 64,840 S800 dette tae + ' t 
Pontiac (Used) ...... 5s i 463,050 | Gibson's XXXX Whisky........ 61,188 00 ——“(“‘“‘é‘éléltltl i mil a o6 0 
Cadillac-La Salle (New)....... 350,296 96 242,797 77 TS Oe errr Sy err ee 24 97,930 23 e 
General Motors Trucks......... 344,048 88 177,870 60 Gibson’s Whiskies ............. 22 63,744 13 : 
Fisher Bodies ..... ay ere? F 327,300 49 866,385 56 Schenley’s American Cream C 
Chevrolet Trucks .... ey 321,806 102 1,191,778 100 Whisky = Cite <ieioa's 9 61,586 59 n 
Delco Oil Burner...... ia 201,942 28 295,966 3 | Schenley'’s Ancient Age Whisky. 29 150,900 58 ’ a 
Cadiliace (New) ...ccces.. 164,581 73 131,877 85 | Gibson's Club Whisky... 19 49,260 14 
A. C. Spark Plug....... 116.68% 72 159,449 91 | eo a 10 25,686 10 
Delco Conditionair = 20,191 A 7,433 6 } Old Methusalem Whisky ade 6 19,211 17 Y 
Delco-Frigidaire ........... 20,048 s 43,438 18 | Schenley’s Old Quaker Gin..... 6S  — ign gc 2 fa 
Irigidaire Elec Room Cooler 19,467 99 0rtrti“<Ci‘<“‘(‘ eww. ee | Gibson s Decanter Whisky... @ #@ #&;} — = peeves ee ¢ ge 
Deleo Products .......... - 10,531 - ee aa Schenley’s Mayflower .......... eoinine os 97,077 56 €- G! 
Delco Automatic Furnace... 4,885 BM rts a en | Shenley’s Old Quaker Products pla ce'ea na 2,223 37 ¥ ' 
Frigidaire Water Cooler... 3,557 Sm gigi tera sue eB OEE Ce EE eee 11,498 18 ify el 
Delco Auto Radio......... : 2.693 6 7,438 11 | Noilly Prat Vermouth.......... «sss. 5,600 10 " ag 
Oldsmobile (Used) ....... : 41,977 2 | Echo Springs Whisky..........  ...... 2,849 5 2 fre 
Cadillac-La Salle-Flee« seed. PE EE ee Ty Fe ee : 858 7 > oe 
EE eee aes Stes 41,239 14 Procter @& Gamble. ....ciccccecis 7,559,546 6,105,771 : Ba 
Frigidaire Commercial Refrig 15,700 37 PS AS wate wae acgig kin 2,483,785 a4 99 ‘ de 
Cadillac-La Salle-Oldsmobile Camay Jee ease Rae : ‘ 2,249,713 1038 84 a 
BAe : 7,020 9 RN aha 6:5 ats yc 6o-8 egies £4 e Pa ; 651,366 60 62 ; sp 
R. J. Reynolds Tobacco Co. ; 15,422,774 16,597,119 | ae ee ee re 609,587 15 12 
0 rrr placa aae 12,936,281 101 13,714,381 98 Drene Shampoo Pe ee ee 557,677 S1 69 S me 
Prince Albert ........-cs0e. ; 2,097,463 51 2,498,703 76 I oie a whose aes ein NS 4 530,152 73 60 
Reynolds, R. J., Tobaceo Co. ee |. psxteckrats 341,224 100 81 
NN a oe a od ua wd 'Gm eon 289,030 100 384,035 96 RAN Sietedia! o's kG a0: Se ee 58,411 11 41 
Liggett & Myers Tobacco Co Ivory Fiakes ..........- ues 56.541 32 3 
(Chesterfield) ........ ~ bada 162 14,822,120 98 16,504,982 Procter & Gamble Products.... 21,190 15 102,696 3 
Py Beene & CG. biscecaGecvvans 10,264,468 10,851,021 Pe Oe Ge cw hscecccaboderes- sebaed ee 122,566 42 
gS ea i . .. 10,264,468 101 10,822,616 os ee 29,565 4 
Eo vikds< wads Ria waitaane le verataideds a 28,405 8 CO eco Cy ces idemedk alcawi-s Po 13,620 15 S wo 
og OE 9,714,286 11,334,304 BvOry BMGViINM CrOBM... 2.66065 eres fe 2,057 1 ; . 
Ford (New) ...... . 5.231.653 102 7,383,4 100 American Tobacco Company..... 7,441,554 11,876,018 i shi 
Ford (Used) ... 1,757,226 101 1,337, ios 98 Be TOUI a oi a 4 ss. bein a 0's 5, 758 101 10,285,742 98 1 
Lincoln (New) 1,390,250 9s 1,294,288 98 Herbert. Tareyton avery 1,321,552 58 1,475,340 7A a 
Ford Trucks - , 1,243,599 94 1,190,248 99 Pall BRal 4.6... saat ae 719,082 ST  — Eggo ‘ | 
Ford-Lincoln (New) . 88.996 92 90,600 44 mene & WAN. 2.6...» ore lps ‘ 112,116 17 114,936 17 4 ) 
Fordson Tractor .... 2.562 4 res -“<é i ee Disc, = e.hratorive ts 1,046 > 2, pein ies - me Sel 
Ford Accessories ...... bikie. washes ea 38, 518 20 Standard Brands, Inc............. 5,139,987 3,712,089 : bro 
Chrysler Corporation ee er ee 8,606,889 10,121,961 Fleischmann’s Yeast .......... 2,970,123 65 1,809,246 61 gal 
Chrysler (New) .. ; 2,790,560 99 1,411,253 97 Chase & Sanborn’s Coffee cr 1,198,705 60 1,011,638 1 eis 
Chrysler (Used) . ; 121,315 91 one i Fleischmann’s Gins .......... 2 58 697,457 55 
Plymouth (New) 1,841,679 10 3,805, 899 100 Tenderleaf Tea ..... 7 27 131,807 24 
Dodge (New) ....... 1,218,517 10 1,980,469 99 Royal Baking Powder....... na Se gta aia tg 
De Soto (New) 1,204,797 100 1,206,320 96 Fleischmann’s Yeast for Dogs.. §,290 ro oe 
Dodge (Trucks) ..... : 156.691 92 767,771 94 Royal Desperta ..5.6.600. 7 ee a 61,941 oA 
Dodge (Used) ....... 427,053 84 308,573 78 General Foods Sales C orporation. : 4,864,765 7,178,804 
Chrysler Inst. (New).. 25,615 15 110,688 71 Nb aCaia lace auh Sis nik each aed orate! a 842,313 73 943,889 65 
Dodge-Plymouth (New) . 124.974 64 248,122 78 iy ey od |) a , 693,417 72 798,290 68 
Chrysler-Plymouth (New) 198,425 04 108,889 68 Post’s Brand Flakes...... , 489,522 a4 609,089 65 
De Soto-Plymouth (New) 93,883 1% 89,540 65 Maxwell House Coffee. 184,052 74 964,218 72 <4 
Chrysler Airtemp ... 74,150 31 80,315 3 Grape Nuts Flakes....... 173,330 69 572,725 67 4 by 
Chrysler Airtemp Oil Burner 9,230 8 Coeee zi SRS yO She ora) ack og ve 25,070 ao 781,036 47 = out 
Plymouth (Used) ... isd ele Joes a 4, 122 35 La France ...... e : 315,398 28 245,564 21 5 pan 
Lever Brose. Co........ccec% a 8,647,747 8,845,201 Birds Eye Frosted Foods , 187,297 ee  00UU—~—— RE e- i 
I Bee ca ochre ih alice si otk da 1,991,517 RO 2,109,904 67 oo . 53,816 &8 188,338 R4 — 
BRPOMUOT ce ccceres os 1,926,470 93 1,841,842 89 Post’s Whole rn tens ds S8.286 47 82,906 14 Sto! 
Lux Toilet Soap....... 1,651,361 91 1,204,103 86 Sure Jell ...... ra 88,000 47 75,031 42 WB 
eee 1,477,547 a4 1,832,872 98 Sees et see 79,876 58 55,030 53 spor 
Lux Flakes ........ , 1,162,468 &" 1,615,206 78 Calumet Baking Powder 68,770 48 396,547 44 
Lever Bros. Prods. (Soaps).... 139,927 46 8,373 6 Baker’s Cocoa ...... ee 61,629 TR es pan 
Lever Bros. Prods. ( Misc.) 191,394 23 225,886 91 DOME t) ccc AA Care $2,324 11 56,831 7 Ge 
Sunlight Soap ......... aT 44,812 2 14,356 2 Sanka Coffee ........ a 46,459 16 49,419 29 sor 
Lifebuoy Shaving Cream 28,274 18 92,659 43 Post's Cereals .. a 39.471 84 33,368 40 WIN 
Lever Bros. ..... : 23,877 MW  Cenicre Misneewee os Jell-O Freezing Mix.... 38,646 BE - , 
Distillers Corp.—-Seagram’s Ltd 7,881,546 8,527,650 General Food Sales Co. Prods 37.499 52 5,340 4 Casts 
Calvert Whiskies ......... ; 2,464,953 69 2,442,524 79 Log Cabin Syrup ....... 35,207 64 43,636 5 sore 
Seagram's Crown Whiskies. 2,301,635 79 2,238,240 79 NE REG Ne eae 34,022 o5 14,281 10 Co) l 
Seagram’s Silver Dollar Whisky 1,294,714 73 612,453 38 Minute Tapioca .......... 33,080 48 198,184 29 ing 
Kessler’s Private Blend Whisky 616,100 52 510,574 60 Swansdown Cake F'lour.. 32,506 5 78,823 21 : es 
Calvert’s Old Drum Whisky.... 622,132 49 996,495 64 Jello Chocolate Pudding 28,064 18 8,858 5 resta 
Calvert's Kentucky Pride oe i! ae : 18,921 48 713,306 70 a re- 
OS res : 231,020 33 73,955 13 Birds Eye Products... 7.740 e. 4 106,482 12 of t] 
Seagram Products ....... 204,282 72 586,588 71 Diamond Crystal Salt . 5.857 aay) 10,977 22 at 7 
Seagram's V. O. Whisky 86,461 17 229,499 42 Calumet Baking Powder &«& y 
Seagram’s Whiskies .... ; 57,295 17 254,489 73 Swansdown Cake Flour 3.661 S SS aeeskuess ats Ke 
Calvert’s Distilled London Dry Baker's Chocolate ..... ; 532 3 5,180 3 Sox 
CC a cee ee 34,377 13 eoccce ee General Foods Cereals 83,709 38 base] 
Calvert Distilling Corp. Products 33.642 5 78,641 5 Baker’s Coconut ....... 81,218 28 a 
Seagram's ‘83’ Whisky.... 20,483 7 18,738 7 Jello Ice Cream Powder. 51,254 28 eipnia 
Calvert’s Reserve Whisky.. 7,245 4 eecces oe Jello Ice Cream Mix..... . ba 13,484 2 sored 
Carstairs Whisky 1,197 13 eocces ea Swansdown Pure Food Tints : 1,791 12 co C 
Seagram’s Gin .......... se 436,375 68 Colgate-Palmolive-Peet Company 4,449,980 2,816,322 and 
Seagram's Ancient Bott 1 e Super Suds Concentrated. . 1,542,093 ss 203,094 46 p 
MM vxc¥ ne messes Pee : ; 42,438 32 pe ae 1,097,718 109 748,522 84 
Seagram’s Pedigree Bottle Colgate’s Dental Cream . 987,777 77 1,206,088 71 the § 
ol eee 8,793 6 Super Suds .............. 27,070 77 353,626 82 Old 
Seagram's Bourbon W hisky . 3,948 6 Crystal White Soap........ 40 62,002 25 prege 
National Distillers Products Corp 7,872,024 7,764,406 Colgate’s Soap Products.. &8 8,184 18 a 
Crab Orchard Whisky....... 1,286,071 7A 1,114,942 74 Palmolive Princess Soap Flakes 2 38,322 2 ‘ re: 
Town Tavern Whisky.. 1,184,046 ra 1,273,510 73 Colgate Products ....... g°? ee aS orc 
Windsor Whisky ..... ; 945,626 7 1,263,065 73 Kirkman’'s Soap Chips... { 2,245 5 Same 
Green River Whisky ; 845,746 go 1,050,368 74 Colgate’s Cashmere Bouquet Leo ind ; 
National Eagle Whisky 796.329 pp rs oy os (ON ESS ne ee ye ae < O84 6 oh kin oa ‘ 
Gilbey’s Gins ......... : 763,242 70 836,230 67 ; Colgate’s Shaving Cream 7.595 " 5,110 3 : Oth 
Old Overholt Whisks 818,733 ap 436,111 15 Kirkman’s Soap ........ 8.448 oS Ut~—“it~iti‘“—sststswsOCOOOOCOCO*~™*™~™C ONS Pi “asl 
Mount Vernon Whisky "R1,495 a6 488,223 16 Cashmere Bouquet Soap 632 To —“_OOC hc ns ith 
National Distillers Prods "468.919 71 96,319 27 Mowit Bale ..<<iccsss. 78.542 5 White 
Black & White Whisk. 154,035 5 343,773 48 Palmolive Shave Cream 51,364 8° . 
Old Farm Whisky. 140,016 13 50,761 30 Colgate-Palmolive-Peet Prods 35.062 &3 “Mp 
Old Prentice Whisky 108.634 " 61,091 8 Octagon Granulated Soap 14,929 14 elro 
Brigadier Whisky 102,164 99 175,806 24 Octagon Products : 7,022 6 ind \ 
Old Crow Whisky. 85,294 4 eee o- Kirkland’s Granulated Soap 2536: * 9 - Vi] } 
Don Q Rum.. A : 68.314 Se He ahes i Sterling Products i 1.275.790 4,830,01 
Guinness TP rodent ts 53,662 s 48.129 7 Rayer Aspirin .. ; 1.208.845 a5 1°R3.52 99 iclug 
Rewco j 11,820 iH 19,905 15 Lyon's Tooth Powder 1.179, 508 G6 1 63 VIBN 
Bushmill’s Whisky 41.022 ec 7 Fletcher's Castoria ; 797.464 =0 67 WFOH 
Old Hermitage Whisky 40.183 rn Sy aoe Phillip’s Milk of Magnesia 617.719 a4 621,086 91 Ran: 
De Kuyper Sloe Gin 26,193 | er oP MINE ace gag onesies sie k 391,365 79 395,608 80 a 
De Kuyper Cordials. 1.461 $n eee Z. B. T. Baby Powder..... 61,223 30 44,013 20 — 
Old Log Cabin Whisky 1,008 4 188,287 32 Phillips Milk of Magnesia (Gey 
National Distillers Whisktes. eres ‘ 92,495 is WMBERBABER . q.. 66058 ccc ce 58.750 42 113.225 42 f the 
Penn-Maryland Whisky . +9 ; 85,651 19 Caldwell’s Syrup of Pepsin, Dr 32.982 { 188.701 67 ey 
De Kuyper Gins ...... + 69,408 38 Pape’s Cold Compound......... 26,434 19 32,002 35 : 
Catehen Cook Whisky....... trees “ 66.380 OE Sicisaciecevivissisk vdagive is 152,764 54 i 
cen WHMRy «+. . : - pigeinie . Pape’s Diapepsin ............ is as 80,084 42 tO 
O14 Bushmill’s Whisky 5,096 3 Phillips Milk of Magnesia K 
Schenley Products Company 7,864,149 8.213.308 ee : d : a 
Wilken Family Whisky........ 1,907,635 78 2,020,999 74 ag Wailea tabi haha ; 38.598 ie 
Schenley's Old Quaker Whisky. 1,830,028 73 1,992,945 76 Gostrear Tie & Rubser Ce. 328,685 
Schenley's Cream of Kentucky (GOGGVORT). ccs ress rer aaeenens 102 4,040,355 79 een 
Peer rererrrr Terr 1,391,865 62 1,639,771 74 (Contiausd on Page 22) 
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PEREAL MAKERS 
AT TOP OF '38 
BASEBALL LIST 


(Continued from Page 17) 
Drake said, “that the jargon of base- 
pall was in many cases giving way 
1) ‘promotional’ chatter. Instead of 
nearing ‘there goes a home run,’ lis- 
reners became more accustomed to 
hearing ‘there goes another case of 
Wheaties... We have placed restric- 
tions this season against this and 
other similar deviations from ac- 
cepted baseball language, except of 
course in regularly scheduled com- 
mercial announcements. Other clubs 
are likely to take similar action.” 

The major league clubs in New 
york are still outside the fold inso- 
far as broadcasting is concerned. A 
gentieman’s agreement among the 
Giants, Yankees and Brooklyn Dodg- 
ers, has one more year to run. This 
agreement bars any of the teams 
from selling broadcast rights on home 
eames and has remained in force 
despite tempting offers. 

General Mills and some of its co- 
sponsors will stage a get-together 
meeting here April 10-11 under au- 
spices of Knox-Reeves Advertising, 
Inc., Minneapolis, the agency in 
charge of its baseball broadcasts. J. 
Stirling Getchell, Inc., is the Socony- 
Vacuum agency. Guests will include 
nearly all of the sports announcers to 
work under General Mills sponsor- 
ship. 


Chicago Well Covered 
Major sponsors will be well repre- 
Chicago this season for 


games. Many stations will also pre- 


' sent before and after-game_ broad- 


casts of a baseball nature. 

General Mills and Socony-Vacuum 
will be co-sponsors over WBBM. 
Subsidiary broadcasts over this sta- 
tion will include ‘“Flanagrams,” spon- 
sored by Stephano Bros. for Marvel 
cigarets; “Dugout Dope,” sponsored 
by the Cubs, or when the Cubs are 
out of town, by Local Loan Com- 
pany; and a “Tenth Inning” gossip 
session, sponsored by Nelson Bros. 
Storage and Furniture Company. 
WBBM's night sports review will be 
sponsored by Sinclair Refining Com- 
pany. 

General Mills will also be the spon- 
sor for Cub and Sox games over 
WIND. Before and after game broad- 
casts over this outlet will be spon- 
sored by Norge division, Borg-Warner 
Corporation, and by Newart’s Cloth- 
Ing Stores. The John R. Thompson 
restaurant company will also sponsor 
are-creation of the out of town game 
of the day in a one-hour broadcast 
at 7 p. m, 

Kellogg Company will be the Cubs- 
Sox sponsor over WJJD. Other 
baseball features before and after 
sames over this station will be spon- 
sored by Brown & Williamson Tobac- 
‘0 Corporation for Avalon cigarets, 
«id by Piper Baking Company. 

P. Lorillard Company will sponsor 
‘he games over WGN on behalf of 
Old Golds. This station will also 
present the “Dugout Dope” feature. 
. lexas Company will be the sponsor 
ied Cubs-Sox games over WCFL. The 
‘até sponsor will also present before 
‘ud after game features. 

Uther clubs in the American 

— have also won heavy favor 
by Sponsors. Kellogg Company and 
“tte Star division, Socony-Vacuum 

“pany, will sponsor games of the 
“Toit Tigers over stations WWJ 
und WXYZ, Detroit. This broadcast 
7 be fed to the Michigan network 
vam WELL, Battle Creek; 
WFDF saree cg WKZO, Kalamazoo; 
. “lint; WOOD-WASH, Grand 
“bids; WBCM, Bay City; WJIM, 
— and WKBZ, Muskegon. 

Pepin Mills will sponsor games 

; hi leveland Indians over WCLE, 
- ashington Senators over WJSV, 
or St. Louis Browns over 
Kellogg and Socony will collabor- 
s ~ broadcasts of home games of 

two major league clubs in Bos- 

‘Continued on Page 31) 


General Foods 


Gets Expert on 
Trade Relations 


New York, April 7.—The subject 
of trade relations has become so im- 
portant that General Foods Corpo- 
ration has created a new post whose 
incumbent will devote all of his time 
and attention to this subject. Ar- 
thur C. Unger, formerly sales man- 
ager of General Foods Sales Com- 
pany, has been appointed to the new 


not only those with dealers, but with 
other manufacturers in the field. 

William M. Robbins succeeds Mr. 
Unger as sales manager in charge of 
the field sales force. He has been 
Eastern plant manager. 

Four regional sales managerships 
have been created and filled as fol- 
lows: E. J. Heseman, formerly dis- 
trict sales manager in Minneapolis, 
now Eastern sales manager; Allen 
F. Rader, formerly associate mer- 
chandising manager, Southern sales 
manager; Henry Sandberg, formerly 
assistant sales manager in the head- 
quarters office, central sales man- 
ager; Ralph H. Whitmore, who has 


trict sales manager in Syracuse, be- 
comes associate merchandising man- 


ager at headquarters here. J. J. 
Thayer, Western development engi- 
neer at Chicago, becomes general 
development engineer, with head- 
quarters at Battle Creek. 


Edits Ayer Directory 


J. P. H. Johnson has been ap- 
pointed editor of “Ayer Directory of 
Newspapers and Periodicals,” pub- 
lished by N. W. Ayer & Son, Phila- 
delphia. 


Whittaker with WHAI 


Norman E. Whittaker, formerly 
with WBZ-WBZA, Springfield, Mass., 


“Liberty” Guarantee Up 


Liberty has announced an increase 
to 2,500,000 in its net paid circula- 
tion guarantee, effective April 16. 
The increase over the present guar- 
antee of 2,350,000 applies to Liberty 
U. S. only. Liberty-in-Canada circula- 
tion and rates remain the same. 
Basic rates-per-page-per-thousand con- 
tinue unchanged. 


Arranges Camera Tour 


Popular Photography, Chicago, has 
arranged a camera tour to leave Chi- 
cago Aug. 27 on a special train over 
the Great Northern and Burlington 
railways. Photographic authorities 
will accompany the tour on its eight- 


position by President Clarence | been in charge of Pacific Coast sales, 
Francis. He will have supervision | Western sales manager. 
over all trade relations, including 


has been appointed advertising man-|day trip to give advice and instruc- 


Edward M. King, who has been dis-|ager of WHAI, Greenfield, Mass. tion in taking pictures. 


Jerry knew 


the devious ways of ( 
a Model"*T” 


Up IN THE TYRONE HILLS in Southern 
Michigan they said that Jerry was born with 
a wrench in his hands. He certainly could fix 
anything on wheels. Jerry’s last name was 
Vinson. But that didn’t matter much to any- 
one except his posterity. He was “Jerry” to 
all the country-side. He ran a little one-man 
garage in the tiniest hamlet you can find west 
of Detroit. He didn’t have many customers 
but he served them well. 

If a tractor went wrong, it was “Send for 
Jerry”. If the Model T gasped its seemingly- 
last gasp, “Jerry can fix it”. And Jerry could. 
They brought him wheezy old wrecks from far 
and near and his deft hands galvanized them 
into action. Jerry would listen a second and 
say “Your timer’s on the bum,” and the timer, 
as usual was on the bum. Some people up there 
say he hypnotized them. Anyway, it was a 
Model T that finally was responsible for his 
leaving the Tyrone Hills where he was born. 

Bob, his brother, lived in Flint. He worked 
on an assembly line in a plant that made big 
cars. But he owned a Model T. He always 
claimed that the T stood for Trials or Tribula- 
tions. He didn’t know which. But he did know 
that Jerry was the one person in this world or 
the next who understood it. And often, even- 
ings and Sundays, Jerry journeyed over to 
Flint on his brotherly errands of mercy. His 
fame spread. Neighbors and friends wheeled 
and pushed their Model T’s to brother Bob’s 
door, leaped and jolted away. 


é 


A 


The Great Light finally broke on Jerry. He 
was making more money in Flint in a few 


hours than he was at home in a week. “If I’m 
a-goin’ to wet nurse these damn Lizzies all my 
life’, he said, “I'd better be openin’ a hospital 
where the critters is thick’’. He had learned your 
lesson for today —that lo gel business you must 
go where business thrives. People make markets. 
In Oregon business thrives in and around 
Portland where the people of the state have 
concentrated. Portland is the ONE metro- 
politan city of Oregon. Within its 40-mile 
trading territory more than half of Oregon's 
families live—work—and spend their money. 
In this area the Journal reaches 10,290 more 
families than the second paper, 28,480 more 
than the third. Litthe wonder that more and 
more advertisers are concentrating their ad- 
vertising in the Journal to sell this concen- 
trated market. Media Records says that the 
Journal led the second paper by 1,925,671 
lines in 1937. An avalanche of proof, it seems, 
that here in this thickly populated market the 
Journal has offered them an outstanding sales 
opportunity, offers you a similar one. 


THE JOURN 


PORTLAND, OREGON 
REYNOLDS-FITZGERALD, INC., National Representatives 
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TELLS CHAIN METHODS 


‘Scientist Aids 
Salesman, Says 


Research Head 


Chicago Federated 
today. 


in addressing the 
Advertising Club 


tory and other scientific facilities 


He explained the elaborate labora- 


|The home economist of the foun- 
dation is supported by the tests of 
|750 members of the Home Makers’ 
Reference Committee, typical house- 
wives who use products without ref- 
erence to brand names and report 
results. 


‘“ ” 

Issues aden Beauty 
Modern Beauty Shop Magazine, 
Chicago, has issued Modern Beauty, a 


Sawie Life’ 
Must Change 
Cover Color 


Publications, Inc., publisher of Movie 
Life, when the U. S. Circuit Court of 
Appeals today ruled that “the make- 
up of defendant’s cover as a whole is 
too close to the plaintiff’s and that its 


junction to restrain the alleged use of 
a similar cover design. 

At the same time, however, the high 
court affirmed that part of the decree 
which denied to Time, Ine., a pre- 


liminary injunction against the use 


in ceanll af with to eee tee of the word “life” in Movie Life. 

Chicago, April 7.—The scientist | qjrections, Mr. Arnold declared, is] New York, April 6.—Time, Inc., Must Be Different 
stands back of the salesman, said| to jncrease the pride of the retail publisher of Life, won a victory in — 
Charles L. Arnold, director of the| salesman in his job, his company its infringement suit against Ultem The court held that “the plaintit 
Kroger Food Foundation, Cincinnati,| ang his merchandise. has not shown why it should he 


allowed to monopolize the word is 
a title for a picture magazine.” 

The ruling on the cover design re- 
marked that “similarity of make-up 


established by Kroger as a means, 8. shetied uhabedtnh wahadaiaaien usually signifies the same source” 
Charles L. Arnold of testing products and maintaining fee ndbeny to the aeeth oe de- color ought to be changed.” Thel/and concluded that Ultem “must 
ee quality, a fellowship at the Mellon | court modified a decree of Federal|change the color of its cover so as 


PROMOTION COPY 
DECLINES 11.4% 
FOR LAST MONTH 


Chicago, April 7. — Promotional 
linage placed in the advertising 
press during March declined 11.4 per 
cent below February totals, according 
to a tabulation released here today. 


Institute in Pittsburgh being used 
for important research projects. 


| signed for distribution to patrons of 
|beauty shops. It will be published 
jrsvomatsac 


Judge John W. Clancy which denied 
an b Saree for a preenenary in- 


to clearly distinguish it from that of 
the plaintiff.” 


THE HOUSEWIFE 


In reply to inquiries about 


...and The 


s interested in The 


LpRaPeK 


‘ 
This tabulation, which measures e < 
linage of six publications in the ad- , : i" 
vertising field, shows 250,068 lines for Consumer Movement primarily be- om : 
March against 282,408 lines for the Re 4 
preceding month, a loss of 32,340 . ; ; 
om. cause she believes that it will help © 
Compared with March, 1937, when a 
331,044 lines were carried in the . i 
measured publications, the loss is her get more value for her avail- Bo 
80,876 lines or 24.4 per cent. : - 
Newspapers in Lead ; : : . q 
After yielding to magazines for able dollars. e \4 e know this to Ss 
two months, newspapers again took ‘ 
the lead in amount of space used, . . ‘ ‘ : , 
with 68,894 lines or 27.5 per cent of be true because for many months a 


the total. Magazines followed with 


57,624 lines or 23 per cent of the to- ‘ . - : ’ 
tal. Other important classifications we have talked with thousands of 


and the amount of space used were: 
radio, 23,814 lines or 9.5 per cent; 
advertising production, 18,662 lines 
or 7.4 per cent; paper, 15,806 lines or 
6.3 per cent; business papers, 15,064 
lines or 6 per cent; farm papers, 12, 
236 lines or 4.8 per cent. 

Publications on which this report 
is based and their March linage rec- 
ords are as follows: 


Movement 


American women in their homes. 


e Therefore, M°Call’s Magazine has 


ADVERTISING AGE (W)........ 100,114 

Advertising & Selling (m) 23,184 

*rinters’ Ink 2 Oe eee 43,974 

byinters’ Ink Mosthly 23,068 IN THE APRIL ISSUE HOW TO BUY WASHABLE FABRICS 

Sales Management (sm) ... 338,586 _ ihe ; : ; ; 
Se eee eee 26,152 he curtains, bedspread, drap- 


erage en Some Seymg? eries and slip covers used in a 


child’s room will make frequent 
trips to the laundry, so in buying 
them either ready made or by the 
yard, make sure that they are: 


Color fast. \ Jabel or guaran- 
tee printed or woven into the selvage is your 
best protection. Look for the label or ask to 
see it. The guarantee may be for tub fastness or 
sun fastness, or for both. Washable curtains 
should be reasonably fast for both. 


Shrinkage proof. Again look for the label. If 
it says sanforized shrunk (applied to cottons, 
linens or rayons), the fabric is guaranteed to 
shrink no more than one-quarter of an inch per 
yard. Fabrics marked ‘“pre-shrunk” or ‘“‘full- 
shrunk” may shrink further in varying amounts. 


Trade Pome Starts 
Controlled Monthly 


Coffee and Tea Digest has been is- 
sued by Spice Mill Publishing Com- 
pany, New York. Mailed the first of 
every month on a controlled circula- 
tion basis, it will supplement the 
present paid circulation of Spice Mill, 

A combination rate will be offered. 


PPA Shifts Officers 


Periodical Publishers Association 
has named EK. K. McHugh, advertis- 
ing director of Hearst Magazines, as 
chairman of the board. He was for- 
merly president of the association. 
R. E. Rindfusz, previously executive 
secretary, has been elected president, 
and Florence Ficke, who has been as- 
sistant secretary, becomes secretary. 


Black Star Augotated 


Remie Lohse, miniature camera 
photographer, has appointed Black 
Star Publishing Company, Inc., New 
York, to handle sales of stock photo- 
graphs. A new color photo depart- 
ment has been organized by Black 
Star, with Paul A. Guillumette in 
charge. 


How to buy WASHABLE FABRICS 


HOW-TO-BUY 
SERVICE 


How to buy a HOME 


How to buy MEAT 


How to buy EGGS 


Of washable texture. |*irm, smooth textures 
wash and iron more easily than thin, loosely 
woven or thick, rough fabrics. 


CALLS 


How to buy a VACUUM CLEANER 


Linsert Has New Post 

R. F. Linsert, formerly advertising 
manager of American Writing Paper 
Corporation, Holyoke, Mass., has 
joined the newly organized MeCork- 
indale Company, Holyoke, manufac- 


LARGEST NEWS- 


oo of suction mold papers, in | 
charge of sales and advertising. | 
| STAND SALE OF ANY 
Robertson Appointed 
H. Lodge Robertson, one of. the | WOMEN’S CON- 


founders of the Society of Typograph- 
ical Arts, Chicago, and producer of 
the Hayes-Lochner Type Manual, has 
been appointed Western manager of 
Designers for Industry, Inc., Chicago 


SUMER-MAGAZINE 
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pre Hinde & Dauch 


Walter H. Walker has joined the 


Se jjinde & Dauch Paper Company, San- 


O.. as sales manager of the 
His 


dusky. ae 
western display stand division. 
jeadquarters will be in Chicago. 


G-E Reduces Prices 
General Electric Company has re- 
duced the price of its Mazda lamps 
yp to 25 per cent. Advertising will 
seature price reduction and advan- 

ye of its new brighter bulbs. 


Coleman Moves 


Ww F, Coleman, magazine publish- 
ors’ representative, has moved its 
Angeles office to 530 W. Sixth 
spect. The telephone number is 
Tucker 1078. 


Los 


added usable buying information 


- service departments—a _ buying 


cuide called “M°Call’s How-to-Buy 


9 


as i as 


Service.’ 


as a regular feature to its editorial 


e This service is entirely 
an editorial feature, complete in 
its presentation to the reader. It 
is neither a promotion program 


nor a merchandising 


Educational 7 
Effort Starts 
in Cincinnati 


Cincinnati, April 6-—-The Adver- 
tisers’ Club of Cincinnati, “the old- 
est in the world,” today used the 
first newspaper advertisement in a 
series designed to educate the public 
to the value of advertising, and off- 
setting anti-advertising propaganda 
without referring directly to exist- 
ence of such a campaign. Radio is 
also being employed, Henry W. 
Manz, advertising manager, Cincin- 
nati Post, talking over Station WCKY. 


The newspaper campaign will be 
made up of a series of six advertise- 
ments in the Cincinnati Times-Star, 
Enquirer and Post. The campaign 
theme is “America Advances with 
Advertising.” Space of $2,500 is being 
donated by the three dailies. WSAI 
may also be used for the radio tie-up. 


Committee in Charge 


The campaign is under the per- 
sonal direction of Mr. Manz, club 
president, and a committee compris- 
ing the following: Carl Ford, J. W. 
Ford Company, chairman; Chester C. 
Moreland, of the advertising agency 
of that name; Hobart Gillespie, sales 
promotion manager, P. H. Davis Tai- 
loring Company; and Stanley Ferger, 
advertising manager, Cincinnati En- 
quirer. The Chester C. Moreland 


Advertising Company is preparing | 
newspaper copy and another will be 
designated for radio activities. 

Virtually every agency in the city | 
is contributing in some form, with | 
typographers, engravers and electro- 
typers also participating. 

The campaign will be a test, re- 
sults of which will be laid before the 
Advertising Federation of America 
at its Detroit convention. 


Borden Ads Monthly 


The “combined products” advertis- 
ing campaign planned by the Borden 
Company calls for monthly roto- 
gravure insertions, rather than 
weekly as reported in ADVERTISING 
AGE for March 28. Young & Rubicam, 
Inc., is the agency. 


\“MCall's How-to-Buy Service’ 


Specific advice on buying, by giving 
readers clear, concise and expert 
statements on VALUES, is now iden- 
tified in the pages of each issue 
by the “M°Call’s How-to-Buy Ser- 


vice” symbols shown below... . 


device. ... 


MCCALL’S MAGAZINE 


230 PARK AVENUE, NEW YORK CITY 


HOW-TO-BUY 
SERVICE 


ings of top-of-range units. 


HOW TO BUY AN ELECTRIC RANGE 
Look for these points: 


For ease in cleaning: (1) One-piece top 
and back splash; (2) simple, straight 
lines, with either down-to-floor con- 
struction or closed legs; (3) rust-proof 
oven linings with close joinings and 
smooth rack guides; (4) oven units 
that are easy to remove; (5) surface 
units that are easy to clean around. 
For better food products: (1) A thermostat to control 
the heat of the oven; (2) ample broiling space; (3) 
practical spacing of oven rack guides for all uses; (4) 
variety of heats on top-of-range units, 

For cheaper operation: (1) Good insulation of oven; 
(2) one very low speed on every unit for slow cooking; 
(3) well cooker for quantity and long, slow cooking. 
For ease of operation: (1) Oven of ample size for 
roasting, oven meals, bread baking; (2) tip-proof racks; 
(3) racks with closely spaced bars; (4) well-balanced 
and closely fitting oven door; 
Consider: (1) Size of family and kinds of cooking 
When deciding on number of surface units; (2) cheaper 
lirst cost of open units against longer life of closed 
units; (3) location and marking of switches; (4) loca- 
tion and readability of heat control; (5) the arrange- 
ment of your kitchen when choosing among left-hand, 
right-hand and center ovens, and among various group- 


(5) light in oven. 


IN THE MAY 


(Page on electric ranges! 


How to buy FRUIT 


How to buy an ELECTRIC RANGE 


How to buy LINOLEUM 
How to buy GOOD CONSTRUCTION 


How to buy RAYON 


ISSUE 


BABSON WINNER 


ENDURING BEAUTY. 


Lucas paint display which was awarded 


honorable mention in Babson Institute 

exhibition. The curved metallic back- 

ground provides an arresting setting for 

the cutout house and famous Lucas oval. 

Designed and produced by Ketterlinus, 
Philadelphia. 


Car Industry 
Good Example, 
Bakers Learn 


New York, April 5.—Urging the 
bakery industry to adopt product 
labeling and to exploit such pro- 
cedure in spring and summer cam- 
paigns, R. W. Knox, advertising 
manager, Quality Bakers of Amer- 
ica, told the association, meeting 
here this week for its 28th annual 
conference, that only aggressive 
advertising will “maintain sales 
volume and employment in such 
periods as the present.” 

Mr. Knox saw, in the increasing 
consumer demand for product infor- 
mation, the answer to reduced 
bakery volume and advised com- 
plete consumer education. 

“Rye, raisin, vienna and other 
varieties each has its history and 
its food value story,” he said. “Con- 
sumers’ desire for more information 
about retail values can be satisfied 
by capitalizing on a trend in con- 
sumer buying.” 

Packaging was also said to have 
a direct bearing upon all promotion 
campaigns. Careful wrapping and 
effective design are vital factors. 


Beating the Slump 


Making a plea for increased pro- 
motion budgets, Mr. Knox cited the 
recent used car campaign as proof 
that intensified advertising is both 
necessary and productive during de- 
pressions. 
the 


Addressing conference on 
marketing problems, H. R. Bowman, 
sales service manager, predicted 


the further growth of supermarkets 
and voluntary chains and advised 
bakers to “enrich” their personal 
contacts with retailers to safeguard 
volume when such mergers occur. 

“There are two seasons of the 
year for which marketing programs 
should be developed,” he said. “One 
is for the spring months, to fully 
capitalize on the so-called ‘natural 
increase,’ and the other for fall, in 
order to check the decline.” 


Drugs to Goldman 


Davis Drug Company, Baltimore, 
Md., has appointed I. A. Goldman & 
Co., Baltimore, to handle advertising 
of its Three in One Cathartic cap- 


sules and As-Phen-Ca headache tab- 
lets. 


Jerome Leaves “News” 


Vance Jerome, who has been with 
the Daily News, Greensboro, N. C., 
for 23 years, has resigned to join the 
Henry P. Foust general agency in 
North Carolina of the State Mutual 
— Assurance Company, Worcester, 
Mass. 


Holland to KMOX 


Gerald Holland has been appointed 
publicity director of Station KMOX, 
St. Louis. He was formerly in the 
radio department of Jimm Daugherty, 
Ine. 


IMAGAZINE 
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Leadi N Adverti 19 
eading Newspaper ertisers, 
‘3 (Continued from Page 18) 
1937 1936 1937 1936 
’ 1937 1937 Advertiser 1936 1946 Advertiser 1937 1937 Advertiser 1936 1936 Advertiser 
} Product No. of Total Product No. of Total Product No. of Total Product No. of Total 
Manufacturer and Products lLinage Cities lLinage lLinage Cities Linage Manufacturer and Products Linage Cities Linage Linage Cities Linage 
General Electric Company... 3.995.643 2.444.300] G. & W. Primrose Whisky 7,927 8,533 15 
General Electric Radio 1 4 417,810 62 Hiram Walker's White Swan Gin 6,409 6 i —— —  @eeens 
Gieneral Electric Refrig so 595,76 67 Barclay’s Old Portage 4,812 6,786 ; 
General Electric Lamps s4 HN0,548 f | GG, & W. Two Star Whisky 4,160 MW arta 
(jeneral Electric Products 4 2 Hiram Walker's De Luxe Whis ro 
(ieneral Electric Vacuum 44 4 Hiram: Walker & Sons Whisky 88,684 5 
General Electric Fans 106,870 " v1 Hiram Walker « Sons Club 
liotpoint Electric Range 103,456 4 16 | Whisky 39,461 7 
General Electric Washer 75,031 18 G. & W. Gins _— 20,963 17 
General Electric Oil Kurners 67,170 i4 27 Hiram Walker's Canadian Club 
General Electric Ranges 18,286 1s 15 Whisky = Ee 19,879 15 
Hotpoint Washer 41,489 |, re ; Barclay’s Whiskies aeue 16,646 1 
Hotpoint Refrigerator: 28.275 1s 32,223 7 Hiram Walker's Ridgewood 
Hotpoint Automatic Elec, Water WEY sccceccccusss oar 16,436 9 
pT eee 23.360 8  — —  \Ggi— tet Mac Nair's Whisky....... . 10,828 10 
Hotpoint Products 11,024 9  — gee ee G. & W. Mountain Ridge... 8,111 14 
es axes cwwedews 13,895 Bilge eta . G. & W. Seven Star......... 611 6 
General Elec. Gas Furnace 0.506 ) 8,816 7 ett Oe Oe kc ckdandees eres 2,260,416 2,588, 494 
General Elec. Clocks 6.301 4 ineees F Shell Petroleum Corp. Prods 1.3 od 1,072,595 31 
General Elec. Ironer ie de 1,421 4 6,202 6 Beet GH Ce, Press csc s-ceeeee 1s 637,175 13 
General Elec. Air Conditioning 47,429 a rn ner os Shell Eastern Petroleum Prods 365,463 31 878,654 Os 
General Elec. Air Conditioner 41,064 23 Shell Heating Ojl ........ 17,778 rf 
General Elec, Air Circulator. 3,670 8 Frankfort Distilleries, Inc.. 2,224,822 2,754,258 
Studebaker Corp. of America 3,096,152 2,585 Four Roses Whisky........ . 743,885 0S 1,177,837 69 
Studebaker (New) ....... 2 950,671 102 2,581,770 on Mattingly & Moore Whisky.. 661,864 o 308,856 51 
Studebaker (Used) 70,010 Ss +§;t}\. =F.  . (j+(+| «@igekes Paul Jones Whisky........ 531,421 »s 919,811 67 
Studebaker (Trucks) 15,471 18 8,453 6 Old Oscar Pepper Whisky.. 235,746 Zs 202,199 7 
Heinz Products, H. J............ 2,966,500 2,750,401 Frankfort Distilleries Whiskies 51,906 11 54,068 15 
Heinz Products ............ 1,029,013 78 ry Kegtucky Velvet Whisky.. 34,377 11 
Heinz Soups ......... 907,486 TH 73 Shipping Port Whisky......... ee eee 26,059 10 
Heinz Baked Beans 379,714 75 9 Vrankfort Dist. Products....... ssese. 24,157 ? 
Heinz Tomato Ketchup 159,186 a5 ri Wot Creek Whiskies.....sse02  j sasves 6,994 5 
Heinz Strained Foods 141,635 72 he Hudson Motor Car Co........+-. 2,221,694 2,739.59 
Heinz Spaghetti ............... 60 65 Hudson ‘Terraplane (New) 100 677,746 4? 
Heinz Rice Flakes 41 sees Hudson (New) ....- 00 ‘ 1,017,535 6 
TF oo eee re 41 sees ‘ Terraplane (New) ...-.-++-. li 1,044,312 98 
ee 32 6,185 23 Sun Oil Company Products....... seeees o8 2,198,414 52 2,635.66 
Heinz Macaroni ......... a 19 68,039 65 Philco Radio & Television Co.... 2,122,610 ® 071.228 
Heinz Tomato Juice ee 9,136 28 58,350 61 Phileco Radio 2,095,655 v: > 071,238 gs 
Heinz Spaghetti & Macaroni... 8,511 7 eevee iA Phileo Phone 22,036 16 a3 
Heinz Mustard ............ 4,279 24 12,668 14 Philco Tubes ....-.ee eee eeeeee 4,919 16 Parra ; 
BROipm POGEING ....ccccccvecvscs 1,970 & (exes ; Standard Oil Co. of Indiana Vrods. = ...... 17 1,999,505 Is 
Heinz Mince Meat ............. 1,786 8 2,474 6 COCR-COIR. CO, oc ccccccswecnessces esieees 83 1,975,809 v1 
NE 5's Win ae wena ble owes B é°9 350 : 3,312 25 | Pee Tras cespaase ba dan 1,925,899 
Heinz Fresh Cucumber Pickle. . 267,393 6% Pepsodent Tooth Powder 1, 7A 583,302 59 
Heinz Breakfast Wheat 28,451 o5 | Pepsodent Dentifrices 1 jieath's ; 
Heinz Condiments ........ af 20,497 36 Pepsodent Antiseptics ......... ra 76,896 40 
Heinz Peanut Butter ..... 7,952 27 Pepsodent Tooth Paste ....... 26 259,990 50 
Nash-Kelvinator Corporation ..... 2,948,543 2,690,760 Pepsodent Products ....-606656 = svsave 48,396 48 
Nash (New) ......... 1,682,960 103 811,03 9s Somerset Importers, Ltd......... 1,925,490 1.871.696 
ere 613,507 73 662,250 6s Gordon's Gins a eee 6s 781,784 6s 
Nash-Lafayette (New) 402,145 53 $91,320 Ws Hate & Maig Whiaky: ....5 56 28,6 a 769,088 60 
Teonard ........-045. 116,685 23 111,636 30 Dewar's Scotch Whisky........ 281,452 3 273,811 29 
Kelvinator Products : 62,388 39 coven. ic King William IV V.O.P. Whisky 179,368 46 35,963 13 
Kelvinator Air Conditioner 9,570 22 24,615 14 Gordon's Sloe Gin....... 912 ) ‘xenies : 
Kelvinator Stoker ...... 20,336 vi eeeeee OWS S PUGUCS sisisicencsese sree 11,050 5 
Kelvinator Elec, Range 18,023 ; é neee6 ig Re ee ee ¢ 1,924,366 1,699,537 
Kelvinator Water Cooler 2,929 7 ree rr ‘a Vick’s Products 794,267 103 454,527 100 
EE OPE TEES re Cee ee 190,008 95 Vick'’s Vaporub 580,337 103 576,970 100 
Kellogg Company 2,609,287 3, 253,757 Vick*B-VaetfOenol oo iieeses vee 403,496 103 468,258 100 
Kellogg's All Bran 1,001,782 94 1,005,518 100 Vick’s Cough Drops 146,266 103 199,782 100 
Kellogge’s Corn Flakes 740,289 9% 971,330 40 | Certioa Publishing C6...6...0600s 1,870,321 629.48 
Kellogg’s Kaffee Hag Coffee », O87 $1 261,311 67 Saturday Evening Post 1,428,902 45 514,893 47 
Kellogg’s Rice Krispies ..... 234,405 9” 41,841 x9 Ladies’ Home Journal... 441,419 21 124,589 15 
PRO TOD cv varsesssrerwes 160,097 81 27,916 31 National Dairy Products Co..... 1,814,430 ® 098.652 
Kellogg's Wheat Krispies 99,047 os 277,048 x9 Kraft Miracle Whip Salad 
Kellogg’s Cereals ....... 83,018 76 142,163 78 | ne ee Fae 402,204 35 707,883 44 
Kellogg's Rye Flakes near 16,997 4 a Sheffield Farms— Milk 272,312 11 196,975 11 
Kellogg's Whole Wheat Krum Kraft Cheeses bee 271,012 27 230,384 24 
DIOR ccvecesies rite eee eee 10,308 20 26,630 18 Breyer’s Ice Cream 236,899 11 166,824 10 
Kellogg's Whole Wheat Flakes. 8,757 17 ee are Supplee Milk ...... 143,77 4 187,453 4 
Quaker Oats Co......... 2.804.781 2,230,758 Fro-Joy Ice Cream 114,824 15 261,151 15 
Quaker Puffed Wheat 474,080 82 27,349 ren Sealtest System Labs., Ine 100,007 39 41,813 37 
Quaker Oats Cereals 399,338 62 344,555 74 Kraft Mayonnaise 71,203 4 pe ae 1a 
Quaker Oates ..-..s.e..% 372,878 67 163,939 7 Supplee Ice Cream 69,319 4 92,790 5 
Aunt Jemima Pancake Flour $64,311 46 were nr on O-Ke-Doke Popcorn 59,878 17 oonens ze 
Quaker Muffets “or 332,161 72 123,315 27 Supplee Dairy Prods 16,794 5 24,065 3 
Aunt Jemima Flours 236,864 28 585,619 69 Deerfoot Farm's Meat Prods 16,057 3 Shsaus _ 
Quick Quaker Oats 141,745 29 208,148 2s Kraft Dinner 12,492 3 Serene gi 
Quaker Puffed Rice 128,449 $1 172,004 73 Supplee Cheese 11,954 4 6,998 3 
Mother's Oats 67 : lo 47,645 10 Supplee Choc. Milk 7.856 4 Cveeees id 
Quick Mother's Oats 40,583 Ss 62,635 9 Supplee Butter 7.848 3 15,582 4 
Quaker Corn Flakes 27,161 2 9,432 2 Kraft Caramels 114,241 33 
Quaker Quick Milk Macaroni 15,806 7 76,077 11 National Dairy Co. Products 52,494 4 
Quaker Bran... $,827 2 5,052 4 Mirestone Tire & Rubber (Co 1,778,210 1,449,611 
uamer MVE Spaghetti ......55 ceeds, 5,188 "i Firestone Tires 1,769,730 v4 1,449,611 82 
Socony-Vacuum Oil Co. ime 2.537.279 2 904,609 Firestone Brake Lining 4,024 BS ~~ — at ar a ae 
Socony-Vacuum Oil Co, Prods 2,003,501 65 9,740 M4 Firestone Batteries 1,845 - 6 eorces 
Sovony Fuel il 298,950 27 PA l‘irestone Heaters 1,611 S —_s inser ome =i (sti(‘(‘é et 
General Petroleum Corp. Prods 179,520 12 220,801 3 Packard Motor Car Co 1,634,872 935,01 
Magnolia Petroleum Co 115,608 8 $7,128 6 Packard (New) 1,629,613 103 925,015 100 
General Cigar Co 9 508,024 2,438,220 Packard (Used) 5,259 s 
White Owl 2,026,570 od 1,993,585 48 RBC TOGA CO. cieakc ates 06 a bawes 85 1,631,097 1,516,540 
Van Dyck 4S2,054 i 438,160 ti Armour & CO. ..0<6.5. 1,616,367 1, 138,06 
Seen: Seen CO, PROGR ce i lowe es 6.475 if Armour Meat Prods 1,375,545 7s 501,803 +4 
Norge Corporation 2,469,485 1,667,257 Luxor Face Powder A ‘ 87,509 64 119,119 01 
Norge Products 1,675,189 S4 27,734 67 Armour's Clover Bloom Butter 61,027 18 17,258 " 
Norge Refrigerator 703,224 83 $65,269 SO Armour’s Products 58,911 — 0U0Umlmlt—“‘“‘C™SCS~*~*~*C*CC ee 
Norge Gas Range 58,386 13 44,790 17 Luxor Prep. .... 19,67 18 
Norge Oil Burner 52,806 i rr 2c Armour Fertilizer vs . 3,702 ee = te Riggers rer : 
Norge Electric Range 28,976 hee BOCUlUlUlUlUlllOe e Armour Vegetable Shortening 212,143 15 
Norge Washer 20,402 9 18,028 11 Armour Star Ham 149,450 32 
Norge Oi) Heater 15,186 Sa 8 8=—eeen SP Sees Armour. Star Bacon 46,976 5 
Norge Stoker 9,846 = 2 2 pee ees ee Armour Pork Sausage 46,622 28 
Norge Air Conditioner eke a) ah a mee fons) tc Luxor Cream , A 42,498 61 
Norge Heat Circulator 2,258 ae ee ee er ee A¥mour Grocery Prods.......:.0 .accscs 2,296 4 
Norge Elec Prods 17,364 47 Continental Distilling Corp 1Lo9), 268 2,088.3 
Norge Home Heating KEquip. 4,07 | Cobbs Creek Whisky 981,149 65 1,209,467 54 
Hiram Walker & Sons, Inc....... 9,343,420 1,658,494 | Old Hickory Whisky ; 240,275 44 559,666 5S 
Hiram Walker's Ten High | tittenhouse Square Whisky 122,246 24 S8,882 27 
Whisky 976,975 70 404,934 n6 Diplomat Whisky 91,245 s 
Hirsi Walker's London lorry Continental Disti. Corp. Prods 2,154 2 evslaws 
(yin 84,852 47 ae Dixie Belle Gin 49,018 1] 29,663 11 
Hiram Walker & Sons Prods 215,80 6s 434,396 us McCallum’'s Whisky 41,529 “0 127,088 2 
G. & W. Mill Farm Whisky 141,438 ae 49,398 2 } Cavalier Gin .. / 7.551 14 » 910 9 
G. & W. Whiskies 107,779 1s 53,225 20 | Old Harbor Whisky #101 10 
farclay’s Gold Label Whisky 3,223 33 38,654 18 Old Treasure 51,852 oT) 
Barclay’s Priv. Stock Whisky. 76,224 BR ———C ee Rustic Whisky 2 ‘057 ‘ 
Hiram Walker's Twin Seal } Keystone State Whisky 9,236 9 
Whisky 61,567 Ht) 64,224 2 | Authentic Whisky 6.552 r} 
= Hiram Walker's Five O'Clock | Bristol-Myers Co... 1,677,489 1,794,065? 
i Gin pases 619 re Ipana Toothpaste 619,767 4 711,167 15 
~ G. & W. Star Whiskies 52,195 " pace Mum rae 298,343 40 226,710 a7 
G. & W. Whisky 44,947 11 48,762 4 Sal Hepatica 291,622 { 355,138 40) 
Hiram Walker Whiskies $1,078 i 79,325 31 go ne 7 183,564 2 266,943 23 
Hiram Walker Gins 32,704 21 149,042 a2 | Ingram’'s Milkweed Cream 108,318 17 138,858 17 
Barclay'’s No. 7 Cup Whisky 9.592 12 Peterman’'s Exterminators 75,875 CAD 94.886 a8 
Hiram Walker's Reoval Oak UAE Sal Hepatica & Ipana Gx 6 
Whisky 27,862 31,738 16 Tidewater Oil Co... oe B76 1,920,71) 
Bareclay’s Products 0,907 11 27,767 14 Tidewater Oil Co. Prods 1.050.526 m4 1441.32 : 
G. & W. Produc ts 18,442 10 30,871 20 Associated Oil Co. Prods 598.91} : 679.189 : 
oS. & W. vere it lactams is a + 4,992 9 Bayuk Co., Ine 50 1.552.167 1s 1,606.9" 
or a Pee SeAVAte (Cone 1°14 Browne Vintners Co., Ine. 1,504,375 1,106? 
SKY GS ‘ , , 
q om ~<a T.ondon Dry Gin 12.087 os White Horse Whisks H49,034 He n4.418 61 
Karelay’s London Dry Gin S. 988 r 15,328 ‘ | (C ontuined Pade 4) 
’ r 
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ADVERTISING AGE 
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HOTEL LEADERS 


Hugh J. Connor (left), Hotel Roosevelt, 
New York, re-elected president of Hotel 
Sales Managers Association, with Hen- 
derson E. Van Surdam, Hotel Pennsyl- 

vania, executive secretary. 


)WOULD ELEVATE 
SALESMANSHIP 


IN PUBLIC EYE 


es New York, April 5.— Advancing 
7 the slogan, “Raise your boy to be a 
W salesman,” Herbert Metz, sales pro- 
He mnotion manager, Graybar Electric 
™ Company, said today before the Sales 
7 


Club that the 


Executives 


current 
Swith old-time itinerant 
Bot none-too-savory repute. 
: 


asserted, it is these very 


This is 
is well 
because more 


prosperity.” a_ fact 
Qnanagement 


added, 


and 


SpPosts. 


Hur graduates who are fired with am- 


ition to become doctors, lawyers, 
“#Viators, and engineers, but who look 
uskance at the idea of making a 
career out of selling. 
Road to Security 

He maintained that none of the 
professions afford the security, ad- 
Vancement, financial status, or ad- 


"venture, especially in lean times, of 
finer opportunity to 
“help our fellow men” and to add to 
He de- 
clared that no matter how drastic a 
depression may become, a salesman 
goes 
under 
he pleaded, a 
neans should be found to make our 
and the public—hold sell- 


pselling, nor a 


the progress of the times. 
“capable 


begging 


these 


of producing” 
for a_ job. 
circumstances, 


never 
Surely 


salesmen 
lg in greater esteem. 


In the discussion which followed, 
importance of 


COAL-HEAT 


hewly acquired 


The Stoker Magazine 


Offers you direct contact with 


the rapidly growing Stoker In- 
dustry, 


Stoker sales in 1986 were dou- 
ble those in 1935 and four times 
ahead of 1934. Increased con- 
Sumer demand is opening an 
immense new market for all 
kinds of coal-burning equip- 


ment, heating and cooling ac- 
cessories, 


Write for copy of COAL- 
HEAT. See what is happening 


the basic f i 
ec sl c fuel and heating 


COAL-HEAT 
20 West Jackson Blvd. 
Chicago, I11. 


Phone: Wabash 9464 


N 
o—— Office: 19 West 44th St. 
hone: Murray Hill 92-6686 


sree AGI Maat a Poa 


public 
must be made to realize that sales- 
J inen fulfill the most important of all 
business functions and that 
only ahistorical thread connects 
Bour present “company ambassadors” 
“drummers” 


While salesmen are generally 
“looked down upon” even today, he 
persons 
“who must sell the country back to 
that 
aware of, he 
more the 
atter advances successful salesmen 
o presidencies and other executive 
Yet in spite of this trend, he 
Meclared, our schools tend to turn 


the salesman-trained executive was 
indicated by Dr. Paul Nystrom, the 
club’s president, who explained that 
up until the twenties men with engi- 
neering backgrounds predominated 
in executive positions, followed in 
turn by those with banking or ac- 
counting proficiency. For the last 
six or seven years, he said, the coun- 
try has seen sales executives ad- 
vanced to the helm of companies, 
until today many presidents are 
also their companies’ best salesmen. 

In spite of this evident opportun- 
ity for advancement, picked students 
of marketing and advertising. ac- 
cording to a speaker from the floor, 
currently indicate a two-to-one pref- 
erence for a career in advertising 
rather than in selling. 


Agency for La Palina 


Congress Cigar Company, Newark, 
has appointed Marschalk & Pratt, 
Inc., New York, to handle advertising 
of La Palina cigars. Newspapers will 
be used. 


Messe with Popmatic 


Hubert F. Messe, formerly with 
Automatic Age, has been named ad- 
vertising manager of Popmatic Mfg. 
Company, St. Louis, manufacturer of 
coin controlled popcorn vending ma- 
chines. 


M atch-Ad Named 


Match Corporation of America, 
Jersey City, maker of book matches 
for advertising, has appointed Match- 
Ad, Red Bank, N. J., as Eastern 
representative. 


Your sales representatives who cover the Chicago 
Market know that one shoe won’t provide good 
basic coverage . . . they know that pounding the 


pavements and producing results takes two shoes. 


They also know that one newspaper won't provide 
good basic coverage of the 800,000 English read- 
ing families who are your profit potentials in the 
Chicago Market. They know that result producing 
coverage requires two newspapers ... a combina- 


tion. For efficient, economical coverage, the com- 


CHICAGO HERALD AND EXAMINER 
CHICAGO EVENING AMERICAN 


Big Campaign 
to Back G-E 
Silent Fans 


New York, April 7.—Capitalizing 
the trend toward noiseless home ap- 
pliances, General Electric Company 
revealed today plans for nation-wide 
promotion of its newest invention, 
a “super-quiet” electric fan. 

The campaign will be conducted 
through large space newspaper in- 
sertions in 175 cities from coast to 
coast. Copy will stress the relief to 
be gained from “hot weather news” 
by use of the new fans and will cite 
statistics on heat prostrations, gath- 


ered from insurance company files. 
Local dealers will be listed in all 
insertions, to be released by distribu- 
tors as the thermometer dictates. 
Display material will feature actual 
kitchen windows with fans installed 
for demonstration purposes. 

The fan itself will be character- 
ized by the newly developed “Vor- 
talex” blade. It is a peculiar “trail- 
ing tip” blade that is said to elim- 
inate the sound of the rushing air 
currents. Maxon, Inc., New York, is 
the agency. 


Drive for Seven-Up 
The Seven-Up Company, Buffalo, has 
launched a newspaper campaign for 
7up, a soft drink. Posters and radio 
are also being used. 


"1 Aa 
BES Bey a 


bination to use is Chicago’s only NATURAL com- 


bination . . . the Herald and Examiner in the 


morning, and the American in the evening. Here 


are two great newspapers—offered for the first 


time on an optional combination plan—two news- 


papers that deliver more 


than 700,000 circulation 


to the market’s most responsive audience. 


For basic coverage of the rich Chicago market... 


for coverage that cuts down sales costs and steps 


up profits .. . USE THE COMBINATION. 


(two GREAT | 


ESPAPERS 


for selling coverage 


National Representatives--HEARST INTERNATIONAL ADVERTISING SERVICE—Rodney E. Boone, General Manager 
NEW YORK, Chicago, Detroit, Pittsburgh, Boston, Philadelphia, Rochester, Baltimore, Atlanta, San Francisco, Los Angeles, Seattle 
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di N Adverti 1937 
eading Newspaper ertisers, 
(Continued from Page 22) 
1937 1936 | 1937 192% 
193% 1937 \dvertiser 1936 1926 \dvertiser 1937 1937 Advertiser 1936 1936 Advertis 
Product No. of Total Product No. of Total | Product No. of Total Product No. of Total 
Manufacturer and Products Linage Cities lLinage Linage Cities Linage Manufacturer and Products Linage (ithe Linage Linage Cities Linags 
Wilson “Thats All Old Label Swift's Brookfield Butter.. Ra, SS, ST eee ene 
Whisky ee 553.324 10 "51.081 30 Sun-Brite Cleanser ....... 27 6,110 29 
Burnett's White Satin Distilled Formay reeeerees wer 3,675 4 
London Dry Gin 235,82 1s 24,923 S Greyhound Management Co... 1,149,039 1,250.82 
I. Remy Martin Brandy 42,051 " 54,997 19 Greyhound Lines 1,035,004 69 920,429 67 
Browne Vintners Co. Prods 24,144 5 ae Pacific Greyhound ne GR 840 11 124,346 11 
Cointreau nee 11,482 6 Southwestern Greyhound Lines 15,145 1 103,953 7 
Westinghouse Elec. & Mfg. ('o 1,502.3 956,604 Northland Greyhound Lines 44,325 5 
ee, Westinghouse Prods 618.331 “Oo 32 Capitol Greyhound Lines... 22,025 { 
ee Westinghouse Refrixz 595.728 77 73 Southeastern Greyhound Lines 21,183 7 
Westinghouse Elec. Kang: 134,486 ti 12 Atlantic Greyhound Lines 14,559 " 
Westinghouse Radio 115,160 4 4 Block Drug Co........:-. 1,135.61 i ‘ 
Westinghouse Mis« 15,317 Mw li a Gold Medal Harlem Oi] Capsule 693,051 st 700,489 SS 
Westinghouse Fan 9,039 33 31,718 4 GOOG GIR cacewccces 248,989 61 76,335 4 
Westinghouse Washer . 7.668 Se — spite es Polident Powder ..... 171,868 79 eocese 
Westinghouse Air Conditioning. 4,511 7 8,067 11 Omega Nasal Jelly..... 21,604 5 oe % 
Westinghouse Iron 2,283 15,887 12 rere TOONS TERE. COieisscscs eecwes 14,821 15 
rR. C. A. Mfg. Co., Inc 1,483.50 720,966 | Pepsi Cola Ce. ..ccccess 94 1,099,274 a 4184 
R. C. A. Vietor Radio 1,219,501 95 559.146 83 Borden Sales Co., Inc... 1,081,886 775,48 
R. C. A. Vietor Records 158,270 1s 83,590 23 Borden's Condensed Milk BIS, 396 71 213,827 31 
rR. ¢. A. Tubes 57,704 a9 42,065 13 Borden's Milk ire 210,656 22 111,809 17 
kr. ©. A. Vietor Record Player 28,930 17 ap oes ne Borden's Dairy Products ‘ 105,006 14 72,500 " 
Radio Corp. of America 19,097 15 a Le Borden's St. Charles Evaporated 
mB €. &. Veetor Prod@ets.....65 jj6§evenes 36,154 18 CE aa eh Wee w me 85.792 f 47,619 ” 
National Biscuit Co, 1,480,297 1,852,471 Borden's Cheeses ....... 76,502 if 208,165 17 
Shredded Wheat 1,067,564 161 1,010,577 9X Borden's Ice Creain ..... 2 42,927 15 11,455 1 
National Biscuit Co. Prods 303,187 Os 751,270 86 Thompson’s Malted Milk... 32,461 20 ieéas 
Wheatsworth Cereal 70,134 b 49,410 5 Borden's Chocolate Drink 10,166 12 iedeus 
Milk-Bone , ; err 39,412 9 41,214 7 Borden's Products ......... 71,602 18 
Park & Tilford Import Corp..... 1,469,088 1,660,160 ee ree . 38,515 t 
Vat 69 Whisky 563,041 5M 845,437 aor) Glenmore Distilleries Co. ; 1,047,108 60 
c. ae : ; 275,994 75 319,820 67 Glenmore Kentucky Straight 
Martell Cognac Brandy 161,237 33 104,300 32 SMES sco ed o's > oan 514,818 60 78,408 50 
Park & Tilford Whiskies 124,016 33 pa ae Glenmore Mint Springs Whisky. S86.S77 69 189,499 “4 
Booth's Gins P 109,467 2h 121,565 23 Glenmore Whisky 113 16 33,047 18 
Park & Tilford Four X Whis. 68,538 20 1,831 6 Glenmore Whiskies 19,692 6 97,358 47 
"ark & Tilford Private Stock Glenmore Tom Hardy ......... 12,038 12 19,275 41 
Whisky ..... d : 5 ’ 56,860 11 81,598 12 Glenmore Two Naturals 100,227 20 
‘ark & Tilford Kentucky Bred Glenmore Dist. Products aa 57,845 39 
Whisky , : 45,892 14 141,149 22 Glenmore Kentucky Tavern 
Booth’s House of tords Gin 2 5 5 Pee Te Ee a en 29,7038 14 
Park & Tilford Reserve Whis 23,656 5 22,953 6 Premier Pabst Sales Co : ; 1,037,789 1,320.2 
Booth’s High and Dry Gin 14,173 a a ee 777,010 80 950,043 81 
Abbott's Bitters Sela 1,939 6 11,507 13 Blue Ribbon Malt.... 169,836 60 163,389 55 
Tea Market Expansion Hureau 73a 1,446,494 11 600,328 Pabst-ett Cheese 90,943 26 187,200 27 
Standard Oil Co. of Ohio Prods... 7 1,408,656 7 967,859 Old Tankard Ale........ os 19,628 " 
Continental Oil Co. Prods........ 38 1,376,881 19 Bt 8s ee ee eS el 69 987,910 71 1,011,558 
F McKesson & Robbins ; 1,374,192 150,548 |New York Telephone Co 18 974,022 18 . 
Martin’s V. V. ©. Whisky : 586,690 10 80,745 29 Servel-Electrolux .......... 67 973,176 3 24 
William Jameson Irish Ameri- The Weer Ce..<..ccses 971,028 1,631,85) aa 
can Whisky 358,654 “2 128,343 16 A A a nr Oe a 892,471 5D 1,613,022 75 3 or 
Calox Tooth Powder 190,003 48 84,265 13 Toddy Sg Corelle de, rth Care wes T8557 1" 18,830 8 ’ $6: 
McKesson Old Breckinbridge Richfield) Oil Co. Prods. 17 971,009 $2 1,024,297 
Whisky 8,428 28 5.377 6 Potter Drug & Chemical Co.. 944,130 95,8 An 
Ronrico Rum ; 44,678 17 50,265 28 CwmIewPe PROGR. 6 nc cccsccvccr SLO S16 91 846,996 s9 
Hunter Baltimore Whisks 40,151 17 48,530 3 Cwutioura Tale «2. «cise. 15,615 xo 44,867 89 9 
McKesson London Dry .Gin 27,584 ewe ence Cuticura Soap ...... 8.699 52 4,715 38 aoe 
Albolene are : 24,487 in Cuticura Ointment e 9,280 54 } 59 
McKesson & Robbins Prods 3,537 4 11 Van-Tage Medicine Co........... us 940,382 1s 443,817 
McKesson Cedardale Whisky... = ...... 7 Hecker Products Corp.. 937,765 1,660.17 
Sandeman Wine ae , er. Foe 7 Pee SOE evs caces scare e sees 916 33 132,465 16 
McKesson Old Currency Whisky —...... 5 Force 57 15 pen ener au 
Goodrich, B. F., & Co., Ine...... 1,351,958 1,162,300 Shinola .. 239 ail) 191,145 50 
Goodrich Silvertown 1,324,391 87 962.767 75 Server Braet ..cnincs ah 73,675 11 1,045,953 52 
Goodrich Sport Shoes 13,852 4 22,176 23 Two-In-One Shoe Polish 47,581 1h eccocs ae 
Hood Canvas’ Shoes -Goodrich Hecker’s Cream Farina 41,584 7 69,212 8 
Sport Shoes 11,313 3 ates ae ss PORNO: FIG 6665345 kes 86,318 h 63,431 3 
Reeee Fines 4... 5 2,402 3 pesaes aa Ceresota Flour 28,047 12 71,390 17 
Goodrich FPro@tcts ..-<.i.65i65  <inervers 177,357 16 Hecker's Products 22,925 1s eovcce ° } 
Standard Oil Co. of Calif.. 1,349,712 1,426,294 Gold Dust 22 269 10 35,255 29 F 
Standard Oil Co, of Calif Prods. 1,300,282 Vs 1,328,470 5 Hecker’s Flour ne 20,167 9 61,320 10 a 
Standard Oj] Hsld. Prods 49,450 7 824 14 Silver Dust & Gold Dust 5,720 20 Pre Vv10 
Gull BORRINE Coie... c ce rsciccssne 1,325,348 405,248 Hecker’s Soup Corp. Prods 4,037 16 eeeeee con 
Gulf Refining Co. Prods 1,323,761 68 2,305,008 73 Florida Citrus Commission 909,916 821,06 
Gulfspray ..... ; ; 1,587 5 . 100,240 17 Mlorida Grapefruit 67 342,126 59 | Ad 
Continental Baking Co.... 1,300,958 196,868 Florida Oranges 53, 64 277,590 51 E 
Wonder Bread 1,222,314 55 379,512 22 Florida Tangerines 147.754 $5 134,554 20 193 
Hostess Cup Cakes 73,606 20 42,964 15 Florida Fruits at ee : 36,156 54 66,796 49 ws 
Continental Baking Co. Prods 5,038 19 74,392 mi Emerson Drug Co. (Brome Seltzer) 2 900,368 32 547,11 sale 
Canada Dry Ginger Ale, Inc 1,271,050 1,101,766 | Salada Tea Co., Inc, (Salada Tea) 57 $92,598 a6 802,20! Rae 
Johnnie Walker Whisky 568,300 5” 467,481 50 Willys-Overland (Willys) 102 891,239 72 236,37! ae 
Canada Dry Ginger Al 329,387 77 268,569 59 Groves Lab. ........... ane 884,929 637,867 | 
Canada Dry Beverages 166,819 62 100.788 48 Groves Laxative Bromo Quinine 76.750 SS 546,877 86 rr 
Canada Dry Sparkling Water 68,745 Ry 87.392 3 Groves Tasteless Chill Toni« 67,254 14 30.283 8 
Hildick Applejack Brandy 67,744 2h 46,834 28 Groves Products ......... 32,440 5 see es aie | 
Cinzano Vermouth 61,971 5 68,517 16 Groves Emulsified Nose Drops. 18.485 % 15,170 19 9 
Nuyens Liquers...... 6,210 ‘ wine et Pazo Ointment ....... : 45.537 8R 1 
Holloway’s Gins ° 1,874 ‘ 12,185 6 American Oil Co. Prods.. 16 863,100 133 pod V 
Brown-Foreman Distillery ('o 1,234,107 1,512,004 | Wasey Products ............. ‘és 858,02: 45,1 
Bottoms Up Whisky.. ‘ GOL, 582 48 778,886 53 Musterole 13.2979 4 112. 808 79 
King of Kentucky Whisk) 424,792 4s 505,848 67 Zemo : RS, 408 74 177.639 75 
Old Polk Whisky. 171,700 1h 205,956 "1 Edward's Olive Tablets, Dr 168,295 74 28 188 58 
Brown-Forman Whiskies 309 me ws ee Krem|] + as T7080 aa 87.692 og C 
Karly Times teens 6,724 3 9,268 6 Princess Pat Rouge 13.4 ' 
Brown-Forman Products 19.046 9 rinnssn Pat Bewde) Mf eoceee 
Southern Pacific Co...... 1,217,007 1,178,525] Rarbasol ‘88.810 Bh T 
Southern Pacifie Ry 1,190,838 i 1,141,994 47 Princess Pat Prep 17.591 " 
Southern Pacific Steamship Primrose House Delv. 15.940 3 
Lines ns 26,165 1s 31,531 21 Waseyv Products 8.957 o7 
Standard Oil Co. of N. J 1.215.204 1.612.405 Bost Tooth Faste. 2 S64 6 
Mujol «2.0% mes 341,605 a4 S1TASOK $2 Canadian Pacifie 855,200 om E 
Colonial Beacon Oj} Co. Prod W672 o 422,860 25 Canadian Pacific S. 8 TN6.44 ri) 589,457 7 
Essoburner “8 1GV.678 1 148,377 16 Canadian Pacifie R. mR OS. 755 68 265,585 63 — 
Standard Oil Co. of N. J. Prods 149,951 " 291,512 8 Hearst Publications, In 850,870 1,319 
Flit ....... tenes 135,912 4 35,654 23 American Weekly WeS.104 1 351,120 1" V 
Humble Oil & Retining Co Good Housekeeping 131.793 oa 116,121 19 
Products LVB,587 i] 141.797 { Cosmopolitan wn % 18 199.914 — ne 
Daggett & Ramsdell Crean S35. 780 ‘4 166,614 28 New York Evening Journal LOS 204 M4 
Standard Oi] Mly Spray 29,608 ‘ 21,090 6 New York Evening Journal & eine 
EMsso Fuel Oil 17,293 ~~ UTC Si New York American S8. 958 148 
Esso Handy Oil 886 Ve .T48 17 | New York American 71,448 12 20 
Daggett & Ramsdell Preps 61,057 24 New York Mirror AT.026 24 
Plough, Ine, 1,194,977 1.405.150] Comic Weekls Sa 6 118.768 : 
St. Joseph Aspirin MALO “4 368,770 64 Chicago Herald & Examiner Tint i 40.780 18 
Penetro Salve 232,363 71 52 057 &7 Boston Advertise; ©Q5 p 
Penetro Nose Drops 192.840 74 204.375 Oh Boston American uo i ‘og. é 
Moroline 93,509 - 114,661 20 Hearst Newspapers 109.123 ”1 
Penetro Products 89,186 Ot errs nd Pittsburgh Sun-Telegraph 8,939 s 
Pen-O-Rub 68.549 =o 119,761 19 San Francisco Examiner 6,241 6 
Black & White Bleaching Crea 62,147 i 114,899 on Calnpbel] Soup Co $50,332 498 
Black & White Prods 46,921 24 104,699 78 Campbell's Soups : 78.749 & 437.189 ’5 
St. Joseph G. FP ‘ ° 23,275 6 Franco American Spaghetti O3,537 re 61,556 18 
Mufti . 10 82,984 37 Atchison, Topeka & Santa Fe R.R 78 849,227 75 Sil.’ 
Black & White Ointment Be Ce Hills Bros. Coffee og $43,323 20 875,5°' 
Penetro Cough Drops 5,869 ann GB. #. Cigar Co., ME. oc sssces 821,324 120" 
Prescription (-2223 3.28 Re oe El Producto 654.082 14 544.109 44 
Black & White Face Powder 19,145 16 La Azora 167.242 12 175.982 18 i 
Plough Products 538 Zenith Radio .. Wa ecate Pranks . 82 817,926 a 58 saat 
Swift & Co........... 1,165,015 701,129 | General Baking Co. (Bond Bread) 14 811,521 3! ne 
Swift's Meat Prods 500,173 57 121,892 52 U. Bi, Rubber Oo. .... 5.0655 ecccus 806,550 33,1" 
Sears Miwon Oltomarcariss | ISkMee 38 ania | Es ties rasan rears 8 
s - em wate date . ' sated , eeeees oe maytees 17.400 15 27,904 16 as 
Pard 76,815 11 17,107 4 Union Pacific R. R.... 43 803.054 9 on 
Vigoro . . 54,785 63 84,206 84 a ee 776.607 2,300" 
Swift's Ice Cream 17,955 6 eecces Fels Naptha Soap Chips....... 746,380 46 2,179,601 59 
Mwpitt’s Pr@Guetse ...ccccccccces 15,021 4 7 ‘ . , 
eas (Continued on Page 26) 
} - 
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Earnings of 
Advertisers 


Montgomery Ward & Co. 

For 12 months ended Jan. 31, net 
profit was $19,210,029, compared with 
$90,198,914 for the previous 12 
: Net sales for the year were 
$414,090,000, an increase of $52,790,- 
000 or 14 per cent over 1936. 


W. T. Grant Company 
The company enjoyed net sales of 
$99,059,920 for the fiscal year ended 


© jan. 31, compared with $97,500,242 in 


the 1936 fiscal year. Net earnings, 
nowever, fell to $3,401,725 during 
1937, against $4,594,379 in the pre- 
ceding year. 


Merck & Co. 

Net income for the year ended Dec. 
91, 1937, was $1,095,248, compared 
with $1,048,222 in 1936. George W. 
president, told stockholders 
' that higher cost of doing business, 


> higher wage rates and increased taxes 


) militated against net profit. 
4 


4 Coca-Cola Company 


443,817 


1,660.17 


1 101 { 
445,41" 


come of $24,681,616 for 1937 against 
$20,398,078 in 1936, an increase of 21 
per cent. 


' Preliminary report shows net in- 
i 


Kimberly-Clark Corporation 
Net earnings for the year ended 
Dec. 31, 1937, were $2,360,417, com- 


>) pared with $1,457,265 for 1936, an in- 


crease of 62 per cent. Net sales in 
1937 increased 19 per cent, amount- 
ing to $27,249,788, compared with 
$22,863,863 in 1936. 


Lehn & Fink Products 
For the year ended Dec. 31, 1937, 
profit was $532,623, compared with 
) $685,086 in the previous year. 


American Airlines 
Net loss for 1937 amounted to $93,- 
627, compared with net profit of $4,- 
5598 in 1936. 


\ Life Savers Corporation 

Report shows net profit of $1,015,- 
906 in the 1937 fiscal year, compared 
with $844,133 in 1936, a 20 per cent 
increase. Sales totaled $4,079,302, 
§ against $3,626,213 in 1936. 


’ Packard Motor Car 
Net income in 1937 was $3,052,212, 
compared with $4,053,220 in the pre- 
vious vear. Sales totaled $97,722,477, 
compared with $73,052,859 in 1936. 


_ Addressograph-Multigraph 

Earnings amounted to $1,950,802 in 
1937, against $1,319,886 in 1936. Net 
sales totaled $14,514,557, an increase 


pee 


WAVE 
COVERS 
THE 
ENTIRE 
WORLD! 


—_——— 


Silly, isn’t it? Sure—just = = 
as to say that you can ager Poet 
louisville trading are® as 
WAVE, the only N. B. C. outle 
hundred miles! a le ee ; 
"the Louisville trading 9 = 
said practically the entire State 
Kentucky—plus a durn 8 

of indiana!) 


National 
FREE & PETERS, INC. 


in CORPORATES 


LOUISVILLE, KY. 
1000 WATTS .-- 940 K.C- 


JOINS AGENCY 


Nat C. Wildman, former advertising 
manager of Ex-Lax, Inc., Brooklyn, has 
become New York manager of Joseph 

Katz Company. 


of 23 per cent over $11,789,077 in 
1936. 


Standard Oil Company (Indiana) 
Preliminary report shows net earn- 

ings of $55,900,000 for 1937, com- 

pared with $46,883,448 in 1936. 


Curtis Publishing Company 

For the year ended Dec. 31, 1937, 
net profit amounted to $4,120,510, 
compared with $6,291,454 in 1936, a 
decline of 35 per cent. 


American Rolling Mill 

Net income in 1937 reached a new 
high, totaling $8,231,334, compared 
with $6,441,676 during 1936, George 


M. Verity, Armco chairman, and 
Charles R. Hook, president, told 
stockholders. Net sales were $114,- 


857,600, compared with $101,463,383 
in 1936, an increase of 13 per cent. 


American Radiator 

Consolidated net profit for the year 
ended Dec. 31, 1937, amounted to 
$7,205,511, against $7,344,514 in 1936. 
Net sales aggregated $136,736,824 
against $115,578,039 in 1936 and $92,- 
751,783 in 1935. 


McKesson & Robbins 

Report shows net profit of $3,667,- 
325 in 1937 against $3,286,614 in 1936. 
Net sales increased from $153,119,474 
in 1936 to $174,572,229 in 1937, a rise 
of 14 per cent. 


Libbey-Owens-Ford 

Net profit for 1937 totaled $10,518,- 
918, compared with $10,379,538 in the 
preceding year. 


Coming 
Conventions 


April 20-23— Annual convention, 
American Association of Advertising 
Agencies, The Greenbrier, White 
Sulphur Springs, W. Va. 


April 24-28— Annual convention, 
National Newspaper Promotion As- 
sociation, Waldorf Astoria, New 
York. 


April 25-27— Annual convention, 
Associated Business Papers, The 
Homestead, Hot Springs, Va. 


April 26-29— Annual convention, 
American Newspaper Publishers As- 
sociation, Waldorf Astoria, New 
York. 


May 2-6—Annual convention, Pre- 
mium Advertising Association of 
America, Chicago. 


May 4-6—Spring meeting, Associa- 
tion of National Advertisers, West- 
chester Country Club, Rye, N. Y. 


May 10-12 — Annual convention, 
Lithographers National Association, 
The Homestead, Hot Springs, Va. 


May 13-14—-Annual convention, Ad- 
vertising Affiliation, Royal Connaught 
Hotel, Hamilton, Ont. 

May 19-21—Annual convention, Na- 
tional Federation of Sales Execu- 
tives, Dallas. 

May 30-June 1— Annual conven- 
tion, Southern Newspaper Publish- 
ers Association, Biloxi, Miss. 

June 12-15— Annual convention, 
Advertising Federation of America, 
Statler Hotel, Detroit. 

June 12-15— Annual convention, 
Newspaper Advertising Executives 
Association, Detroit. 

June 20-23—Annual meeting, Na- 
tional Conference on Visual Educa- 


tion, Francis W. Parker School, Chi- 
cago. 

June 25-29—International Advertis- 
ing Convention, Glasgow, Scotland. 
June 26-30— Annual convention, 
International Association of Display 
Men, Mayflower Hotel, Washington, 
D. C. 


June 26-30— Annual convention, 


Pacific Advertising Clubs Associa- 
tion, Ambassador Hotel, Los An- 
geles. 


July 3-5—Annual convention, Trade 
Association of Advertising Distribu- 
tors, Detroit. 

Aug. 14-17—Annual convention, 
International Association of Printing 
House Craftsmen, Boston. 


Aug. 16-19—Annual convention, 
National Sign Association, Stevens 
Hotel, Chicago. 

Aug. 23-25—Annual convention, 
Outdoor Advertising Association of 
America, Denver. 


Sept. 21-23— Annual conference, 
National Industrial Advertisers As- 
sociation, Statler Hotel, Cleveland. 


Sept. 28-Oct. 1—Annual conven- 
tion, Association of National Adver- 
tisers, The Homestead, Hot Springs, 
Va. 

Sept. 19-23—-Seventh International 
Management Congress, Washington, 
D. C. : 

Oct. 8-9—Annual convention, Na- 


tional Advertising Agency Network, 
Washington, D. C. 


Oct. 31-Nov. 3—Annual convention, 
Financial] Advertisers Association, 
Fort Worth, Tex. 


St. Clair and Feeley 


in Consolidation 

Robert St. Clair Company, Inc., and 
Robert S. Feeley & Associates, Inc., 
New York agencies, have merged 
agency activities as Robert St. Clair 
Company, Ine. 

Specialized sales, promotional and 
sales development activities will con- 
tinue to be handled independently by 
Mr. Feeley. 


wealth-producing activities 


The 


~w 


the national average, in the Salt Lake Mar- 


ket Area—America’s most unusual city! 


And it is unusual in two important respects: 
1. It has nearly one million people, spread 
over an area larger than most states, but just 


about'as closely unified in tradition and in 


ONE 

UNIFIED 
-*BIG CITY 
MARKET 


Salt Lake Tribune | 


MORNING AND SUNDAY - 


National Representatives: 


REYNOLDS-FITZGERALD, INC. 


keep business good in 
AMERICA’S MOST UNUSUAL CITY 


Three sizeable basic industries—plus! These 


buying habits 


result in per 


capita retail sales that are 15% higher than 


9 


tisers. 


WITH 


GTS 


PEOPLE 


as if they were crowded 


within conventional city limits. 


2. It is substantially served by one metro- 
politan newspaper—The Salt Lake Tribune- 
Telegram, with one of the lowest milline 
rates in the publishing field. 


Such a big city market naturally belongs 


on the “A” schedules of sales-seeking adver- 


Salt Lake Telegram 
Ce EVENING ONLY | 


Color Representatives: 
Member, 


ASSOCIATED WEEKLY 


“Te 
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eading Newspaper Advertisers, 1937 ¢ 
| 


(Continued from Page 24) 


————— 


° 
1937 1936 | 1937 1936 
1937 1937 Advertiser 1936 1936 Advertiser 1937 1937 Advertiser 1936 ball ae 
Product No. of Total Product No. of Total Product No. of Total Product ee a 
Manufacturer and Products Linage Cities Linage Linage Cities Linage Manufacturer and Products Linage Cities Linage Linage : $21 ¢ 
Fels Naptha Soap.............- 30,227 16 127,408 13 Century Distilling Co............ 469,106 ia i 521,604 
American Radiator & Standard uy Northmoor Whisky ............ 221,052 43 or 19 
Sanitary Corp. ........-.---- 762,834 780,982) Century Club Whisky........ , 115,101 28 pe 13 
American Radiator Co. Prods... 418,837 72 780,982 89 Fleet Street Whisky....... 39,974 17 — : ' 
Standard Sanitary Plumbing Stone Haven Whisky .......... 34,302 11 en 17 tw 
PURCMTOD ccccccccovecsecs ew 302,687 102 Century Dry Gin............... 30,250 11 47,07 ‘ ‘ 
American Radiator Co.......... 29,416 8 Century Rhythm Gin.......... 14,792 MS esis . % P 
American Radiator Conditioning Century Distilling Co. Prods.... 13,635 7 1,452 2° Po 
BROCCO ccc cccccccccecncccces 5,715 3 De, TOD Wee eccccesccesss ceeees a Biae. 74,811 oa 453.67 we 
erage ae American Radiator Co. Prods. Clorox Chemical Co. (Clorox)..... 89 467,987 poy Fr 
ee (Fixtures) .....--+-++6-- , 4,623 3 S. C. Johnson & Son, Inc........ 467,029 r a 259,299 
: Sunbeam Air Conditioning 1,556 4 ieee ° Johnson’s Wax .....cccecccceee 237,912 42 aged as ha 
Ralston Purina ...... : 769,791 564,710 Johnson's Wax Polishes ....... 114,871 41 6 Me 57 aD) 
Shredded Ralston ...... ; 387,515 63 29,250 6 Johnson’s Glo-Coat ............ 56,601 36 70, ing 
z Ralston Wheat Cereal.. 284,298 50 291,647 50 Johnson's Products ............ 34,032 BT ee o* : 
Ry-Krisp  ..cccccseess- ‘ 68,524 3 242,531 43 Johnson’s Auto Polish ........ 23,613 10 ie . a : 
Ralston Wheat Oats.... , 19,45 re oo ot Johnson's Furniture Polish ....  ...... a ee. 50,762 : by 
Purina Dog Chow..........--++ = seeees ee 1,282 62 American Safety Razor Co. (Gem — i enaill & Th 
1° 79 G8 465,42 ead 
Consolidated Cigar Corp.. 751,319 aia ‘“ 479,620 aos - SPOT CT CT 88 461.898 1,247,875 ate 
i Oe bekpoieassi 347,108 31 304,533 p EBCrcecerscceeessse ees ° 
tend on 60.739 17 Old Mr. Boston Whisky ....... 188,979 61 477, 029 56 fo 
Dutch Masters .......... a 260,359 32 73 578,158 65 mc 
Lovera ay 106,185 g 72,806 4 Old Mr. Boston Gins .......... 169,470 65 , 
epee 37,667 6 41,542 7 Old Mr. Boston Whiskies ..... 103,449 39 seeeee + mu 
St ab See renee sais ati) — ee . e ‘ Old Mr. Boston Whisky Liqueur _......... 138,547 36 tio 
Phillips Petroleum Co. Prods..... 24 739,936 21 LC) fe es een Se... ...... 35,636 18 r 
Chicago Northwestern & Union oe} towne 18,509 22 
cif 45 733,068 28 494,087 Old Mr. Boston Liqueurs ...... ....... oi o.6 588.016 h 
eee ee heer Oldet Distilleri 460.725 m the 
American Can Co 80 720,695 76 1,282,742 mayene aE BORO SS + 6:6 eins 430,848 50 ‘ 
ee ee eee et? i 713.604 408.815 | Three Feathers Whisky........ 430,112 39 ore ma 
einer gee Aguada , . Grand Macnish Whisky........ 15,851 3 16,517 4 “ 
Beech-Nut Coffee ... ; 352,034 45 95,305 33 John L. Whisk 14.762 6 45,926 18 
5 9° 9 45 271,546 50 onn e IBRY ccccccecssees , 762 5 le 
Beech-Nut Products .. ane 229,286 Oldetyme Dist. Products 53,951 1 c 
h-N Biscuits .... 121,285 27 41,964 18 faa | MERE 67 9 in 
Beech-Nut ' Oldetyme Dist. Whiskies ...... —...... % 30,1 tio 
Beech-Nut Strained Foods... 10,899 >= _, — > pheearaere -* aoa a 10,601 14 
64 702.961 PERT WOOGS WRIGET cecesecesscs§ severe es 450.6 
Cee em CEO oi ccciscass - 702,39 es ++oes | cusenee Burlington & Gulacy 55 458.862 55 63: 
i Cc 86 698,473 82 650,744 , ae nas 297,615 
Creomulsion Co. ......... “pies rs 077 Corn Products Refining Co....... 458,768 
Schlitz, Joseph, Brewing Co..... 74 691,049 70 497,705 Kre-Mel Desserts 312.997 45 113,799 27 ) 
Sous nka Ries ss kes eds 688,496 666,662) ool sipacelet stats Bee 4s. : 31,932 13 in 
i , 660.700 89 ps ee ee ve 145,771 33 - cla 
GHOROR coc cvccsvues ate As 659,168 91 , Gen Suede Malatee G@e....... s,s 103,942 $1 
Nixon’s Nixoderm, Dr... . 23,180 13 seve - Linit , i | ae 40,135 11 por 
Callous-Ease ......... eee 6,148 2 aoe 8 nit Srrep Se aera re See 7,808 ¥ ove 
. 9 ‘ 9 3 DOJFEUP «eee eeeeeeeeenrneeeee i jgj§®# © ewe “* 94 - 
Pe eee DR .écitascccs s00ees ar 2,829 : iene Mneon take 458,090 262,3 cia’ 
Hamburg-American Line — North J 142.112 31 6,728 30 f 
59 667,444 49 359,322 Beer rercre Tiere e »112 os Ban 0 
German Lloyd ........... bs 59 ' $ neon 123.796 39 121,727 34 . 
NN PPT Eee eee eee 661,146 512,712 rho an a ‘blet psa gt ate | 73.136 36 eke eas oe tim 
Climalene ..... cneke kkee eae 580,789 41 ey = seco ablets........+55-- pags : 55,905 3 nN 
BOWIONG onc ccssccccrcsccevecee 80,357 33 51,689 2 Fee EE Eee ESS ENTREE SK SE K's ’ = 12,745 17 
Ballantine's Products ........... 34 659,931 26 555,679 | Plastic Wood .......... vee 17,632 28 r oe fille 
P 654,558 939,265 Rowles Mentho Sulphur........ 14,063 7 Saseee ma! 
ennsylvania R. R..........e00e- ’ co a ‘. 5,198 17 
Pennsylvania R. R...........-- 634,898 60 891,377 59 S in One Oll... o.ereseeeeeee. 10,018 $8 i loi 
Sed WORE cosccecessoveeees 19,660 4 47,888 3 Rowles Red Perper Rub........ 7,758 7 SESSEF diu 
gee aac tae Brown & Williamson Tobacco a 
Carter's Medicine Co. (Carter's 1,182,473 
9 . 45 297 COPpOrAtion ...cccscces cneaks 443,010 a t 
I i Pill 99 650,522 94 345,327 : 
aittle Liver Diesscnedaawe eps Wings 171.704 30 81,040 24 
648,617 608,596 m @Q6e G8 eeceecvecO ses oor rtenes ii,é ou 
The Kendall Co........- epeetones gre. eee - BER sede e goute las a, cs 117,347 50 36,355 36 
Blue Jay Corn Plasters......... 586,583 90 572,52 2 Vic : oan bee ~ 710.072 717 
Vv lure 53 895 24 26,068 9 COTOs bebo coersasesesnnscedssses 1 ,0 eo 
° Aish he aaah Eg petse ees? , Brown & Willlamson Tobacco 
Bauer & Black Elastic Stock- IEE “vaccew sence ecnans 37,934 51 52,641 87 
INES veer eee ee eee eee eee ees 8,139 - Geb ite ‘ "sae ea ao 129,660 19 
Graham-Paige Motors Corp....... Ralel = a. ped 
p IG, Seer ree Smee 116,8 
oe qgaitch ell aaa sat pp i arr ane Sir Walter Raleigh............. 9 ...... 43,191 29 
Chesebrough Mfg. Co.........--. 728 — a , Scion & Sen... ... 12.689 9 
e 92¢06Clli(<éi‘((éCYTYT.’C...  «,. RWW & Kool............55-. wee 
ES rrrrere rT ceeeen cri 407,202 96 , 8 Chicago, Milwaukee, St Paul & 
Vaseline Hair Tonic............ 150,901 24 a. ar Pacific R. R ‘a 439,588 59 383,10 
PIMOIOUM 2 cc cccccccsscsccvees 28,625 4 . . siebahdesdalgly coe eeees 5 730,43" 
Foster Milburn Co. (Doan’s Pills) 99 584,241 96 547,284 International Harvester Co...... ; 435,649 er a8 
Libby McNeill & Libby 582.719 291.204 International Trucks .......... 416,796 83 ° 
Cithe’s Producte SECs Seas xy 283.845 22 ’ 24.293 6 : International Harvester Farm 
Libby’s Baby Foods ........... 180,313 40 234,297 50 SEE SESSAEASS 45S 6 839 4 ose $ ppt + id 
McCormick-Deering ........... 24,867 1 
Libby’s Tomato Juice ..... nee 66,185 Me OK no Shutindeelidiaan ee ee ee 
Libby’s Evaporated Milk .... 43,634 4 32,614 3 ereserag Farm Im- 
Libby’s Spaghetti 8742 ° DEI Accicissagesdesenane -dinwcr io 7,135 a — 
Wesson Oil & Snowdrift.......... 582,338 40,726 | Sentnomtam Co. (Saive)..... . 83 434,198 je 583.46 
Snowdrift 458,420 37 Raladam Co. (Marmola)..... ves 86 426,605 9 143 DAS 
each peaccrees 23,918 22 ‘49,716 11 Louisville & Nashville R, R...... 44 422,192 38 33 i the: 
Kosi Mi — Tabane eiplee was 123,9 2 _ , 49,716 11 on Crane Co 420,384 152,29! 
Niagara Hudson Power Corp..... 578,558 ,896 Se RA PSS :S 88568 8.8: a\ 2 ; , ito ) 
Niagara Hudson ........ Loe. 661,990 8 330,930 4 a Fixtures ........ seen SES 69 pee y I ket 
Niagara Hudson Coke....... * 16,568 5 15,966 5 —cgetedl~*cigue~ nl 102,802 22 aie aa j 
Pictorial Review-Delineator ..... 20 575,266 19 302,559) Crane Co. Prods............... 21,860 3 _ } cask 
Baltimore & Ohio R. R..... 52 563,911 43 597,200 | Hanes Knitting Co., P. H. (Hanes =a 78 941,516 lati 
Stephano Bros. (Marvels).. 56 549,334 36 302,157| Underwear) ................ 86 417,208 375,60! S1B( 
F. W. Clements Products. me 642,972 6a9,504 | Smith Brow, .....--++.--.+++00-- 415,478 iene ‘ ae 
Kruschen Salts ...... 248,506 90 305,455 94 Smith Bros. Cough mroee....:' 311,720 2 pimps os 
OE can ivedidinens ae 135,823 83 ret 85 Pr sexy one, — Syrup...... 103,758 Z pean . 65 473,59 | 9 
Moones Emerald Oil.. coe 106,431 81 14,15 25 RESP R CRESS Nea ’ 47) ie 
Buckley's Mixture ............ 62,212 68 77,003 70 Bell Tel. Co. of Penn............ 7 415,174 . pos 
Radox ....... SN iis es ulin aveees 12,292 15 American Express Co............. 46 412,248 a 154,601 T 
. ke Blatz Brewing Co. (Blatz Prods.) 38 408,529 yr ea] 
tt iaceacee aeRO eS a 3,934 9 & , 851,306 Dp 
Southwestern Bell Telephone Co.. 4 535,416 7 473,783 | Atlantic Refining Co............. 403,765 7 34 kets 
an & Ga. tee... 531,570 193.091 Atlantic Ref. Co. Prods........ 403,765 = $i 845,070 ; hod: 
A Beene deeivaa . , eR = 
Wilson Meat Products......... 497,409 66 193,091 48 _Atlantic Safety Kleen.......... ...... a2 6,236 . ae1.ctt “ns 
Bene Tee WOOG< 6. ssc cvsivvss ; 34,161 :- pease” Seger 3 Natural Gas a 3 402,975 249,835 play 
Congress Cigar Co., Inc. (La Pa- Pennsylvania Anthracite Coal.... 36 396,376 ” 797,274 hely 
ern) ere 51 515,473 40 963,237 | Anheuser-Busch, Inc. ............ 9 seeeee es 393,732 : ough 
Atlantic Gulf & West Indies...... 499,399 443.913 Betevine Se ee 381,562 83 797,274 76 ot-p 
ee > ee 339,378 51 287,075 53 Chelob .......-.....-eeeeeeee 12,170 6 seeeee s 957,54 
New York & Cuba Mail S. S. Co. 96,692 7 84,316 7 Jergens-Woodbury .............. 393,588 a agre 
NN OR cw cud ys 63,329 8 72,522 8 b tah ops che MOET ee 331,661 54 343,399 : orgs 
SeMENIS ON OG) 6 o.a 0-6. 8' 5k, 5:0 498,764 818,699 Jergen’s Lotion TE re Tee ere 50,366 41 5,192 = isdi 
Teachers Highland Cream Woodbury’s Preps. ............ 9,824 5 6,151 mat 
EE acauscc coh iaencersas 298,684 60 605,268 63 Woodbury’s Products .......... 1,737 9 2,810 i 590.2! ie. 
Hennessey Cognac Brandy.... 193,378 32 213,431 57 Pinkham, Lydia E. Medicine Co.. 392,739 arra 
Dagger Jamaica Rum..... 6,692 15 or - Pinkham’s Vegetable Compound, Teen Py 
New York Central R. R....... 63 498,727 52 549,276 Lydia E. cere esesesececcecere 390,477 103 571,724 97 on 
WIND GE OO... sc ceccse acme Ges 498,105 629,423 Pinkham’s Products, Lydia E.. 2,312 5 nase ‘ sae 
Union Oil Co. Prods......... 437,301 12 597,213 13 Pinkham’s Tablets ............ — seeees o 18,567 377.2 
EC eR SEP AS a 36,471 12 17,404 10 Ohio Beil Telephone Co.......... 6 390,528 6 950,01 mon 
Union Burner Oil........ ; 24,333 CS Senha és Pillsbury’s Flour Mills Co..... 390,170 . amo 
Union Oil Hopper Spray........ 0 seeeee ‘ss 14,806 12 Pillsbury’s Best Flour.......... 195,816 67 183,157 64 01 
Scholl Mfg. Co., Inc., The........ 491,987 364,224 Pillsbury’s Pancake Flour...... 176,746 79 56,725 45 
Scholl’s Zino Pads, Dr......... 449,673 90 313,769 89 Pillsbury’s Farina ............. 17,608 23 10,133 11 wih 
Scholl's Solvex, Dr. ... = 31,223 49 28,459 41 Cream of Wheat Corp...... 34 383,019 a8 390,44 
Scholl’s Onixol, Dr. ....... 4,592 a7 1,702 17 eo 381,140 " _ 
Scholl’s Kurotex, Dr. ..... 2,248 7 1,152 16 United Fruit S. S. Co...... ... 259,636 44 354,279 55 
Scholl's Foot Balm, Dr... 2,191 3 1,887 5 United Fruit Bananas.......... 121,504 23 36,167 25 
Scholl's Foot Powder, Dr 2,060 3 1,750 5 Thomas J. Lipton, Ine........... 140,05 
Scholl's Products ca tececkea ek Keke ee 15,505 27 (Lipton’s Tea) .....-.......... 55 379,483 aie 470,574 
Welch's Grape Juice Co.... ‘ : 489,916 251,294 |] Resinol Chemical Co............ 376,462 
Welch's Grape Juice ... , 446,164 55 251,294 54 Resinol Prods. ........ aha 265,052 93 227,902 87 
Welch's Products ...... 25,952 rr Ka Resinol Ointment ............ 111,410 92 242,672 87 69," 
Welch's Juice Products ; 17,800 6 ‘ Johnson & Johnson....... are 376,398 
Noxzema Chemical Co... ; 483,060 517,064 Johnson & Johnson Red Cross 
ES ere a ; 471,204 97 507,676 95 ge iy | re 154,241 42 ; 65,430 31 
Noxzema Sun Tan Cream...... 8,180 Bm — Sige se Johnson & Johnson Red Cross 
Noxzema Shaving Cream .. 3,146 4 6,108 6 ROMMEN -oiccne ee cteeedccien< 128,213 55 78,657 38 
Noxzema Suntan Oil & Cream. 530 Rw = =—t—“‘“‘“C™SOSOS Bee “ Johnson & Johnson Red Cross 
NWoxsema Gun Tan Ol]..........  ceveas - 3.280 3 Products goes rrr re 93,944 26 525,869 78 108,98 
Chicago Tribune ......... 19 481,495 20 477,868 | J. B. Williams Co................ 375,683 
Canadian National R. R...... 475,005 455,508 Williams’ Shaving Cream ...... 318,513 19 54,337 8 
Canadian National R, R... 361,801 40 340,309 36 Williams’ Shaving Requisites.. 46,066 6 ue bata ee 
Canadian National S. S....... 108,712 26 111,108 31 Williama’ Products ........... 11,104 17 54,629 7 332.00 \ 
Canadian National Exhibition.. 4,492 4 4,091 6 B. C. Remedy Co.......... : 20 375.231 26 gs, v) 
Mm. J. B. Co...... ‘ STrer te 474,081 $52,755 | Gillette Safety Razor Co.. 374,299 e 
M-J-B Coffee ...... a 393,897 22 314,647 25 Gillette Razor & Blades. 355,100 73 949,675 85 S 
Tree Tea .........- ; 80,184 15 $8,108 13 Gillette Shaving Cream........ 19,199 rn oc -* 3 
Pinex Co., The (Pinex)....... 90 471,793 87 413,221] Probak Blades ......... meus, feekeee 55 32,270 23 
National Sugar Ref. Co. (Jack 
Frost Sugar) ...... tienes 31 469,349 28 402,421 (Continued on Page 28) ~ 
: I: 
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4 the last available moment before she 
makes her merchandise selection. At 


. clearly indicated, uniform self-selec- 


‘ > over the market’s own advertised spe- 


383,10 
730,43: 


380, 8% 
583,46 
339,14 
152,29! 


341,576 
375,60! 


473,69 
393,47" 
220,718 
154,691 
51,306 


361,42) 
249,83 


797,274 


357,54 


590,22! 


377.31! 
250,015 


187,28 
390.4" 


140,05 
470.5" 
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932,10 
48 
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98 


> time they shop. 


i : fillers—display cards at the bottom of 
market baskets with a heavy cellu- 


dium was recently demonstrated in 
>a test campaign conducted by Point 


each advertiser gets his full quota of 


\turnstile domes, is planned for the 


domes will be affixed to turnstiles 


wes 
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CAN FRANCISCO 
1$ INVADED BY 
PURCHASE POINT 


Los Angeles, April 7.—Organized 
two years ago to systematize point-of- 
purchase displays in super markets, 
Point of Purchase Company this 
week extended its services to the San 
Francisco Bay area and will soon 
have complete California coverage in 
approximately 1,000 markets, accord- 
ing to Clark Brown, vice-president. 

Four media are offered advertisers 
by the Point of Purchase Company. 
The first is section markers, now oper- 
ated in 300 markets in Southern Cali- 
fornia and expected to include 200 
more in the San Francisco-Oakland 
multiple market by June 1. The sec- 
tion marker is designed to bring the 
advertiser’s message to the buyer at 


the same time it gives the market a 


tion service. 
Swaying the Purchaser 


Medium No. 2 is the advertised spe- 
cials board. This furnishes an op- 
portunity for headline advertising 


cials, where, assertedly, 60 per cent 
of each market’s buyers stop every 


Medium No. 3 is market basket 
loid covering. The value of this me- 


‘of Purchase for Coca-Cola in San Ber- 
nardino, Cal., when sales were tripled 
in one market within 30 days, it is 
asserted. 

' Medium No. 4 consists of poster 

‘panels, individually staged so that 


attention value. A fifth medium, 


near future. Illuminated, moving 
‘through which all buyers must pass 
to enter the grocery department. 

Lining up markets in which to es- 
tablish the Point of Purchase system 
has been more a case of accepting 
them than soliciting them, according 
,to Mr. Brown. To be eligible, a mar- 
} ket must have a minimum of 1,288 
cash customers per day, since instal- 
‘lation of the system requires from 
$150 to $175 worth of display equip- 
ment in each market. 


natant 


Merits of System 


The Point of Purchase system’s ap- 
peal to national advertisers and mar- 
kets is based on elimination of a 
hodge-podge of miscellaneous dis- 
plays; a complete, well-indexed self- 
help system for customers; and thor- 
ough, periodical servicing of all point- 
of-purchase material. Markets must 
agree to allow service men from the 
organization to assume complete jur- 
isdiction over all point-of-purchase 
material in the market, removing or 
arranging it as they see fit. 

Poster panels are the only medium 
2 which the markets receive rev- 
“nue. From $1 to $2.50 is paid per 
month for each panel space, the 
‘mount being based on circulation. 

On all unsold space, Point of Pur- 
a ™ 
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chase inserts either household hints 
or general sales promoters. The value 
of the latter was recently demon- 
strated by placing at checking stands 
a card reading, “If Baby won't drink 
milk, buy a package of straws. Cut 
them in half for Baby. Drinking 
milk is fun this way.” At the time 
this copy was inserted in 175 mar- 
kets, 135 did not carry straws at their 
checking stands. Within 60 days, 75 
per cent had installed them and 
straw sales had risen 300 per cent. 


Competition for Display 


Necessity for supervision of dis- 
play is created by the fact that 3,000 
to 5,000 different items contend for 
display in each super market, the 
company asserts. For any market to 
use all point-of-purchase material 
sent it would be impossible. Under 
former conditions, a display installed 
had an average life of three days, ac- 
cording to a Point of Purchase sur- 
vey. Only 3 per cent of all point-of- 
purchase material offered markets 
through the usual channels is ac- 
cepted and displayed, according to 
the survey. 

Point of Purchase does not plan to 
go national, asserting that the inher- 
ent necessity of close supervision and 
ownership and control of carriers 
makes a far flung operation undesira- 
able. The company will shortly in- 
vade San Diego, however. 


Jones & Laughlin 
in Personnel Shift 


Jones & Laughlin Steel Corpora- 
tion, Pittsburgh, has appointed three 
assistant general managers of sales 
and opened a new district office in 
Baltimore. 

The new assistant general sales 
managers are R. T. Rowles, W. H. 
Wiewel and H. J. Watt, the first two 
having general supervision over prod- 
ucts sales departments and the latter 
over Eastern district sales offices. 
V. A. Jevon will have charge of the 
Baltimore office. 


Sive Opens Office 


Leonard M. Sive, formerly with 
Key Advertising Company, Cincin- 
nati, has opened offices in the South- 
ern Ohio Bank blidg., Cincinnati. 
He will handle retail and small 
manufacturing accounts. 


Levinson to “Shelter” 


Benjamin Levinson, formerly vice- 
president in charge of sales, Twen- 
tieth Century Building Company, has 
been appointed advertising manager 
of Shelter Research, Detroit. 


Woodling Leaves KYOS 


M. F. (Woody) Woodling has re- 
signed as manager of KYOS, Merced, 
Cal., to join KWLK, Longview, 
Wash., as manager. John W. Crews, 
formerly KYOS assistant manager, 
succeeds Mr. Woodling. 


SPORTSMEN POSE FOR OBJECT LESSON 


abi : ; oe LA 
Ree | Ree sip. 


Hugh S. Grey (left), National Sportsman, and O. H. P. Rodman, Hunting and 

Fishing, tell the world not to smoke in a dry forest. This photo appeared in the 

initial issue of “Watch,” publication of American Mutual Liability Insurance 
Company. 


Agency for Cemetery “News” Appoints 
Woodlawn Cemetery, New York, News, Tucumcari, N. M., has ap- 
has appointed Thornley & Jones, Inc.,| pointed Texas Daily Press League, 

New York, as advertising agency. Inc., as national representative. 
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IT TAKES MORE THAN A CITY WOMAN’S MAGAZINE 
To Really Reach Country Women 


N SURVEY after survey, many made by 
America’s leading advertisers, The 
Farmer’s WIFE magazine is named 
“favorite’’ by an overwhelming majority. 
And a quick look at its columns will show 
you why its readers call The Farmer's 
WIFE magazine the ‘most interesting in 


America.”’ 

Frankly, you can’t buy this magazine 
at your favorite newsstand because the 
women who read it live in the country 
. . . not in cities or small towns. The 
Farmer's WIFE magazine is edited for 
country women exclusively by editors 
who know and speak the language of 
their readers. 


Thus a city woman would hunt its 


columns in vain for advice on apartment 
housekeeping . . . but country women 
are quick to adopt the practical hints on 
running a home in the country. In The 
Farmer's WIFE magazine there's noth- 
ing about the Bromfield-Brooks’ new 
town house . . . a lot about practical 
ways to remodel, redecorate or modern- 
ize a country home for pleasanter living. 


And make no mistake about this— 
country women rule the family purse. 
They spend or influence the spending 
of most of the family income. What they 
buy is in larger quantities, in bigger 
sizes—soaps, cleaning compounds, 
housekeeping materials of all kinds, and 
the equipment to use them. 


If you're looking for ways to wake up 
sleepy rural sales, you'd better check up 
on the woman’s magazine with the voice 
of authority where the money’s spent. 
Among 1,150,000 country women that 
voice is The Farmer’s WIFE magazine... 
read and preferred by more country 
women than any other magazine printed. 


rarieh 7 fe e 


The National Magazine 


For the Country Woman 
NEW YORK CHICAGO ST. PAUL SAN FRANCISCO 


BY Yar THE FAVORITE MAGAZINE OF AMERICA’S COUNTRY WOMEN 
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di N Adverti 937 
eading Newspaper ertisers, 
(Continued from Page 26) & 
& 
1937 1936 1937 193° 
1937 1937 Advertiser 1936 1936 Advertiser 1937 1937 Advertiser 1936 1936 Advertiser 
Product No. of Linage Linage Cities Linage Product No. of Total Product No. of Tota 
Manufacturer and Products lLinage Cities Total Product No. of Total Manufacturer and Products Linage Cities Linage Linage Cities Linage f 
Hiest Foods, Inc....... 373,297 877,374 Amolin 65,024 eee as . H 

Hellman's Mayonnaise 182,506 28 302,640 27 CFNGEMS occ ecccescacceweer 8  seeeee e 24,152 6 

Best Foods Mayonnaise 112,694 15 218,244 18 Italian Line , 32 282,605 18 2 

Nucoa Oleomargarine 8,420 16 532,452 i James Hanley Co. (Hanley’s Ale) 8 282,389 7 16 

Hest Foods Sandwich Spread 3 3 24,038 ’ New York Sun oe 4 21 281,118 2 274 

Hellman's Sandwich Spread 7,145 eeccee ee Seot Paper Co. (Waldorf Tissue) 40 281,037 47 
barker Pen Co sae > 569,867 60,.5741Wm. 8S. Scull Co 280,563 os 

Parker's Pens & Pencils. 352.144 77 38,726 72 Boscul Coffee 124,413 20 136,171 16 

Parker Quink ... 17,723 M4 21,848 0 Bosco 102,621 31 46,879 10 
Coty, Ine re 364,039 '§O,195 Bovril 53,529 10 100,914 11 

Coty Face Powder 122,593 28 90,013 55 Shaeffer, W. A., Pen Co 

Coty Preps. ... 102,444 52 91,284 3 (Sheaffer's Pens & Pencils) 61 277,883 58 

Coty Perfume . 83.774 os 68,352 24 Kaufmann Bros. & Bondy 

Coty Prods. . 27,124 10 10,544 5 (Yellow Bole Pipe).. 88 76 22 

Coty Rouge .. 11.698 13 Tennessee Elec. Power Co. 3 2 14 

Coty’s Air Spun Vanity 4,404 20 Curtis Candy Co... 

Coty FEIOOM occ ee F ; 2,002 6 Baby Ruth Candy 202,923 58 F 
American Sugar Co 360,064 284,566 Curtis Candy 46,707 53 ‘ 

Domino Sugar 88.471 67 aD Jolly-Jack .... 14,805 44 

Franklin Sugar 71,593 29 14 N. R. G. Pick-Ups 11,487 3 oe 

Domino BYFUD ....--seccseceess  ceevers oé ) , American Cranberry Exchange 
American Air Lines 30 359,137 30 126,584 (Eatmor Cranberries) 80 275,626 74 24 
American Distilling Co ‘ 158,991 742,091 | Canada Steamships 47 272,639 34 269 

Old American Whisky. $18,301 54 §60,875 o4 Life Savers, Ine. 271,432 171 

American Distilling Co. Prods 26,963 9 24,272 10 Life Savers cr 194,306 20 96,621 20 

American Dist. Co. Whiskies 13,727 6 7 Pine Bros. Glycerine Tabs 56,995 17 70,812 18 

Carioca Rum 13,176 8 Life Savers Gum. 20,131 9 eater , 

American Gins 10,468 7 Cough Savers 4,123 5 

American Gold Label Whisky... 4,373 7 American Bakeries "69,842 

Old Colony Gin - 2,705 6 Merita Bread & Cake 146,115 7 297,501 6 
Pacific Gas & Elec. Co 4 155.408 4 121.520 Merita Cakes 123.727 7 af 
Portland Cement Assn x2 151,262 73 314,547 | Fasteeth, Ine. 92 268,504 94 209.84 
Pacific Tel & Tel. Co j 4 $50,112 " 878.593 | Hires Co., Chas, E... 

New England Tel. & Tel. Co 6 349,098 ti 310,995 (Hires’ Root Beer). 38 267,937 37 154 

Thos. Leeming & Co., Inec.. Institutional Insurance 90 °66,260 87 34) 

(Ben-Gay) ~s : S5 iy.0% s :8$0.305 | Loose-Wiles Biscuit Co.. "63,406 61° 
Prudential Ins. Co. of America. oo 18.562 o4 373,861 Loose-Wiles Biscuit Co Crack- 
<8 Lampe .....;- 27 145,818 2 371,653 ers me 263,406 19 591,770 51 
Van Camp Sea Food.. 140,702 112.196 Loose-Wiles Biscuit Prods 16,781 4 

Chicken of the Sea Tuna 192,908 25 IS1,686 21 RO WOE csr ctaiedines§ “enneee 7.954 10 

White Star Tuna Fish... 147,794 11 209,626 12 Scott & Bowne 262.394 1s 

Van Camp's Sea Food Prods 20,884 3 Scott's Emulsion 261,774 36 183.466 35 
Feminine Prods. Co. Ine. (Arrid) 86 44 52,021 TESORO once ceere P ‘ 620 3 
Penmaes Co, PROGR. .cccccivscsrcvve P 91 S8 588.318 | Ludens, Ine. (Luden’'s Cough 
Squibb, E. R., & Sons. 291,339 Drops) ae Sep he? 86 "56.123 17 

Squibb Dental Cream 239,8°: 26 122,791 9 Chicago, Rock Island & Pacific 

Squibb Adex oe 71,546 17 122,701 27 i ever Terre 5 255,518 34 210,99 

Squibb Cod Liver Oil 24,162 11 32,139 9 Jenney Oil Co, Prods..... 3 254,549 3 

Squibb Products 13,708 5 New York, New Haven & Hart- 

Champion Spark Plug Co 79 4,900 7A 2,280 Ford BH. BH. ceccsecetevsss exe 254,343 

Falstaff Brewing Corp 13 334,788 9 261,120 New York, New Haven & Hart- 

Lamont Corliss Co... 32,558 1,084 SOME. bc cwsivdinsases ; 192,899 10 284,964 10 
Nestle’s Candy 177.340 6 389,593 7 New England 8. 8S. Co. 61,444 8 166,376 10 
Vond's Creams 84,672 8 98,319 33 New England Trans. €CO@.....:<<« | sssves . 39,390 10 
Oxo Cubes ...... , 50.487 15 167,176 9 Chesapeake & Potomac Tel, Co 4 028 3 
Pond’s Face Powder 10,626 2 108,350 0 Royal Typewriter Co..... 50 3.880 58 
Nestle’'s Ever-Ready Cocoa 9,433 4 ee eeee . Smart Pub. Co., David A 2.009 
Pond’s Preparations ...... a MESA 25 Esquire i 144,348 20 178,530 22 

tailway Express Agency, Inc.... 719 331,266 74 287,986 Coronet ; : 107,661 78 72,755 75 
Schick Injector Razor...... 41 27,951 #8 376,766 | Philadelphia Eve. Bulletin. 11 250,415 9 
General Mills, Inc......... ; 324,210 267,188 | Philadelphia Inquirer ........ ; 68 249,277 61 

Sperry Drifted Snow Flour. 107,306 10 110,742 10 International Mercantile & Ma- 

Gold Medal Flour ........ 104,171 29 36,990 24 Fine ©. ixecss 248,817 

Biequick .......... 56,311 19 5 Panama Pacific 131,414 3 92,646 31 

Wheat Hearts irene arti er 27,408 10 11 United States eer 113,744 24 85,562 2 

Sperry Pancake & Waffle Flour 19,896 11 10 United States Panama Pacific 3,659 7 1,065 3 

TENGGMGE is bce dssrcvreiovevns 8,496 10 10 Northern Pacific R. R........... 29 248,328 37 

Sperry Products .... ; ere 622 10 ‘ ae Seedol Labs. (Kelp-A-Malt) , 77 248.109 79: 

General Mills Products +. 33,643 20 Metropolitan Life Ins. Co 45 246,766 38 249, 3 
New York Times...... Z 6 117,496) L. C. Smith & Corona Typewriter, Te 
Great Northern 55 53 268,881 et oe 246,002 07 
Adlerika Co. ...-. 95 92 345,818 Corona Typewriter ... 111,750 35 92,757 35 Bho 
R. B. Davia Co.cc. sccsccceces os 140,549 I. CC. Smith Typewriter 98,291 Be REE a Rica 

Cocomealt ..cccscess : 207,234 29 100,501 44 L. CC. Smith & Corona Type- b 

Davis Baking Powder.. 65,190 36 40,048 36 writer, Ine. 35,961 re ie wie 

GONG. cs oa. wk esas aw Glew ws 58> 48,384 28 McCormick Sales Co 244,396 280 walk 
World's Dispensary Medical Assn. 318,605 208,068 McCormick's Tea . 93,886 30 78,917 26 8." 

Pierce's Favorite Pres., Dr..... 241,762 95 100,257 70 McCormick’s Bee Brand Exter- R 

Pierce's Golden Medical Discov- minators ; Ses 48,177 20 79,366 19 Bat 

ery, Dr. ..-+eeeeeeeee renee 46,001 45 95,093 82 McCormick's Extracts € 44,037 29 33,215 23 Bel 

Pierce's Anuric, Dr 30,840 71 12,718 9 McCormick's Bee Brand Spices 32,573 °8 7,369 4 5n 
National Carbon Co0.......-++5e08 317,801 321,902 McCormick's Bee Brand Cinna- 41! 

Eveready Prestone .........++: 274,809 80 280,789 76 oa ch 5 5a.4 a wae SOLA CES 25,723 24 23,850 23 Der 

Eveready Flashlights & Bat- McCormick's Bee Brand Black fom 

re ie 42,992 19 41,113 19 PURE Ts pe wince eo os cs ces 23,410 23 a 

Cosmopolitan Pictures es 8 314,920 { 282.695 McCormick's Bee Brand Prods. 15,601 26 - 

Public Service of New Jersey.. 3 09,976 = MecCormick’s Bee Brand Mus- am) 

ksenapioan Chicle CO. vices osc qe ces 109,104 107.300 IN eee a een Rt. Hen a 11,674 20 ‘ 

Adams Gum ..... is 212,703 65 17,25 8 McCormick’s Bee Brand Condi- aS) 

Dentyne Chewing Gum ; 94,553 33 45,246 19 ment Products ....... : 5,530 6 

Beeman Gum ....--. 1,843 ® 5 16,804 17 Red Arrow Garden Spray 1,144 5 i 
Illinois Central 3 307,163 38 548,829] Pepper Co., Dr. Beverages. 27 243.610 19 91 N 
Carleton & Hovey Co.......+-+.+. J. David Stern Newspapers ©43.313 310 ng 

(Father John's Medicine)... 54 305,179 5 252.470 New Tork Pest... i... 199,193 11 22,537 4 I 
Seaneh LARO ..¢.cicceces 52 302,615 19 Philadelphia Record 44,12 9 ,195 9 ; 
United Air Lines... 33 300,691 1 C. Feigenspan Brewing Co 242,895 73,34 he 
Schilling & Co., A.. ' ; 297,736 Feigenspan Products 237,876 14 . 73,377 20 = 

Schilling Coffee 116, has - 1h Dobler Products 5,019 4 eeeeee ** 

Schilling Hatracts heaped ie 19 Matson Navigation Co 241,520 215.4 

Schilling Spices 68,947 20 1 Matson Line og 4 7 Soe 2176 5 

SI : : 129,990 7 131,760 5 

Schilling Tea ......... 22,637 10 9 Matennctiusanin Xin 111.530 . 83.738 13 

Schilling Baking Powder 19,228 9 10 Coors Co., Adolph (Coors Beer) : > x ie ae ps 005, 

i . _ , : eel 7 241,079 7 209, 

KE. Tt. Dupont De Nemours & Co., e : ; J : 

Inc ; 97 040 79.003 Seven lp Bottling Co. (7 Up). 52 240,316 31 100 
eae ah sai ‘ue S00 ee “er cs MacMillan Co. .... 4, 70 237,801 69 2788 
Dupont Five Star Anti-Freeze 85,878 48 100,226 47 anaes aon en Cc pe inl ae - ne 
Dupont Paint Products... 32,970 52 51,161 53 - Suchen P > eae orp 19 eet 17 0.8 
Dupont Duco Polish....... 26,146 17 M aad & Raen! Ae a. Pe pr = ' 
Dupont’s Pyralin Handbag. 3,256 14 e ae “indent Whisky. periph he appre - 

Furness Bermuda Steamship Line 41 95,741 8 299,913 G : re ‘ , ngs abs phates . 66,597 ‘ 

Southern Dairies, Ine i i a 95,035 $411.328 iovernment House Rum. 37,638 7 oft lUMUMTC OS ° ee d 
Southern Dairies’ Ice Cream ; 179.535 10 10.898 9 ree Northwestern Bell Telephone Co. = ...... 5 231,517 4 2464 
Southern Dairies’ Milk 95,423 5 116.833 Haffenreffer & Co. In (Pick- 

Southern Dairies’ Prods 14,651 6 6.5938 7 wick Ale) . 3 231,110 3 24h) 

Southern Dairies’ Cheese 5,424 4 7.004 Buckingham Corp, 230,856 $4 
Savtae Co, csicscccees oc \ 93.737 — Cutty Sark Whisky 133,039 32 60,367 18 

Maytag Washer 881.559 71 29.915 -% Berry Bros & “o Cognac 

Maytag Products 12,178 9 Brandy on eveveeens a 62,120 MC - 

Purity Bakeries Corp Berry Bros, & Co., Whiskies 9,989 > “Kaeo a 
(Taystee Bread) 17 92,750 15 95 Berry Bros, & Co. Gin 5,708 ne So cs 

J. A. Folger & Co. Berry Bros. Products .....:... esses 24,457 11 j 
(Folger’s Coffee) 2 240.184 12 os go, | Monticello Drug Co 298 995 174" 

Ruppert, Jacob Brewer 666 Products 91 160,556 80 
(Ruppert's Products) 40 $6,300 NT S34 666 Tablets Be —“‘“‘—™éCN oe 

Transcontinental & Western Air- 66 Salve . 24 14,197 27 

lines te 23 OS4.744 19 =2 938 Aluminum Co. of America 56 228 004 ma : 

B. 2. Mapbitt, MWe...... ce vesvsvece 83.907 g7.7sx| iron Fireman Mfg. Co... 49 44 otal 
Bab-O .. ; $3,310 68 67.788 7) Siroil Sara ave y we 73 46 ee 
Babbitt’s Products 597 es eee | Sinclair Refining Co, Prods 69 60 32 

Lambert Pharmacal Co S 651.830 | Beverwyck Breweries, Inc. ‘ 
Listerine : 191,788 19 136,911 7 | (Beverwyck Products) 95 14 hy 
Listerine Tooth Paste 18.702 6 514.919 70 | Cities Service Oil Co. Prods 40 36 oe 
Listerine Shaving Cream §,. 768 40 ae |} Atlantic Coast Line R. R 43 220,980 2 1 
Listerine Cough Drops... H 4 “a ae Gulden, Charles, Ine 

Norwich Pharmacal Co 282,706 97.732 | (Gulden’s Mustard) °5 990,937 24 
Norforms aa 132,766 G 73.580 °4 |Champagne Velvet Product oo °19.098 5 is 
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WINNING POSTER 


This one-sheeter took first prize in the 
travel division of the exhibition held by 


by Coalition 


New York, April 7.—Recommenda- 


4 ion that the United States borrow a 


page from recent English history and 
orm a coalition government during 
Memergencies is urged by Roger W. 
‘Babson, noted economist, in ‘“Coali- 
ion or Chaos?” published today by 
Wieming H. Revell Company. Mr. 
Zabson neglected to say, however, 
Show the administration can be in- 
‘duced to take its political enemies in- 
Yo partnership. 
' Lauding the United States for its 
leadership in technological advances, 
Mr. Babson tempers his enthusiasm 
yhen he discusses politics. 
> “This country is little better than 
hina in its lassitude and torpor re- 


“garding its political institutions,” he 


mourns. 

“Today the ridiculous political di- 
isions by which our nation is 
ivided into states, counties, cities, 
Ownships and the like are worse 
han inefficient. They are criminal. 
».. At least 80 per cent of the coun- 
ties in the United States could be 
@bolished. Their costly and prac- 
tically useless machinery—so heavy 
@ burden upon the taxpayer—might 
b eliminated to the benefit of all of 
s. 

' Returning to his main theory, Mr. 
Babson recalls that party leaders 
Beht tooth and nail in England when 
al! is well, but when a crucial mo- 
Ment arrives, all parties present a 
fommon front to the foe. He would 
_ the United States adopt the 
ame course, 


‘SMOOTH LETTERS’ IN 
: ITS SECOND VOLUME 


ng Letters,” written long ago by L. 
*. Frailey, went into a second print- 
r today as Prentice-Hall brought 


41 be York, April 7.—“‘Smooth Sail- 


ee - x Ps tn “i 7 = 
RE Res as eas ast Ga oe tae 


the 
Coverage 


/FARM MARKET 


\ 


THE MIDWEST 
FARM PAPERS 


in 


out a “brand new, revised, enlarged |their letters sound like income tax 
edition of a book which has gone to| reports or legal documents.” 
town in a big way because it meets; Mr. Frailey, at least; is annoyed by 
a business need.” no such inhibitions. He has given 
Mr. Frailey presents his thesis in |Chapters of his new book such titles 
a few words in the opening chapter |®8 “Throw Away Those Rubber 
by urging letter writers to “be your-| Stamps,” “Grandpa, Where Do You 
self.” Unhappily, says he, the spirit | Put Your Beard?” and “The End of 
of 1776 prevails too often. \the Voyage—Time for the Hook.” 
“Many put on long black coats and| A® interesting feature is his rating 
high silk hats. They turn down the scale, based on appearance, language, 
corners of their mouths and write 


argument, carpentry, personality, 
letters as the undertaker buries the 


been prepared by Francis Finkelhor, | 
member of the New York bar, and} 


and media; and the relationship be- 
tween advertiser and those who as- 


issued by McGraw-Hill Book Com-|sist him, including agency and em- 


pany under the title, “Legal Phases | 
of Advertising.” 

In classifying and arranging his | 
material the author has indicated a | 
regard for the technique and proce- | 
dure that characterize advertising | 
as it is practiced today. Five main | 
divisions constitute the basic plan 
of the book: problems affecting the 
contents of advertisements, including 


ployes. 
Specific case references are made 


‘to all actual situations and potential 


problems discussed. A complete ta- 
ble of cases as well as separate top- 
ical index also add to the volume’s 
reference value. 


Walker Heads Talon 


Wallace D. Walker has been named 


copy, layout, contests, gift offers, tes- | president of Talon, Inc., Meadville, 


spirit, and result. 
dead. They imagine that a letter is : 
a dreadful, formal thing—they be- LEGAL PHASES OF timonials; conditions affecting the | F- Lpaevag oe | nie pnp nr late 
come unnatural, stiff and conven- ADVERTISING TOLD | relationship between the advertiser | mj Acton iscanas: We aa. 
tional. They destroy all the sparkle, New York, April 7.—A succinct,|and competitors; the relationship | ¢nyr. vice-president and " secretary; 
personality and life that a letter|practical analysis of advertising’s| between advertiser and consumer: 


; ’ . ; S. M. Kinney, vice-president, and P. 
needs to be interesting. They make | countless legal ramifications has just |the relationship between advertiser | K. Poulton. treasurer. 


THE MAN WHO DOES THE PRINTING SAYS, “ROGERS” 


Yessir! The final test of an engraving comes on the press. No amount of careful 
makeready will hide the imperfections in plate making, nor can the best printer 
in the world give you full, rich toned press sheets from shallow, poorly etched 
plates. ...When you get right down to cases, poor engravings are a bad invest- 
ment—in fact, they're no investment at all; they’re a liability. Whatever you 
pay for them, they cost too much when you figure wasted time with the engraver, 
the electrotyper and the printer, and the headaches you have all along the line. 
Then you still face the job of explaining to the advertiser why his advertisement 
or catalog or broadside wasn’t 100%. All kinds of engravings come into this 


plant every year—some good, some not so good. But when Rogers-made plates 


go into a form, we know there'll be less makeready and better printed results.” 


Have ROGERS do the Engraving 


OGERS ENGRAVING COMPANY 


Adolph F. Buechele, President 


Master Craftsmen of Photo Engraving 


2001 CALUMET AVENUE ° Phone: CALumet 4137 e CHICAGO, ILLINOIS 
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Leading Newspaper Advertisers, 1937 


(Continued from Page 28) 


es 
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1937 1936 1937 1936 
1937 1937 Advertiser 1936 1936 Advertiser 1937 1937 Advertiser 1936 1936 Advertiser 
Product No. of Total Product No. of Total Product No. of Total Product No. of Total 
Manufacturer and Products Linage Cities Linage Linage Cities Linage Manufacturer and Products Linage Cities Linage Linage Cities Linage 
Parkay Oleomargarine ....... 31 218,883 i eae Pe Chattanooga Medicine Co......... 182,962 220,596 
The Axton Fisher Tobacco Co 214,449 950,934 Thedford’s Black Draught.. 104,805 31 116,722 29 
DE? clea wkane cues twas 202,524 g 477,082 69 EE Ear ED Fee ee 78,157 31 103,874 29 
Twenty Grand aia : 11,925 21 473,852 79 State of New York Bureau of or — 
Skelly Oil Co. Prods............. 14 213,360 13 140,890] Milk Publicity ...........s5-6- 20 182,626 20 392,72 
St. Louis & San Francisco R, R... 14 212,716 20 251,502 | Sales Affiliates Inc. - 
Sherwin-Williams Co. (Paint Prod- (Zotos Permanent Wave)...... 87 182,566 76 178,593 
OO a ey eee ee 67 211,964 62 203,032 | Wheatena Corp. .....-..seeeee-:: 26 182,137 ° 
ica & Northwestern ........ 28 210,690 35 274,550 | Liebmann Breweries Inc. (Rhein- 
ps ll NE POPE 95 210,557 91 216,176 a eee ae eee tins é 15 180,938 18 225,942 
Rainier Brewing Co.... 14 09,265 13 256,128 | Lady Esther Co............ceee0: 179,690 = =  weeees 
Armstrong Cork Products........ Lady Esther Preps. 167,206 ne a ane ° ° 
(Armstrong's Quaker Rugs)... 28 208,376 36 199,005 Lady Esther Powder eal iaile 12,384 18 seeeee . 
J. L. Prescott Co. (Oxol)...... 24 206,795 17 142,391 | The Hygienic Products Co........ 178,027 64,650 
Gilmore Oil Co. Prods...... 10 205,427 10 200,201 I a ea 91,857 32 64,650 32 
Dearborn Supply Co..... 205,402 206,997 DE ieesyese teens rere ee 86,170 22 eocece ee : 
DUOONOR WOR occ cccccccccns 190,059 55 169,654 50 Illinois Bell Telephone Co....... 3 177,522 3 161,62) 
Tarkroot Beauty Mask.... 15,343 32 37,343 23 Seer eey TT Tren eee ee Te 177,400 23,841 
Gorton-Pew Fisheries Co........ Reval Grown Cols.........06:. 177,400 40 18,303 4 
(Gorton’s Fish Products)...... 35 204,679 33 201,201] WNehi Beverages ...........-+++ eevee ss 5,538 10 a 
International Cellucotton Prods. Raymond Whitcomb ............. 29 176,577 12 103,73) i 
M, READ eR CC ORE SCO SER OC OR OS HS OOS 204,514 182,690| The F. & M. Schaefer Brewing ce 
DE ¢xecviaeesecaus 175,197 48 91,283 63 Ce, CS fb icicccccvessseee 11 174,165 12 170,213 a 
Kotex ..... 29,317 4 80,592 20 White King Soap Co............. 172,938 124,982 
ee gesecce : 10,815 17 White King Granulated Soap... 105,665 16 72,735 7 
, si > Se 27 202,893 25 151,180 COBFRY cccccccccvececsccccesecs 50,046 15 52,247 14 
Heublein & Bros., G. F..... 201,228 160,317 Cosray Shave Cream.........-. 16,638 pO . ee 
Heubleins Club Cocktail ...... 82,781 50 12,144 6 Caoeray BRAMPCO «ccc cccccces 589 _ gi % © Spleens .* 
Heubleins Milshire Gins 71,991 47 148,173 36 Wildroot Co., Inc. (Hair Tonic).. 35 172,834 
in ME snieewenneeenss - 30,341 a re Aluminum Cooking Utensil Co. 
Heubleins Milshire Sloe Gin. 16,115 18 (Wear-Ever Aluminum) ....... 98 172,611 92 170,067 
Chicago Flexible Shaft Co...... 199,381 20,534 | Texas & Pacifl6...ccccccsscceeses 6 170,937 6 130,026 
Sunbeam Ironmaster ..... 73,675 * rr rr ee ee Taseios B Co. EABiic icc cscccecss 169,709 173,77 
Sunbeam Mixmaster 42,543 Se —ststsia ec os Yardley’s English Lavender 
Sunbeam Appliances 34,306 59 20,534 18 PE vce ch beeseueake eee se 169,709 18 146,420 13 
Sunbeam Toaster ......... 28,395 Me —“a“‘“i™OSOSOSOCOC Yardley’s English Lavender.... = .....+. 27,357 3 
Sunbeam Ironing Set 14,328 ee ee Van Patten Pharmaceutical Co. 
Sunbeam Products ............ 6,134 Ss, “et I £}§;§|.§§£Pwercen (Allimin Tablets) ............. 17 168,249 60 78,013 
Fairbanks, Morse & Co.......... 198,882 85,118 | Wrigley’s Gum .......-.-6--seeee 11 168,151 95 2,565,321 
Fairbanks Morse Radio ....... 128,114 37 16,52 12 E. Regensburg & Son (Admiration 
Fairbanks Morse Refrig. ....... 47,971 24 53, 24 I ie nas cer cdoneseeneed 2 167,823 3 178,103 
Fairbanks Morse Automatic Worcester Galt Co... ....55.6 +0055 29 164,117 27 62,241 
NE a bong os ai, os bbalonaels 22,797 12 15,476 11 Elgin National Watch Co......... 32 163,569 8 52,107 
Red Top Malt Co................ 198,464 162,2671J. C, Eno Ltd. (Eno)...........+- 33 163,502 26 125,346 
Red Top Products ...... 198,464 20 153,419 17 New York Herald Tribune.... 18 161,766 9 209,404 
Red Top Malt ........sssseeee  sevvee 8,848 7 Drake’s Bakers Inc. (Cakes)..... 24 161,215 21 175,512 
Harvard Brewing Co. Washington State Apples, Inc..... 35 160,341 31 126,936 
(Harvard Products) ........... 5 197,469 5 78,645 | Underwood Elliott Fisher Co..... 158,909 101,782 
Capudine Chemical Co, (Capudine) 48 196,892 43 178,762 Underwood Typewriter .... 158,909 57 81,304 54 
Stewart-Warner Corporation ..... 196,394 239,163 Underwood Elliott Fisher ..... = ss.ee- ° 20,478 10 
Stewart-Warner Refrig. ....... 121,089 42 158,625 32 Maryland Pharmaceutical Co..... 158,510 129,201 
Stewart-Warner Radio ........ 51,979 31 68,990 34 MOE Liveceres ike eadeeexsiekecs 103,116 26 88,327 23 
void esc pegh hd $8,838 48 11,548 48 Ee ae caesderisecatnseus 51,160 25 42,362 23 
Southern Bell Tel. & Tel. Co. 11 195,290 11 204,562 Oe es ere ee ee 4,234 13 3,512 14 
Sere PURER LOB.» 050 >20+-+ 194,834 : 257,569 | catotabs Co., Inc..............00- 26 156,548 24 106,521 
PEREGO Geb gcasvkesdieenee 194,834 67 253,989 70 os 
menith Products Corp........2s cesses 3,580 44 Northern Paper Mills (Northern . 
Cudahy Packing Co.............- 193.899 296,555 Tissue & GOUSC)..00ccvcovseces 64 155,698 42 119,640 
Cudahy Packing Co. Prods..... 92,212 28 69,316 30 Bourjois Sales Corp. (Bourjois 
Old Dutch Cleanser...........- 91,338 44 211,783 51 ProductS) ......sseeeeeeeeeeees 45 154,725 42 168,297 
Cudahy Pro@ucts ....csccsccses 10,349 a) & wae See” Woes Bee CS Rd ac.cecdies oc kewees 71 154,221 66 163,663 
Cudahy’s Golden West Oleomar- Standard Oil Co. of La. Prods..... 7 153,818 6 175,862 i 
DED cirGtesGetrsaviaseenns 0000 . 6,588 4 American Automobile Ins. Com- 
Cudahy’s White Ribbon Short- MOL. ccvasencskeubeorsaeenias 15 153,700 14 133,881 qa) 
SE SohaveceneeeASeeW Rees 0's ois.0% 4,664 4 Stromberg-Carlson Telephone Mfg. $ i 
PP age . ah ee eeee ss ‘iii 4,204 Bs ore Co, (Stromberg-Carlson Radio). 19 153,618 29 147,269 - 
. 0a>re e Or er ee ° oe »49 2, “os - 5 a y. 
Koppers Coke Inc............++.. 8 192,289 11 306,575 Houbigant Sales Corp............ i 153,365 14,15? hic 
French Lick Springs Hotel Co. Houbigant Perfumes .......... 128,677 45 14,152 17 ad 
, os Houbigant Products ........... 24,688 — jj 4» Seer WRT 
CPPERS WHERE) isa ces cccsccess 51 190,967 48 207,971 . ‘ 
Williamson Candy Co. (Oh Henry) 53 190,206 51 146,889 | Mountain Valley Springs Co. (Min- Winst 
Cranberry Canners, Inc. (Ocean OO TEOED bs eacacevsasenvswas 25 153,361 26 114,934 GAD o ug 
Spray Cranberry Sauce)....... 71 188,221 2 77,917 | Continental Can Co... Le 34 163,154 7 738,274 #ames 
Florence Stove Co............ api 42 187,898 32 126,642 | Perfection Stove Co......... 151,932 91,622 
COOMET BOGIO COPBPi6 ccc cccccccces 187,574 253,638 Perfection Heaters 107,879 48 85,782 39 
Crosley Refrig. ..............: 130,518 50 178,897 57 Superfex Heaters ...... 24,784 me. §lUGUlll t—“‘ié*C 
ee ee Pee ee 46,319 39 53,259 38 Perfection Oil Ranges... : 15,642 Rm 8  ~=—— ities, 
bane ee : pis 10,737 5 93 eas ; Superfex Automatic Heating... 3,403 Mm $y seteiaS 
*rosley Institutiona rvsve!  Aweate a 21, 2 . s 99° 5 
Marcus-Lesoine Inc. (Lovalon) 86 187,336 62 148,640 Superten Metts. ...- ee Sa an 5,840 ‘ 
Waitt & Bond Inc. (Blackstone)... 19 186,844 21 265.660 |r SERRE & Western 
Simon & Schuster...........000.- 25 186,563 8 102,550 Coal Co, ceesseeeeseeeesseeceee 150,034 244,102 
Greater Texas & Pan American ae ee eee ee eee a 148,224 32 237,642 37 
Bxposition ..cccscrcccsvccccves 15 reeecee.0Ct(“(‘(<‘C iéi‘“‘(™CS SC! Se R0U0UlCU Seen Bive Coal Burner. ........0000- 1,810 3 6,460 10 


AUTO OUTLETS 
ALSO 10 SELL 
FARM TRACTORS 


Detroit, April 7.—Dealers of Gra- 
ham-Paige Motors Corporation, au- 
thorized last week to handle the com- 
pany’s Bradley tractor and farm im- 
plements previously sold only 
through Sears, Roebuck & Co., will 
be aided in their efforts by a sub- 
stantial advertising drive in farm 
papers for the new line, a company 
spokesman said today. 

Sears will continue to handle the 
Bradley line and its own advertising 
program will not be affected by the 
new arrangement, according to an 
executive in the advertising depart- 
ment. Franchises for sale of the 
Bradley line will be offered all Gra- 
ham dealers except those in localities 
now covered by Sears. 

With production and distribution 
as primary objectives, Graham’s ad- 
vertising plans are still in the mak- 
ing. It was reported, however, that 
promotion will be outlined in an- 
ticipation of favorable spring sales. 

The Graham campaign for the 
Bradley line will be divided between 
farm media, direct mail and dealer- 
helps, on a budget which will prob- 


ably be somewhat under $100,000. 
Much stress will be placed on effec- 
tive dealer-helps, inasmuch as the 
sale of farm equipment will be a new 
assignment for many of the dealers. 
The new franchises are expected to 
be of major aid to dealers in rural 
communities whose passenger car 
sales alone are likely to be rather 
irregular. 

Franchises for sale of the Bradley 


line will be separate from those cov- 
ering passenger cars. This arrange- 
ment has been made in order that 
either may be canceled or renewed 
independently of the other. Bradley 
tractors and farm equipment were 
placed on the market in June, 1937, 
by Graham through Sears. 

J. Walter Thompson Company, 
Chicago, is the agency, M. V. Wie- 
land being account executive. 


PREVIEW FOR MAD ARTS BALL 


the Mad Arts Ball held April 9. 


Four nationally advertised products invade Fifth avenue, New York, 


ballyhooing 


Products personified were Flit, Alka Seltzer, 
Jantzen swim suits and Old Drum whisky. 


FTC Hits at 
Two National 
Advertisers 


Washington, D. C., April 7.—As 
one national advertiser today con- 
cluded a stipulation with the Federal 
Trade Commission, another was hit 
by a complaint alleging misrepresen- 
tation in advertising of the price of 
its cars. 

The Commission announced that 
Iodent Chemical Company, Detroit, 
has agreed to cease advertising that 
Iodent toothpaste will restore teeth 
to their original brilliance and 
beauty and protect exposed surfaces 
from the accumulation of dirt and 
harmful materials, and that the 
product possesses the polishing fac- 
tor which enables teeth to retain 
their original brilliancy 24 hours a 
day. 


Deception Is Alleged 


Its complaint was filed against 
Willys-Overland Motors, Inc., Toledo, 
which, the FTC said, published ad- 
vertisements picturing a four-door 
sedan and featuring the price of $395, 
F. O. B., Toledo, or that price plus 
transportation from Toledo to point 
of actual delivery. 

“This advertisement was decep- 
tive,” said the complaint, “because 
$395 was not the actual F. O. B. 


price of a four-door sedan, but of 4 
cheaper make of car, and because 
even it could not be purchased, ready 
for operation, without the retail pur 
chaser paying additional charges for 
certain accessories needed for accrual 
or legal operation.” 

Below the picture of the car, the 
complaint continued, appeared the 
phrase, “The New Willys $395” and 
in much smaller type, “List F. 0. B 


factory, Toledo—for the standard 
coupe—other models at __ higher 
prices.” 


Details of the extra charges we! 
printed in some cases in such fit 
type, the Commission alleged, a8 
be almost obscured by the large f# 
ures featuring the F. O. B. price 
The company is given 20 days 
which to file its reply. 


To Morris & Davidson 


General Kontrolar Company, D@ 
ton, O., has appointed Morris & D* 
vidson, Chicago, to direct advertis! 
of Telechime and its other electri 
products. Business papers and ” 
rect mail will be used. Fruity Free” 
Corporation, Chicago, has also name? 
Morris & Davidson to handle adv@ 
tising for its frozen fruit confecti™’ 
Radio, outdoor, direct mail and >” 
ness papers will be used. 


Toolan Appointed 
Francis P. Toolan has beet 28%, 
vice-president and general no 
of B. C. Forbes Publishing ComP*™ 
New York. 
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CEREAL MAKERS 
| AT TOP OF °38 
=|) BASEBALL LIST 


(Continued from Page 19) 


on over WAAB, with these games 
Riso being fed to the Colonial net- 
Eeork of 13 additional stations. 
Home games of the Philadelphia 
athletics will go out over several 
Mrations. Kellogg will sponsor broad- 
Basts over WFIL, Philadelphia. WIP, 
Pphiladelphia, will be the focal point 
Wor a special network broadcast spon- 
>», Mlgored by the Atlantic Refining Com- 
Meany. This network includes WHP, 
Weparrisburg; WGAL, Lancaster; 
ORK, York; WSAN, Allentown; 


03.780 Gost. Easton; WEEU, Reading; 
70,21: MPG, Atlantic City, and WDEL, 
124,98 iImington. 

General Mills will sponsor all 


mes of the Cincinnati Reds over 
“WSAI, Cincinnati. Additional sta- 
ions for these games, with Socony- 
_acuum as co-sponsor, are WCPO, 
»; @agincinnati, and WHIO, Dayton. 

™ Games of both St. Louis teams will 
so have a variety of outlets. In 
jdition to sponsoring the local 
MOX broadcasts, General Mills will 
t the games on the Iowa network, 
1\>mprising WMT, Cedar Rapids- 
Waterloo, and KRNT, Des Moines. 
Mellogg will sponsor home games of 
e Cards and Browns over KWK, 
. Louis, and KWOS, Jefferson City, 
o., also sponsoring play by play re- 
prts of the Cardinals’ games over 
"WROW, Terre Haute, Ind. 

All home games of the Philadel- 
ia Nationals will be broadcast by 
CAU, Philadelphia, with General 
ills and Socony-Vacuum as co- 
onsors. General Mills will also 
adcast games of the Pittsburgh 
rates although the station has not 
t been announced. 


106,52) 
119,640 


168,297 Piedmont Ban Withdrawn 


ames in the Piedmont League, 
ich banned broadcasts in 1937, 
ll be sponsored this season by 


1t98 7 and Atlantic Refining Com- 


my. Stations for this league in- 
WSOC, Charlotte, N. C.; 
WRTD, Richmond, Va.; WSJS, 
Winston-Salem, N. C., and WRDW, 
114,934 Abeusta, Ga. Kellogg will sponsor 
738,21 @ames of the Asheville, N. C., club 
91,622 wh league over WWNC, Ashe- 
le. 
hese companies will also sponsor 
adcasts of International League 
mes over WHEC, Rochester, N. Y.; 
EBR, Buffalo, and WOKO and 
, Albany, N. Y. General Mills 
d Standard Oil Company will also 
sponsor games of Jersey City over 
iN, New York. 


244,102 


——— 
—_— 


but of 4) JAtlantic Refining has joined forces 
because PMith General Mills to broadcast 
ed, ready f¥¥mes of the Baltimore Orioles over 
etail pu’ FWCBM, Baltimore. Atlantic will 
arges fot FMBO sponsor games played by several 
_ 
yr accrud! #% the teams in the Eastern League, 
car, the 
2 2\he Janesvill 
5395” and im € Jjanesvitte 
Po j ° 
«Daily Gazett 
we watly Gazette 
ges wert has been the nation’s 
such fine ° 
co «ft eStine Ground 
large 7 t 
B. price or : 
Ly: many years. Right 
Now it is carrying a 
sta we test campaign 
any, DY Or a leading manu- 
ris & OA fact 
dvertisité CTurer, 
- electric , 
s§ an é re , ° ° 
‘ity Free! * Gazette's Radio Station 
ylso name 
dle adve" 
onfectin. 
l and b ‘ $ also r . a 
" Proving to be an ideal test- 
‘dl i for radio programs. 
$ pr . 
ted - “ted over nape silane 
een 2D r Q : 
1 manage te - analysis and details write the 
, compat? ‘main, “tion WCLO at Janesville, 


Dentist to Sponsor 
Games of Semi-Pros 


Hagerstown, Md., April 7.— 
The radio announcer who re- 
ports that “Jones drilled a sin- 
gle through short” will be cor- 
rect if he is covering the Sun- 
day games of the Washington 
County semi-pro league. Dr. 
C. E. Basehoar, local dentist, 
will sponsor the games over 
WJEJ, of Hagerstown. 


including all played by the following 
teams: Williamsport Grays, over 
WRAK, Williamsport, Pa.; Hazelton 
Red Sox, WAZL, Hazelton, Pa.; 
Binghamton Triplets, WNBF, Bing- 
hamton, N. Y.; Elmira Pioneers, 
WESG, Elmira, N. Y.; Wilkes-Barre 
Barons, WBRE, Wilkes-Barre, Pa., 
and the newly formed Hartford, 
Conn., team’s games over WTHT, 
Hartford. 

General Mills is listed as sponsor 
for the following additional baseball 
broadcasts: Texas League Games 
over KWKH, Shreveport, and KTOK, 
Oklahoma City; the Knoxville club 
of the Southern League over WNOX, 
Knoxville; National League games 
over KMA, Shenandoah, Ia.; Tulsa 
Oilers over KTUL, Tulsa; major 
league games over KLZ, Denver; 
American Association league games 
over WSPD, Toledo; out of town 
games of the Albany Senators over 
WABY, Albany, N. Y., and Western 
International League games over 
KMO, Tacoma, Wash. 

Further stations for General Mills’ 
baseball broadcasts include KBTM, 
Jonesboro, Ark.; WTAD, Quincy, 
Ill.; KPQ, Wenatchee, Wash.; KYA, 
San Francisco; WHAS, Louisville; 
KEX, Portland, Ore., and KVOS, Bel- 
lingham, Wash. 

Goodyear Tire & Rubber Company 
will be General Mills’ partner in 
sponsoring all baseball broadcasts of 
the Spokane Hawks of the Western 
International League over KHQ-KGA, 
Spokane. These games will go on 
nightly at 8:30, with the exception 
of Monday. 


Says Radio Aids Attendance 


Refuting the contention that broad- 
casts cut down attendance at the 
games is a report from WTOC, Sa- 
vannah, Ga., scheduled to broadcast 
games played by the Savannah In- 
dians under sponsorship of General 
Mills and B. F. Goodrich Company. 

This station asserts that in 1937— 
the first season in which games were 
broadcast—the local team drew more 
than 200,000 fans during the season, 
doubling attandance of the previous 
year. 

Other General Mills-Goodrich tie- 
ups include road games of the At- 
lanta Crackers over WAGA, Atlanta; 
home games of the Crackers over 
WATL, Atlanta; games played by 
the Yakima club in the Western In- 
ternational League over KIT, Yaki- 
ma, Wash., and those of the Seattle 
Rainiers in the Pacific Coast League 
over KRSC, Seattle. 

General Mills and Socony-Vacuum 
will sponsor re-creations of games 
played in Chicago by either the Cubs 
or White Sox over WHO, Des Moines. 
This will be a daily 45-minute fea- 
ture, starting at 4:15 p. m. 

General Mills and Socony-Vacuum 
will also collaborate in broadcasting 
games played by the Syracuse Chiefs 
over WSYR, Syracuse, N. Y.; New- 
ark Bears, WNEW, New York; Mins 
neapolis Millers, WMIN, Minneapo- 
lis; St. Paul, WTCN, St. Paul; all 
games played by the Rochester club 
over WHAM, Rochester; those of the 
Akron Yankees over WJW, Akron, 
and those played by a team not yet 
designated over WBNS, Columbus. 


Night Games on Air 


Both day and night home and road 
games of the Milwaukee Brewers 
will be broadcast over WISN, Mil- 
waukee, with General Mills and Wad- 
hams Oil Company as alternate spons- 
ors. The William Simon Brewery 
will be General Mills’ partner in 


broadcasts of games played by the 
Buffalo Bisons in the International 
League over WGR-WKBW, Buffalo. 
A third sponsor may be added here, 
according to Lew Avery, director of 
sales. 

General Mills and the Coca-Cola 


Bottling Company will co-sponsor 
broadcasts of all games played by the 
Dallas Steers in the Texas League 
over WRR, Dallas. 

Other broadcasts in the Piedmont 
League include games played by the 
Durham Bulls over WDNC, Durham, 
N. C., sponsored by Coca-Cola; and 
those of Norfolk, Va., over WTAR, 
Norfolk, sponsored by General Mills 
and Procter & Gamble Company. 
Coca-Cola will also sponsor broadcasts 
of the Memphis club over WHBQ, 
Memphis, Tenn. 

Station WCAX, Burlington, Vt., re 
ported that Socony-Vacuum will be 
the sponsor for its current season of 
baseball broadcasts. 

Games played by the Columbia Red 
Birds in the South Atlantic League 
will be broadcast over WIS and 
WRBL, both of Columbia, S. C., un- 
der Kellogg sponsorship. Also spon- 
sored by Kellogg will be games 
played by the San Antonio Missions 
in the Texas League over KABC, San 
Antonio; Birmingham Barons of the 
Southern League, WSGN, Birming- 
ham, Ala.; Portsmouth Red Birds, 
WPAY, Portsmouth, O.; Joplin Min- 
ers, WMBH, Joplin, Mo.; Western 
Association league games, KGBX, 
Springfield, Mo., and Evansville team 
of the Three-I League, WGBF, Evans- 
ville, Ind. 

The same sponsor will air recon- 


two Denver stations, KFEL and 
KVOD, with the latter being used on 
Friday and Saturday each week. 
Other Kellogg baseball broadcasts 
will go out over WSOC, Charlotte, 
N. C., and WLAC, Nashville, Tenn. 

Eight local merchants will cooper- 
ate in broadcasting 12 Sunday base- 
ball games of the California State 
League over KYOS, Merced, Cal. A 
similar cooperative effort, backed by 
local merchants, will provide spon- 
sorship for baseball games broadcast 
over KELD, El Dorado, Ark. 


Resume Program Popular 


Supplementing play-by-play reports 
of major and minor league games 
will be a wide variety of programs 
for the fans, offering a resume of the 
day’s games and forecasts for those 
to come. Many breweries have sought 
sponsorship of this type of show, as 
well as tobacco and oil companies. 

Liggett & Myers Tobacco Company 
will start its first NBC show April 
18 with a six-day-a-week program for 
Chesterfields. A split Red network 
of about 50 stations is scheduled for 
“Chesterfield Daily Sports Column” 
featuring Paul Douglas in scores and 
comment upon leading games. New- 
ell-Emmett Company is the agency. 
A similar program, sponsored by 
Brown & Williamson Tobacco Com- 


structed major league games over 


pany for Big Ben smoking tobacco, 


will be heard over WFAA, Dallas, 
and KSTP, St. Paul, Minn. 
Brewery sponsors for sports res- 


umes include Tropical Brewery, 
WFLA, Clearwater, Fla.; Griesedieck 
Bros. Brewery, St. Louis, WDWS, 


Champaign, Ill., and KSD, St. Louis; 
Pittsburgh Brewing Company, WCAE, 
Pittsburgh; Victor Brewing Company, 
Jeanette, Pa., WHP, Harrisburg, Pa.; 
Atlantic Brewing Company, WRTD, 
Richmond, Va.; Southern Brewing 
Company, Tampa, WDBO, Orlando, 
Fla.; Galveston Houston Breweries, 
Inc., Galveston, KRRV, Sherman, 
Tex.; Krueger Brewing Company, 
WJZ, New York, and Progress Brew- 
ing Company, Oklahoma City, KVOO, 
Tulsa. 

The Nu-Enamel Company, Chicago, 
has taken a quarter-hour for a sports 
broadcast over WCFL immediately 
following the close of the game broad- 
cast by that station. The Best Tire 
Company will sponsor final results of 
American and National league scores 
daily over WMFD, Wilmington, N. C. 


DISPLAYS 


Designers & Builders 
CONVENTION -EXHIBITS 


WINDOW, WiTERIOR & TRAVELING DISPLAYS 
* ee 


ADVERTISER’S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill.-Webster 4236 


ARTISTS °* 


Tan edhe & 


A LARGE, EFFICIENT AND 
COMPLETELY EQUIPPED 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


a 


PROPER QUALITY 


Because of up-to-date 
equipment and best 
workmen 


All Departments 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS ® 
PLANNING @ 


OUR SERVICES 


TYPESETTING 
(Linotype, Monotype and Hand) 


PRESSWORK 
(The Usual as well as Colors) 


BINDING 
(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 
(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 
(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


QUICK DELIVERY 

Because of automatic 

machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


*f 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 


Established 1888 


ENGRAVERS @ 
PHOTOGRAPHING 


DEPENDABLE PRINTING 
Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


RIGHT PRICE 


Because of superior 
facilities and etficient 


Polk and La Salle Streets 


ELECTROTYPERS 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing 


management 


Chicago, Illinois 
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ADVERTISING AGE 


April 11, 193g 


A 
Challenge 
to National 
Advertisers 
and their 
Advertising 
Agencies: 
According to “SALES- 


MANAGEMENT” 1938 
Survey of Buying Power: 


BALTIMORE AREA’S 
EFFECTIVE BUYING 
POWER i: 


*651,239,000 


BUT 
ACTUAL RETAIL 
SALES in 1937 


were only 


*387,438,000 


“LONELY DOLLARS” 


awaiting the right appeal 


*263,801,000 


The right appeal 
is up to you--the 
right place for the 
appeal is WFBR-- 
Baltimore’s oldest 
and most popular 
radio station. 


In Baltimore, its 


ON THE NBC RED NETWORK 


. 7 [ 7 | e 
= 
eB°ae De - x a 


Getting Personal 


Albert H. Gregg, pres., American Cigarette & Tobacco Company, 
showed himself to be a good sport as well as a capable toastmaster at 
the fair trade dinner in New York. Looking out over the vast array 
of dinner tables, his eye was smit- 
ten with a bright red and gold 
cigaret package provided for the 
diners. It was Deities, Lorillard’s 
new brand. But as several hun- 
dred guests were seen puffing new 
competitive smoke into the air, 
the toastmaster continued puffing 
his own favorites. Pall Mall, of 
course. . 


The vacation cruise season 
still continues to flourish. Among 
those who sailed this week were 
L. K. Firestone (g.s.m. of the rub- 
ber company) and Mrs, Firestone. 
They'll be gone for 17 days. . 
The Emil W. Kimmelbergs (v.p. 
Albert Frank-Guenther Law) are 
trying out their sea legs too. . 
And then there’s Norman OD. 
Waters, agency prexy, who left 
on the Saturnia for a tour of 
Italy, France, Belgium, Holland 
and England. He’ll do a bit of 
business en route as well. . . 


Frank Hernandez, Jr. (Ruth- 
rauff & Ryan) was guest of honor 
at a birthday party at the Am- 
bassador last week. Two other 
R & R boys were in on the fun, 
too: N. Craig Holden and Robert 
Hebbard. . 


PROOF—Ed Place, publicity director 
for Massachusetts during National Wild- 
life Week, proudly surveys first catch of 


season at Sebago Lake, Maine. 
When members of the N. Y. 


Ad Club see a look of disdain on a certain face in the dining room, it'll 
probably be disappointment with the brand of ice cream served. The 
face will probably belong to Louis S. Marchiony, head of the ice cream 
company of that name. And why shouldn't he plug his own etufil... 


And speaking of golf, Andrew J. Haire, who's serving as chairman 
of the ABP tournament at Hot Springs this month, added another job 
last Tuesday night when he was elected president of the N. Y. Rotary 
Ciup. .. 


Vacation arrivals: John Lyman Bogert, Benton & Bowles, and Mrs. 
Bogert, from a South American cruise. And Edward G. McDougall, 
pres., Libby, McNeill & Libby, with Mrs. McDougall, from ditto... 


W. F. Ohde, publisher of the Herald Times, Manitowoc, Wis., is 
visiting in Miami . . J. R. Poppele, chief engineer of WOR, Newark, 
embarked April 6 for a seven weeks’ tour of Europe to conduct an 
exhaustive survey of broadcasting and its allied industries in the Old 
World. Mrs. Poppele went along, too. . . 


In spite of political upheavals, King Carol will keep plenty cool 
this summer because Roumania’s royal palace wil) contain air con- 
ditioning equipment of York Ice Machinery Corporation. This is said 
to be the first installation of American air conditioning equipment in 
any royal establishment in Europe. . . 


E. V. Dinnerman, director of advertising, publicity and exploitation 
for RKO Midwest Theaters, Cincinnati, is in a daze these days all on 
account of the arrival of a girl to his household. . . 


A hand wrought and framed testimonial has been presented to the 
South Bend Tribune and its president, F. A. Miller, by the South Bend 
Kiwanis Club in recognition of the newspaper’s labors in bringing the 
Colleen Moore doll house to that Indiana city for the benefit of crippled 
children cared for by the club. 


F. Coykendall, space buyer for Botsford, Constantine & Gardner, 
Portland Ore., is usually addressed as “Mr.” by far-away publishers, 
but she’s really Miss Frankie. 


Alert as ever to the movements of the fashion seismograph, 
Thelma Roberts (Meyer Both Advertising Service) arrived back in 
New York a few days ago, chock full of new ideas on copy and layout. 
She covered 12 cities in 10 days via American Airlines. . . 


Because the tall-story season will soon get under way, a few of the 
Sales Executives Club boys have gotten together and formed a “Bluff 
Calling Committee.” Among those serving are Dick Borden, Borden 
Company; Ed Hill, McCann-Erickson; Pete Hilton, National Hotel Man- 
agement Company; Bob Ingram, Bristol-Myers Company; Doc Woolley, 
BBD&O; and Al Morrison, McGraw-Hill. They vow they’ll challenge 
every golf course, every fish haul, every—well, beware! .. . 


Dot Winsor and Adelaide Tierney (Mc-E) are anticipating bids from 
Hollywood and Broadway as a result of filling leading roles for 
three performances of “The Ghost Flies South,” production of the 
Tudor Players, amateur group... It'll be Mr. and Mrs. Stanley J. 
Keyes, Jr. (Erwin, Wasey) next fall, when Louise Dallas says, “I do.” . 


What the college man can offer business was discussed by Edgar 
Kobak (L&T vice-pres.) before the George Burton Hotchkiss chapter of 
Alpha Delta Sigma at N. Y. U. recently. . . A. Rojas Villalba, v p., 
H. N. Elterich, Inc., export agency, is off for Porto Rico to survey the 
market there. . . 


Gay Walton, a. m., Julius Kayser & Sons, is beginning to wade 
through the most imposing heap of wife-sister-mother-sweetheart snap- 
shots ever gathered together, in the amateur photographer contest she 
announced in Life. Subjects have to wear Kayser’s gloves or hose, 
warns sly Miss Walton, in order to be eligible for prizes. . . 


Jane Carroll Allshouse, daughter of Mr. and Mrs. Don Allshouse, 
a. m., Northern Equipment Company, Erie, Pa., first saw light of day 
March 16. .. Frank I. Engler, head of Engler, McPheron & Dupin, 
Louisville agency, represents Kentucky on the National Advisory Com- 
mittee of the American Federation of Little Business. . . 


Bureau Asks 
Comparative 
Retail Data 


Philadelphia, April 7.—Recogniz- 
ing the growing need for current in- 
formation on retail and wholesale 
trade, the Bureau of the Census is 
undertaking immediately a survey of 
business on a major sample basis 
for the first two quarters of 1938 
and for each quarter of the calendar 
year 1937. Both retailers and whole- 
salers will provide the data. 

The schedule forms which will be 
employed in taking the census pro- 
vide sales and pay roll information 
for each quarter of 1937 and the 
first two quarters of 1938. All infor- 
mation will be collected and com- 
piled for identical establishments. 
The census will therefore, for the 
first time, provide direct compari- 
sons of sales and payrolls for six 
consecutive quarters to show definite 
trends. 


Light on Trends 


In order to obtain trend informa- 
tion over a longer period, pay rolls 
and sales for identical establish- 
ments for the entire years 1937 and 
1935 will also be published. The in- 
formation for 1935 is already avail- 
able through the Census of Business. 
In addition, information pertaining 
to cash sales, open account sales and 
instalment sales for the entire year 
19387 and the first two quarters of 
1938 will be sought. 

Schedule forms will be mailed late 
in June. A branch of the Bureau 
has been established at 2401 Phila- 
delphia St., Philadelphia. Fred A. 
Gosnell, chief statistician, who was 
in charge of the Census of Business 
of 1933 and 1935, is also directing 
this project. 


Blair Gets WFLA 


John Blair & Co. has been ap- 
pointed to represent Station WFLA, 
Tampa, Fla., effective April 15. Blair 
also represents WJAX, Jacksonville 
and WQAM, Miami. 


Scratchboard 
Is Summer Coup 


of White Horse 


New York, April 7.—Continuip, 
the use of its familiar statuette trad 
mark as the focal point of all prom 
tion, Browne Vintners Company, In¢ 
will launch next month a spring ay 
summer newspaper campaign for jj 
venerable White Horse whisky. 

Covering White Horse marketiy 
areas in 40 states, the campaign wi 
consist of black and white scrate) 
board drawings of the white hor 
statuette, a dish of hors d’oeuyp 
and a bottle of whisky. The cool gry 
of the scratchboard technique is » 
pected to banish hot-weather aversiy 
to whisky. 


“Which is the best scotch?” copii 
“More people say Whi 


will ask. 
Horse than any other.” The on) 
other copy will be the established sg} 
gan, “It’s dry . . . it’s light. . 
tastes just right.” 

Monthly back covers of The Ne 
Yorker will carry the same insertig 
in color, as will wall bulletins fro 
coast to coast. The campaign will » 
supported by eight-color lithographe 
window displays at point of sak 
White-Lowell Company is the agence; 


Snow Gets Four 
Galen Snow, Inc., Springfield, Mas: 
has been appointed to handle the fo 
lowing accounts: 


outdoor campaign; Baldwin-Duci} 
worth Chain Corporation, direct mail 


and business papers; Rockbestuy 
Products Corporation, direct mail 
and business papers, and Cobun) 


Trolley Track Company, 


busines 
papers. 


In Atlanta 


THEY LISTEN TOP 


—WATL. 


The K & F STOCK PHOTOGRAPH Illustration Library ™ 


consists of two volumes of thoughtfully planned photograp' 
selections; in short, over 1700 subjects, each one, like © 
derella, capable of creating a predictable EMOTIONAL * 


sponse. Use K & F Stock photographs to accentuate e 
rints 


of your advertising message. They save you money. 


sent on approval, too! 


Two Volumes 
STOCK PHOTOS 


The K & F Illustration Li 
brary—practically FREE: ¥ 
bill you $5.00, but on yor 
first order of $10.00 or mort 
remit the account. 


Call HARrison 3135 


KAUFMANN 


425 S. Wabash Ave. 


& FABRY CO. 


Chicago, Illinois 


106 West 43rd Street, NEW YORK. Phone Bryant 9-6682 
Philadelphia, Sarah Pepper, Architect’s Building 
Toronto, Rapid, Grip & Botten, Ltd., 116 Richmond 


London, England, Photographie Advertising, Ltd., 116 Vietoria St., S. W-! 
In Canada, Rapid, Grip & Botten, 


Ltd., Montreal, Toronto, Winniped 


Hampden Brewin)” 
Company for a newspaper, radio ani 
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SECOND MILLION 


Gai si a cs 


B. B. (Pat) Geyer (left), president, Geyer, Cornell & Newell, New York, receives 
Zeus holder No. 1,000,001, embellished with jewels, from Count Giuseppe Cippico, 
president, Zeus Corporation, New York. 


} TYPOGRAPHICAL 
| CONTEST TAKEN 
| BYNEWARKNEWS 


deat tee pean Page 1) 

P. Rollins, printer to Yale Univer- 
sity; and Charles L. Allen, director, 
Department of Journalism, Rutgers 
University. They made the awards 
on the basis of make-up, presswork, 
and general typographical excel- 
lence. 

Body type of the Newark News fol- 
lows the trend recently noted by the 
American Newspaper Publishers As- 
sociation’s mechanical department 
toward use of larger faces, being set 
in Ionic 714-point on an 8-point slug. 

A representative issue of the news- 
paper also disclosed that use of 
three-line heads had been confined 
to page one. These are set in 36- 
point Bondoni with an 18-point deck 
and a 24-point cross-line. Two-line 
heads are set in 24-point Bodoni. The 
two “News Condensed” columns on 
the left hand side of page one are 
set with heads in Bodoni bold italics, 
subheads and body type in Bodoni 
bold Roman. 


Trophy Is Third 


Body types used by winning news- 
papers in other classifications in- 
cludes: Washington Post, number 
one Excelsior, 7-point on a 714-point 
slug; Los Angeles Times, 8-point Par- 
agon on a 9-point slug; New York 
Times, 7-point Ideal on a 714-point 
slug. The Kenosha Evening News is 
a user of the recently designed Op- 
ticon, set 7-point on an 8-point slug, 
while The News, Lynchburg, Va., 
uses 7-point number one Excelsior 
on an 8-point slug. The News-Demo- 
crat, Goshen, Ind., uses 7-point Ionic 
On an 8-point slug. 

The Francis Wayland Ayer cup 


COLLINS 
MILLER & 
HUTCHINGS 


PHOTO-ENGRAVERS 
IN CHICAGO 


ie 


becomes the permanent possession of 
the paper winning it three times. 
The present cup is the third to be 
offered since 1931. The first cup was 
given permanently to the New York 
Herald Tribune in 1936 after it had 
been awarded three times to that 
paper, twice to the New York Times 
and once to the Hartford Courant. 
The second cup was awarded to the 
Los Angeles Times last year. 

Presentation of the cup and cer- 
tificates of award will be made at a 
date to be announced later. The ex- 
hibition was open to all daily English 
language newspapers of Friday, 
March 4. All entries will be dis- 
played in the Ayer Galleries. 

Papers which survived to the final 
elimination, other than those given 
awards, were: 

Over 50,000 circulation—New York 
Herald Tribune; Christian Science 
Monitor, Boston; Lowisville Courier- 
Journal, Dallas Morning News, Hart- 
ford Times and Kansas City Star. 

10,000 to 50,000 circulation—Albu- 
querque Journal, Boston Evening 
Transcript, Elizabeth Evening Jour- 
nal, Great Falls Tribune, Great Falls, 
Mont.; Schenectady Union- Star; 
Daily Pantagraph, Bloomington, I11.; 
Idaho Daily Statesman, Boise; Lez- 
ington Herald, Lexington, Ky.; The 
Plain Speaker, Hazelton, Pa.; Tren- 
ton Evening Times and Wilkes-Barre 
Record. 

Less than 10,000 circulation—Ash- 
land Times-Gazette, Ashland, 0O.; 
Morristown Daily Record, Morris- 


town, N. J.; Oneonta Daily Star, 
Oneonta, N. Y.; San Pedro News- 
Pilot, San Pedro, Calif.; Concord 


Daily Monitor, Concord, N. H.; Daily 
Missoulian, Missoula, Mont.; Daily 
Reporter, White Plains, N. Y.; Eve- 
ning Tribune, Hornell, N. Y.; Fred- 
erick Post, Frederick, Md.; Ithaca 
Journal, Ithaca, N. Y.; Michigan 
Daily, Ann Arbor; Newport Daily 
Express, Newport, Vt.; Santa Fe 
New Mezican, Santa Fe, N. M.; 
Southeast Missourian, Cape Girar- 
deau. 


Miami Beach Renews 


Summer Campaign 

The Miami Beach, Fla., Chamber of 
Commerce has decided to embark on 
the second renewal of the campaign 
started in 1937 to popularize the city 
as a summer resort. 

Last year’s campaign covered only 
Atlanta and Birmingham. This year’s 
list will include Albany, Augusta, Co- 
lumbus and Macon, Ga.; Birmingham 
and Montgomery, Ala.; Biloxi, Miss.; 
Columbia, S. C.; Charlotte, Durham, 
Greensboro, Raleigh and Winston- 
Salem, N. C.; and Chattanooga, 
Knoxville, Memphis and Nashville, 
Tenn. 


Graydon Director of 
N. W. Ayer in Canada 


John F. Graydon, Toronto, has 
been elected a director of N. W. Ayer 
& Son of Canada, Ltd. He has been 
with the Canadian company since 
1934 and was recently elected a vice- 
president. 

Mr. Graydon was formerly at Phil- 
adelphia headquarters. 


Dublin Agency Man 
Tries Hand in U. S. 


Richard F. Sheehan, formerly on 
the copy executive staff of O’Ken- 
nedy-Brindley, Ltd., Dublin, Ireland, 
has joined the copy staff of Compton 


Advertising, Inc., New York. 


FIRST AID WEEK 
GAINS SUPPORT 
OF ADVERTISERS 


Chicago, April 7.—Promotion for 
National First Aid Week, May 15-21, 
will be supported by efforts of several 
topflight advertisers in the drug and 
proprietary fields, an official of the 
National Association of Retail Drug- 
gists said today. This will be the 
17th such week under NARD auspices. 
Scoring successfully in last year’s 
week, advertisers have already 
started plans for tie-ups this year. In 
most instances these tie-ups will in- 
volve diversion of part of the radio 
time now used by the advertiser. 
Others will make use of special win- 
dow and counter displays. 


Offers Illuminated Display 


A committee of the NARD, headed 
by Dean E. Miller, druggist of South 
Bend, Ind., is preparing a variety of 
publicity material designed to in- 
crease the use of all display and mer- 
chandising aids offered member drug- 


gists of the NARD. The membership 
total at present is approximately 
26,000. 

Among the promotional material 
for the occasion will be an illumi- 
nated display offered dealers by John- 
son & Johnson, along with window 
streamers, counter baskets and leaf- 
lets. This display, standing three 
and one-half feet high and featuring 
the company’s Red Cross products, 
will be sent free to dealers placing 
orders of $15 or more. 

Bauer & Black will also tie in with 
the week through special display and 
promotional helps, Arthur Tatham, 
advertising manager, said. 

Liggett Drug Company will feature 
national brands in its advertising 
during the week. Copy is scheduled 
for newspapers of 250 cities, with full 
pages being used in many instances. 

Lewis Howe Company, maker of 
Tums, has two radio programs sched- 
uled during the week and will devote 
a portion of the time on each to a 
build-up for the week, a company 
spokesman said. 

Other advertisers whose efforts will 
be in a similar vein, according to the 
NARD, include Larned Corporation, 
maker of Hill’s Cascara-Quinine; 
Kolynos Company; Edna Wallace 
Hopper, Inc., Anacin Company and 
Bi-So-Dol Company, all of which are 


divisions of American Home Prod- 


ucts Company; Bayer Company, Chas. 
H. Phillips Chemical Company, and 
Dr. W. B. Caldwell, Inc., of Sterling 
Products, Inc.; Chesebrough Mfg. 
Company, maker of Vaseline; Bris- 
tol-Myers Company; R. L. Watkins 
Company; American Tobacco Com- 
pany, and Philip Morris & Co. 

Major radio networks are also ex- 
pected to donate time on the air for 
addresses of health authorities se- 
lected by the NARD, as in 1937. 


LNA Meeting Features 
Symposium on Display 
A window display symposium will 
be a feature of the 33rd annual con- 
vention of the Lithographers Na- 
tional Association, to be held May 10, 
11 and 12 at Hot Springs, Va. 
Speakers to take part in the sym- 
posium include Albert E. Haase, of 
Townsend & Townsend, Inc., New 
York, advertising evaluators; Fred- 
erick L. Wertz, president, Window 
Advertising, Inc., New York; and 
Arthur E. Tatham, advertising man- 
ager, Bauer & Black, Chicago. 


Represents “Barron’s” 


Carl Ramroth, formerly with the 
Wall Street Journal, has joined the 
advertising staff of Barron’s, The Na- 
tional Financial Weekly. He will 
devote his time to the Michigan and 
Ohio territories, with headquarters at 
528 Murphy bldg., Detroit. 


Some of the finest 
tributes to advertisements 
and sales promotion cam- 
paigns which we prepare 


come from salesmen in 


the field. 
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NEW YORK 
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FULLER & SMITH & ROSS 


Aluminum Company 
of America 


The Aluminum Cooking 
Utensil Co. 


Aluminum Ore Company 


Detroit Steel Products Co. 
Emery Industries, Inc. 
Firth Carpet Company 
Fostoria Glass Co. 


Raysteel Specialties, Inc. 


Safe Manufacturers’ 
National Association 


The Standard Register Co. 


‘Aluminum Seal Co. The Fox Furnace Co. SE . 

a The B. F. Goodrich Co. , 
American Can Company —Brunswick, Diamond, Trundle Engineering Co. 
American Lumber Hood and Miller Tires Uni ity School 

& Treating Co. — bs Miller oT Sn 
; rug Sundries Virginia Hot Springs Co. 
The Austin Company “.——o —The Homestead Hotel 


The Bassick Company 
The Bryant Electric Co. 
The Bryant Heater Co. 
Central National Bank 


Hotels Statler Co., Inc. 
Wm. H. Jackson Co. 


Kensington Incorporated 
of New Kensington 


The Ward Products Corp. 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 


a - en a" The Leisy Brewing Co. International Company 
paatinecane oe Lewis & Conger Westinghouse Electric 
Cleveland Fruit Juice Co. Supply Co. 
Lincoln Bag Company 
Commonwealth Shoe Westinghouse Lamp Div. 
& Leather Co. Mark Cross Company 
P. & F. Corbin Mutschler Brothers Co. West Penn Power Co. 
, The WGAR Broadcast: 
Country Life—American — Screw & See me 
Home Corp. €. Co. 
—The American Home New York University The Wooster Brush Co. 
Cox Kitchens, Inc. The Pennzoil Company The Wooster Rubber Co. 
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Radio Comment 


Abandoned by 
L. A. Dailies 


Los Angeles, April 7.—Starting 
next Monday, all metropolitan news- 
papers of this city, the center of ra- 
dio and moviedom, with the excep- 
tion of the Hollywood Citizen News, 
will dispense with their radio com- 
ment columns, confining radio news 
to daily logs. Agreement to this policy 
was reached today by Los Angeles 
Times, Herald-Express, Daily News, 
Evening News and Examiner. 

Bob Smith, general manager of the 
Manchester Boddy publications, Daily 
News & Evening News, explained: 

“We discovered through a Gallup 
survey that 30 per cent of men and 
women readers read the radio log, 
but the percentage reading the radio 
comment columns is far smaller. Ap- 
parently they carry no general public 
interest.” 

The local Hearst papers, Herald- 
Express and Ewvaminer, abandoned 
their radio columns a year ago, but 
started running them again after 
about a month. 

A report in a theatrical paper that 
the newspapers are bonded to stand 
by the new agreement is erroneous. 


Reynolds on Own 

Charles Reynolds, formerly adver- 
tising and promotion manager for 
Street & Smith, Inc., New York Pub- 
lisher, has organized the Bureau of 
Advertising and Sales Promotion at 
299 Madison avenue, New York. This 
company will serve as counsel for 
publishers. 
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LINAGE LOSS 1S 
SMALLEST SINCE 
1ST WEEK OF 38 


Chicago, April 8—For the week 
ended April 2, retail display adver- 
tising showed a loss of 0.9 per cent 
under the corresponding week of last 
year, the smallest loss registered 
since the first week in 1938, accord- 
ing to the ApverTisinG Acre Index of 
Retail Activity. 

Aided by advance Easter buying, 
the 80 major cities included in this 
Index show a total of 21,387,343 lines 
of retail display for the week re- 
ported against 21,590,954. lines for the 
corresponding week of last year, a 
loss of 203,611 lines. 

The measured cities show a total 
of 245,003,729 lines for this year 
through the date reported compared 
with 268,454,928 lines for the com- 
parable period of last year, a loss of 
23,451,199 lines or 8.7 per cent. Com- 
pared with 1936, this year shows a 
loss of 2.4 per cent. 

Following is a table showing gain 


or loss percentage for each weekly 
period of this year over 1937: 

NS. Mt phbce Siacaiard ha a acne ain ee — 0.8 
EIR ain acetates che eect cae — 2.4 
Se eer rer ere rr ree — 3.7 
eS ere yer crea rer — §.1 
OE ene ree pra re — 7.2 
OE Se rarer sara are — 7.4 
Nn ee rane — 7.7 
A ag. ocghkn lets Qe Ne See 5 a — 6.8 
RL ora os 5s ae cre Geel ata as ok ee —11.4 
ere rere errr —14.8 
IN ase cian gw ga araineoneib —16.6 
OS ar Sr ae —18.3 
ED sig Bes oy ar ere ee aD —14.2 
EE era coe ern are — 0.9 


Elsewhere on this page is a tabula- 
tion showing individual linage fig- 
ures for each city measured by this 
Index. 


the Consumer.” 


Chicago. 


Length: 1,000 words or less. 


Canada. 
dents are not eligible. 


midnight, April 17, 1938. 


sumer educational 


AGE. 


simple rules. 


Contest Facets 


The third annual essay contest sponsored by AD- 
VERTISING AGE is now in full swing. A total of 
$1,000 in cash prizes is being offered by ADVERTIS- 
ING AGE to the high school and college students 
writing the best essays on “How Advertising Benefits 
Salient features of the competition 
are given here, and small leaflets, giving complete 
details, are available on request from the Contest 


Secretary, ADVERTISING AGE, 100 E. Ohio St., 


The Subject: “How Advertising Benefits the Consumer.” 


Who Is Eligible: All undergraduate day students in high 
schools, colleges and universities in the United States and 
Evening, extension or correspondence school stu- 


The Prizes: The contest is set up in two divisions, one for 
high school students only, and the other for college students 
only. Prizes in each division are identical, and total $1,000 in 
cash, plus two all-expense trips to Detroit, where first prize 
winners in each division will receive their awards during the 
annual convention of the Advertising Federation of America. 
The prizes for each division are as follows: First, $250 in 
cash, plus a trip to Detroit; second, $100 in cash; third, $50 
in cash; honorable mentions (10), $10 each. 


Closing Date: All entries must be postmarked not later than 


Judges: Prof. Fred E. Clark, head of department of market- 
ing and management, Northwestern University, and presi- 
dent, American Marketing Association: Dr. Herbert W. Hess, 
professor of marketing, Wharton School of Finance and 
Commerce, University of Pennsylvania; Thomas Robb, man- 
ager, Sales Promotion Division, National Retail Dry Goods 
Association; Mrs. William Dick Sporborg, chairman, con- 
committee, 


Women’s Clubs; G. D. Crain, Jr., publisher, ADVERTISING 


Other Special Conditions: There are none. There is nothing 
for entrants to buy, no entry blank to fill out, and no special 
conditions to be met, except those embodied in the very 


of 


General Federation 


Markets 


aerated 


Index of Retail Activity in 80 Important 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1938, by Advertising Publications, Inc.) 


% Gain 


% Gain 


*#New York American discontinued June 24, 1937. 


tBrooklyn Times-Union discontinued June 8, 1937. 


*Daily Ledger discontinued June 


by Washington News 


Matt Meyer, of the New York staff 
ot Scripps-Howard Newspapers, has 
been appointed advertising manager 
of the Washington Daily News, effec- 
tive April 11. This announcement 
| was made by Earl D. Baker, assistant 
general business manager, Scripps- 
Howard, who is at present acting as 
business manager of the News. Rob- 
ert Seidel, of the News advertising 
staff, becomes sales promotion man- 
ager. 

Mr. Meyer enjoyed wide advertis- 
ing experience before joining Scripps- 
peers six years ago. He was ad- 
vertising manager, Ruberoid Com- 
pany, and later with Ewing, Holmes 
& Higgins, advertising agency, which 
he left to join General Electric Com- 
pany. He then became assistant to 
the president, Atherton & Currier, 
New York agency. 


Account to Redmond 


| Elastic Tip Company, Boston, has 
j}appointed The Redmond Company, 
| Boston, as advertising counsel. Nor- 
/man Kellogg is account executive. 


§Journal and Sunday American discontinued June 8, 


**Linage for week ended April 2, 


1937. 
23, 1937. 
1938, includes 75th anniversary editic 


14-Week 14-Week 14-Week or Loss’ or Loss 
Period Period Period 1938 1938 Week Week % Gain 
Ended Ended Ended over over Ended Ended or 
City Apr. 4, 1936 Apr. 3, 1937 Apr. 2, 1938 1936 1937 Apr. 3,1937 Apr. 2,1938 Loss 
ET sae tseonsedes 3,689,784 4,291,899 3,264,186 —11.5 —23.9 371,707 259,409 —302 
MOORE PR. 2c ccccacses 1,624,049 1,806,966 1,703,177 +4.9 —5.8 113,064 95,123 5! 
PEIBRTR, GO, neccccssns 3,807,048 3,940,360 3,894,464 + 2.3 —1.2 309,694 317,212 
Baltimore, Md. ........ 5,367,535 5,794,397 5,566,094 +3.7 —3.9 417,198 496,676 
Birmingham, Ala. ..... 2,791,936 3,255,616 3,268,034 +17.1 +0.4 243,586 284,242 
Boston, Mass .......... 4,998,209 5,296,821 4,782,535 —4.3 9.7 367,501 389,882 
Bridgeport, Conn. ..... 2,248,996 2,341,444 2,246,188 —90.1 —4.1 182,700 178,640 
| A CAR 3,807,728 4,361,938 4,131,890 +8.5 —5.3 338,702 362,684 
Camden, N, J..........- 994,382 1,032,589 954,082 —4.1 —7.6 71,308 87,547 
Cedar Rapids, Ia....... 1,173,648 1,284,472 1,171,786 —0.2 —8.8 99,960 94,220 
Chattanooga, Tenn..... 1,705,998 1,658,467 1,559,048 —8.6 —6.0 132,638 145,428 
ae 7,438,879 8,554,452 8,129,026 +9.3 —4.9 642,407 771,219 
COGINMAE, O.. .cccccese 4,183,146 4,416,739 3,967,151 —5.2 —10.2 336,572 334,423 
CHOVGIORE, ©. ..ccences 4,874,612 5,439,017 4,882,622 +0.2 —10.2 496,081 391,223 
Ce, CL apecctccons©® tencasee. s0eeaecs- . ®6b9 8892 TTT. ar 271,464 279,843 
Dalias, Tex. ....000008+ 5,364,026 5,527,180 5,506,583 +2.7  —0.4 419,015 480,835 
POR FEO, CO. nccisevsnees 3,407,166 3,874,102 3,419,804 +0.4 —11.7 294,204 281,496 
Denves, COO. 24. 0ckone 2,575,563 2,679,800 2,424,833 —5.9 —9.5 250,555 190,952 
Des Moines, Ia......... 1,612,411 1,693,139 1,705,110 +5.7 +0.7 159,516 170,448 
PIetrvort, MIOR.. 2.40% is00% 5,352,039 5,635,100 4,641,996 —13.3 —17.6 457,305 373,554 
PRO BOE eccsctutne <eeavaee j. gnb48466 .. Bowen SEO bouy eee 184,800 247,534 
MPIC, PR. «0 cccsvccevens 1,733,592 2,152,548 2,231,106 +28.7 + 3.6 171,766 178,360 
Evansville, Ind. ....... 3,282,020 2,909,383 3,153,916 —3.9 +8.4 229,642 270,480 - 
Fall River, Mass.... 844,426 914,734 812,935 —3.7 —11.1 76,598 72,833 
fe eee 2,259,110 2,186,674 1,973,790 —12.6 —9.7 166,530 146,874 
Fort Wayne, Ind....... 2,722,020 2,970,569 2,658,334 —2.3 0 —10.5 257,488 240,450 
GOPy, THE, .ccecsvsanes 1,387,708 1,787,271 1,371,772 —1.2 —23.3 118,182 106,330 
Grand Rapids, Mich.... 2,244,368 2,733,682 2,239,108 —0.2 —18.1 207,438 175,154 
Greenville, B. C..c..ss 1,411,065 1,710,713 1,598,635 +13.3 —6.6 134,014 146,531 
PEOMGEON, TOR. 6 swinses’s 3,429,132 4,059,594 4,045,022 +17.9 —0.4 343,770 344,998 
Indianapolis, Ind....... 4,237,375 4,613,567 4,066,788 —4.0 —11.9 366,464 345,422 
Jacksonville, Fla, ..... 2,158,786 2,483,866 2,363,993 +9.5 —4.8 178,010 177,184 
Jersey City, N. J....... 614,943 584,907 520,595 —15.4 —11.0 44,016 61,190 
Kansas City, Kan...... 542,801 676,193 701,981 +29.3 +3.8 50,694 50,477 
Knoxville, Tenn, ...... 2,360,540 2,516,528 2,686,348 +13.8 +6.7 209,538 263,760 
Little Rock, Ark....... 2,347,730 2,421,188 2,324,672 —1.0 —4.0 195,846 203,994 
Los Angeles, Cal....... wsscoors 6,563,573 5,908,167 —10.0 513,181 468,042 
LOUlsville, Ky. 2.250005 sssnsves 3,688,051 3,639,988 atte —1.3 345,350 322,001 
EON, MAES, poseccccrcs 2,506,672 2,469,964 2,036,860 —18.8 —17.5 191,884 166,488 
**Manchester, N. H.... 846,624 864,070 1,011,336 +19.5 +17.0 75,940 189,520 +149. 
Memphis, Tenn. ....... 2,780,306 2,928,746 2,850,008 + 2.5 —2.7 251,664 245,644 
Milwaukee, Wis. ...... 3,402,861 4,625,821 8,955,756 +16.2 —14.5 385,584 320,797 
Minneapolis, Minn...... 3,906,945 3,987,584 3,482,492 —10.9 —12.7 307,254 324,128 
Moline-Rock Island.... 2,161,884 2,320,780 2,370,676 +9.7 +2.1 180,894 200,760 
New Bedford, Mass..... 858,900 887,768 827,246 a ——it 2 69,776 67,760 
New Haven, Conn...... 2,408,546 2,446,632 2,342,354 —2.8 —4.3 197,932 210,028 
New Orleans, La....... 5,095,851 5,165,373 4,784,101 —6.1 —7.4 390,332 420,725 
tNew York, N. Y....... 16,559,893 17,448,378 15,563,448 ——§.0 —10.8 1,260,784 1,067,410 
smrookiyn, N, ¥......5. 1,742,136 1,860,007 1,328,758 —23.7 —28.6 144,453 114,563 
tM eee 2,362,180 2,362,584 2,333,058 —1.2 —1.3 180,138 202,216 
OMRIANG, CAR... 2.600% 1,958,446 1,932,425 1,842,251 —5.9 —4.7 172,678 151,075 
Oklahoma City, Okla... 2,854,476 2,998,254 3,081,890 +7.9 2.8 237,076 261,576 
ow ere 2,864,164 2,970,688 2,599,140 —9.3 —12.5 248,440 221,630 
Philadelphia, Pa, ...... 7,531,002 8,039,297 7,012,366 —6.9  —12.8 583,497 554,503 
Phoeniz, Arig. ........ 2,028,558 1,927,940 2,068,150 +1.9 +7.3 141,974 162,960 
Pittsburgh, Pa. ....... 5,319,094 6,657,952 5,509,924 +3.6 —17.3 533,694 477,946 
Portland, Ore, ........ 2,939,846 3,166,664 2,861,616 —2.7 —9.6 270,410 236,316 
Providence, R. I........ 3,593,710 3,457,337 3,112,238 —13.4 —10.0 278,165 361,184 
POG, FR. 6g cases 2,318,812 2,697,912 2,511,407 + 8.3 —6.9 204,750 219,660 
Richmong, VE. ..2665%. 3,152,352 3,252,648 3,084,788 as —F 241,962 269,472 
$Rochester, N. Y....... 4,465,067 4,781,996 3,692,659 —17.3 —22.8 342,227 329,138 
Sacramento, Cal, ...... 2,265,843 2,202,648 1,963,788 —13.3 —10.9 163,814 157,514 
San Antonio, Tex....... 1,666,833 1,785,644 1,620,044 —2.8 —9.3 127,190 156,211 
Gan Diewo, Cal......... 3,659,026 3,737,478 3,170,346 —13.4 —15.2 256,242 246,918 
San Francisco, Cal..... 4,003,816 4,173,071 3,985,146 —0.5 —4,5 335,505 335.837 
Seattle, Wash. ........ 2,590,990 2,738,198 2,356,366 —9.1 —13.9 217,518 210,266 
South Bend, Ind........ 2,072,422 2,532,130 1,845,694 —10.9 —27.1 205,901 139.967 39.0 
Spokane, Wash. ....... 1,882,904 1,958,866 1,891,008 +0.4 —3.5 132,524 121,002 anil 
Bt. LOGS, MO..5 ii acns 4,621,370 5,139,040 4,745,575 +2.7 —1.7 475,935 390,475 —I17! 
St. Paul, Minn......... 3,397,189 3,233,195 3,283,619 —3.4 +1.6 271,175 361,645 +334 
Syracuse, N. Y......... 2,836,126 2,954,450 2,574,336 —9.2 <i e 233,138 217,021 —6.$ 
*Tacoma, Wash, ...... 1,520,054 1,723,006 1,522,108 +01  —11.7 129,388 132,566 2.5 
TRIAD, PIB. 2.000 svcvse 1,615,434 1,645,550 1,673,490 + 3.6 4-41.77 118,216 129,332 +94 
oy.) ore 3,362,983 3,549,976 3,158,083 —6.1 —11.0 281,841 255,738 aul 
Toronto, Ont., Can...... 5,521,543 5,484,862 4,543,512 —17.7 —17.2 493,239 366,406 —25 
THOY,, We Fercsccsncccas 940,618 1,082,018 923,972 —1.8 —14.6 84,280 88,984 +5.6 
TUR, DIG. sco ce cwes 2,461,452 2,494,750 2,385,872 —3.2 —4.5 205,870 205,548 —) 
Washington, D. C...... 9,182,085 9,604,617 3,634,654 —5.9 10.1 753,880 757,878 +03 
Worcester, Mass....... 2,921,871 2,931,453 2,876,448 —1.6 anni f 230,113 262,758 414! 
Youngstown, O, ....... 2,328,634 2,375,617 2,073,387 —10.9 ans O 215,173 269,108 425 
3... Meee eee ee 241,302,289 268,454,928 = 245,003,729 —2.4 —8.7 21,590,954 21,387,343 —#! 
theses ited = : at : inl, 
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Open Art Studio 
An advertising art studio has been 
organized by Bert Steinhart and Ber- 
nard Brussel-Smith as _ Bruss-Hart, 
1475 Broadway, New York. Mr. 
Steinhart was formerly with United 
Advertising Agency, Newark, and 
Mr. Smith was with Burland Print- 
ing Company, New York. 


To “Trailer Travel” 


Terese B. Koeller, formerly with 
National Publications, Inc., has joined 
Automobile and Trailer Travel, Chi- 
cago, as assistant advertising man- 
ager. 


Brewery to Korn 
Chester Brewery, Inc., Chester, Pa., 
has appointed J. M. Korn & Co., Ine., 
Philadelphia, as advertising and 
merchandising counsel. Newspapers, 
radio and car cards will be used. 


———— 


Wilson H. Lee Advertising agen! 
New Haven, Conn., has changed '# 
name to Remsen Advertising Agem! 
Ine. 


Gets Kramer Account 
J. Zanforth Company, Philadelp)" 
has been appointed to handle advé 
tising of Kramer Beverage Compal! 
Atlantic City. Radio, newspape’ 
dash cards and displays will be us 
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Radio Party for R-P 
# More than 750 executives and em- 
oyes of Rogers Peet Company were 
bests at a radio party staged at the 
OR-Mutual Playhouse, New York, 
pril 5. Those present saw the 
Abriel Heatter broadcast, sponsored 
y the company. Frank S. Braucher, 
ce-president in charge of sales at 
OR, was host for the affair. 


Murthey Appointed 
E. S. Murthey, formerly advertis- 
§ manager, American Boy, has 
ell appointed advertising manager 
Feature Funnies, published by 
mic Favorites, Inc., New York, co- 


cident with that magazine’s accept- 
me of advertising. 


APRIL ADVERTISING LINAGE IN NATIONAL MAGAZINES 
c—1938———  _-——1937—,. 1938——,._ _-——-1937—_—_, 
sTANDARD Pages Lines Pages Lines Pages Lines Pages Lines 
merican Mercury ......... 12.5 2.450 20.8 4,092 Woman's Home Companion... 84.0 57,169 101.5 69,069 
atlantic OS a 43.4 10,332 53.5 12,749 Woman’s World ............ 10.1 6,901 13.7 9,369 
sprrent HIStOry .........+6. 17.9 4,019 11.8 2,646 : — —— 
ecum & COMRUEY.....00s000 10.0 4,302 9.0 3,890 DOGO GORD ccccevsecnes 584,190 650,642 
Marpers Magazine seeci sc toane 40.5 9,646 41.7 10,931 WOMEN’S GROUPS 
~ en Fae ‘ wceett Women’s Group— 
PORES Sea es ee sese sews aah 54,508 ge So tieaiins on 25.5 10,728 39.6 16,661 
GENERAL SS. ) 26.¢ 10,925 40.6 17,093 
: " P ¢ - - ee En nc eaeeaeacees 27.5 11,566 43.1 18,127 
pace Fiction Group......... 19.3 94,339 8615.7 3,531)! Romantic Magazine ...... 23.6 9,942 34.5 14,490 
BMETICAN weresereccesereses 57.1 24,509 67.8 29,090] Sareen Book ............. 26.6 11,196 39.8 16,754 
american Boy ......-+++.+e- 12.2 8,342 12.2 8,332) mrue Confessions ......... 23.8 10,027 35.2 14,798 
Bamerican Forests ......... 16.8 7,056 17.0 7,140 Macfadden Women's Group— 
american Home (National).. 59.1 37,394 += 85.3 53,9388] Tove @ Romance.........- 35.4 15,196 39.5 16,925 
mmerican Home (Sp. Bd.)... 49 8157 94 5,968) atovie Mirror .....-.00000 38.1 16,357 43.9 18,869 
Mmerican Legion .........-. 10.7 = 4,616 «610.3 = 4,425] Raaio Mirror ............. 31.9 18,707 38.3 16,440 
x dia Decorations.....-.+. 10.7 7,257 «14.1 9,534] ppue Experiences ......... 34.7 14,876 39.0 16,747 
BBSIB +o rceresrostssersseseccs 4.30 (1,872 «4.7 = 2,066! =arue Romances .......... 35.7 15,311 39.8 17,083 
Be oe ‘Homes & Gardens.... 78.1 35,181 92.5 41,649 Modern Magazines— 
ae SOC USES +r ore ons 8.5 1,932 9.2 2,072 | Modern Romances ........ 45.7 19,605 46.1 19,773 
0: BLME oc oreeeerescceeees 15.0 10,247 8918.7 «12,7791 = rogern Screen ........... 41.7 17,906 49.6 21,265 
Bend LALO .- sss eereerereecs 11.0 64,751 15.1 6,520) = Raaio Stars ...........005 39.1 16,760 43.4 18,640 
Mhristian Herald ........... 15.3 6,579 18.3 7,883 Sereentané Unit— 
nee aos aga coeererecors ws Roe are Ragin Screenland ............... 23.9 10,261 25.5 10,920 
OSMOPOLITAM nce seecnsenvee Des 3, 9% ° oU0,i92 ~» : “wi 9 ere no 
Bc ountry Life & Sportsman.. 55.5 37.303 54.3 36.491 eee GE Scaccawenexes 23.9 10,254 25.5 10,9 ss 
(ipa ytaaeheinpmareanats 6.5 2,805 13.2 5,679 per pe > — 
Mie guire (National) ......... 83.4 56,078 100.3 67,448 POE TOM wie e re senes 814,637 SO8,08¢ 
Mepsquire (Sp. Ed.)........... 11.5 7,728 15.5 10,416] OUTDOOR 
pextension Magazine ....... 10.8 7,485 = 10.8 7,486) American Rifleman ......... 24.2 10,380 27.6 11,840 
: EMM 2c cee eeeaeeoeerreseee 106.3 67,229 123.6 78,131 Field & Stream............. 48.7 20,899 51.6 22,116 
Breet POMERAT oe erence 37.2 13,014 83.9 14,5111 Pur-Fish-Game ............. 16.2 6,961 17.3 7,439 
SPRNTe CHOOT veces sneases 12.1 5,213 14.6 6,287 | Hunter-Trader-Trapper ..... 16.8 7,193 19.0 8,149 
use Beautiful onseoseosese's 65.1 41,177 78.0 49,344 Hunting & Fishing eet eat Nie 28.9 12,409 30.7 13,163 
Denae & GTEOR.. ss iccceces 76.6 48,431 87.6 55,375 National Sportsman ........ 31.7 13,613 34.7 14,878 
PUTECCOP ss erersercseccerse 26.0 (17,815 27.2 18,689 | Outdoors ............2000005 ah: eres 
MESO «2 ore eens esncrncsccees 63 862,745 8695.6 = 8,431 | Outdoor Life ...........+56. 50.1 21,508 49.3 21,148 
fechanics and Handicraft... 31.6 7,083 20.5 4,614 Sports Afield ............ee- 38.8 16,641 39.9 17.128 
odern Mechanix .......... 48.3 10,821 63.0 14,124 Rie 
Mational Geographic ........ 47.9 11,418 52.5 12,510 15 e OF 
Mation’s Business .......... 55.1 23,674 67.1 28,797 SOE GPOEP 2. - ee esenes: ial S55,058 
lature Magasine .......... 8.7 3,768 11.7 5,026 MAIL ORDER 
pen Road for Boys......... 8.1 3,491 13.8 ee ee nk eae ee ewe ennee ee 6.9 4,691 8.4 5,694 
hysical Culture .......s.00- 18.4 7,936 21.5 ee | 4.5 3,038 4.7 3,215 
mentee Ie cccesvscneeses 16.5 4,500 13.2 SOG Fe CAPOED: case cae ceeeeeses 4.0 2,811 3.6 2,491 
Meopular Mechanics ......... 93.8 21,030 105.7 BEGG 1 TEOMRS PVIORE occ ccccccctaese 4.8 3,369 5.2 3,671 
opular Publications ...... 11.2 2,521 16.6 Ee ee eee ee ere 3.1 1,349 4.8 2,077 
opular Science ............ 38.4 16,475 40.7 17,501 | Mother’s Home Life......... 4.9 3,433 4.3 3,023 
SS SePerrrrerr rr ec re Tee 44.9 19,283 47.6 20,460 | Woodmen of World......... 3.2 1,379 1.9 848 
ientific American ......... 14.8 6,363 15.5 6,661 —_—_—__- - —-- 
‘ribner’s Magazine ........ 21.2 9,122 25.7 11,046 TOCR CPOE xc iavcdwes ds 20,070 21,019 
ee prteee eer ete beeosenaeeeae 39.2 26,359 64.1 43,128 MARCH ADVERTISING LINAGE 
eee. re ee eee 26.8 18,038 50.6 34,012 Weeklies & Semi-Monthlies** 
treet & Smith Combination 13.5 3,038 13.5 3,024 | Business Week ...........-. 117.1 50,255 132.0 56,647 
Thrilling Fiction Unit...... 18.6 4,163 21.6 SOS TOMES 2.6. ccc cccccemenees 152.7 103,844 162.3 110,368 
wn & Country. ....eeeeeee 67.3 45,229 91.4 61,487) Porbes 2.0... cece eee ee eee 32.7 14,044 38.5 16,508 
FAVE cee ee eee eee eens 15.1 9548 21.5 13,624) Grit... cece eee eee eee 8.4 17,602 10.8 22,748 
ue Detective .....+++++++. 9.4 4,062 10.5 ES rere 60.8 26,094 71.9 30,863 
ACNUNE eee e eee rece eres 82.5 52,180 ° 88.2 55,774] Lite ooo. cece cece eee eee 74.5 47,412 133.9 §85,151 
a aii ee eS nn ce hig 6 debe a kN vane eet 36.0 24,487 ‘ae  *eknae 
Total Group ...-..++++6+ 799,811 967,520 | Newsweek ........-.e00005: 37.4 16,033 58.9 25,280 
, — *New York Times Magazine. 25.8 26,917 30.9 32,206 
preman's Pathfinder .............0.-% 18.0 7,718 17.5 7,504 
cog ef re 15.9 10,813 24.2 eo Pe ee reree er eee a 12.3 5,290 15.8 16,779 
bod HouseKeeping ......... 134.8 57,872 145.3 62,351] *The American Weekly. 27.3 51,907 50.5 96,212 
og rer 119.7 80,488 130.6 87.708: 1 The Mew TOPO. «ccc svcvves 192.9 82,763 236.8 101,579 
Neer ory ere ree 20.5 15,569 28.7 21,758] The Saturday Evening Post.231.9 157,743 256.8 174,628 
Dme Arts Needlecraft...... Fe 4,876 8.3 TO ee Rg) er ere 28.9 29,798 28.3 29,222 
“ ORMOGE <> @ eee tamed oe wenee 21.0 14,325 25.2 Vg Sree rr err ee 216.5 92,897 332.5 $142,634 
ge” 7 aera eee eee 16.0 10,171 20.8 13,182 | *United States News........ 13.9 29,006 26.7 $55,645 
dies’ Home Journal....... 71.4 48,567 86.7 58,996 — - oa 
DONONES. cc ucecareaor ees 17.3 7,451 31.2 13,416 TEER GFOUD 2 cciccccivse 783,810 993,974 
Pe ceteeek | evade eae 62.6 42,586 75.5 51,372 | —-———-——_- 
Te rr ee eee 47.3 20,298 52.9 22,696 *Figures provided by publisher. 
OUR ~ /o cro nee Ga eb OES 28.6 19,504 17.4 11,890 tPublished separately in 1937. 
torial ReviGW ..iccccewes 35.8 24,397 39.5 26,895 +Not included in total. 
EOE «530 auinels-sibiesie ate Meets 34.4 14,768 38.1 16,358 **All weeklies have four issues unless otherwise noted. 
Be OES cae paiecanekeaets © 60.0 25,755 66.7 28,653 §Five issues. 
BM clan dp adie bier ae ae 194.1 122,680 185.9 117,521 {Three issues. 


Club Siadialiae Cc ontest 

The Poor Richard Club, Philadel- 
phia, is offering a set of Encyclopedia 
Americana to the school student 
writing the best essay on “What 
Franklin did for America and for Us 
Who Live Today.” The winner will 
be announced May 21. Presentation 
of the award, as well as a 10-year 
membership in the American Insti- 
tute and 25 Poor Richard silver 
plaques, will be made by Secretary 
of Commerce Daniel C. Roper. 


McKim Elects Smith 


A. Fairbairn Smith has been elected 
a director and assistant general man- 
ager of A. McKim, Ltd., Montreal 
agency. For the past six years, he 
has been in the Montreal office. 


A NERVOUS EXECUTIVE 


How do you 
ind business! 


SALES PRODUCER 


NEW CATALOG | 
Different 
Just OF The Press 


BUT eee First Find The Rich Markets 
And Plot Your Campaign On 


Es tabi sah 


HAGSTROM’S MAPS 


ed 


Court to Rule 
on Legality of 
Patman Clause 


New York, April 6.—Requesting 
the U. S. Court of Appeals to set 
aside a cease and desist order issued 
July 17, 1937, by the Federal Trade 
Commission, Biddle Purchasing Com- 
pany this week attacked the consti- 
tutionality of the Robinson-Patman 
act on the grounds that Section 2C, 
as applied to the case in question, 
“prohibits transactions and contracts 
which are highly beneficial to pur- 
chasers, sellers and the consuming 
public.” 


Furnishes Trade Information 


Adrian C. Busick, Biddle counsel, 
contended that hundreds of jobbers, 
small wholesalers and retailers rely 
on the Biddle company for their ex- 
istence, inasmuch as they do not sell 
to chain stores. The attorney said 
Biddle’s main function is to furnish 
trade information and _ purchasing 
service to 2,446 subscribers, who pay 
for the service on a monthly basis. 

Explaining the practice forbidden 
by the FTC, Mr. Busick said: “If a 
charge of $50 a month is made to 
a buyer by the Biddle Purchasing 
Company, and commissions paid by 
sellers on goods sold to him amount 
to $40, he is credited with $40 on 
account of his monthly charge, while 
if commissions from sellers exceed 
the monthly charge, he is given a 
check for the difference.” 

In its order the FTC prohibited 
sellers from paying commissions to 
Biddle and buyers from accepting 
them. 


April Linage 
in Magazines 


Declines 14% 


New York, April 7.—April maga- 
zines carried 1,767,031 lines of adver- 
tising, exhibiting an upward trend 
over March totals, although declin- 
ing 14 per cent from the 2,054,882 
lines reported by these publications 
in April, 1937, according to figures 
released today by Publishers’ Infor- 
mation Bureau. The March maga- 
zine total was 1,642,741, and the de- 
cline that month, 14.2 per cent. 

The record of the general group 
was somewhat less favorable than 
that for the total. General magazines 
reported 799,811 lines in April, a loss 
of 167,709 or 17.3 per cent from the 
967,520 reported for the month last 
year. 

April linage in standard magazines 
totaled 30,749, a decline of 10.4 per 
cent from the 34,308 carried in April, 
1937. Women’s magazines scheduled 
584,190 lines in the current month, a 
loss of 66,452 lines or 10.2 per cent 
from the 650,642 reported at this 
time last year. 


Women’s Groups Decline 


Women’s groups carried 214,617 
lines, a decline of 19.2 per cent from 
the April, 1937, total of 265,537, the 
difference being 50,920 lines. 

Outdoor publications carried 117,- 


594 lines, an increase of 1.5 per cent 
over the 115,856 reported for the 
month last year. Mail order maga- 


zines reported 20,070 lines, a loss of 
4.5 per cent from last year’s total of 
21,019. 

Weeklies and semi-monthlies, re- 
porting March linage, carried 783,810, 
a loss of 210,164 or 21.2 per cent 
from the March, 1937, total of 
993,974. The March linage for Look 
is not included in this total. 

Figures for individual magazines 
are shown in the accompanying 
table. 


Frisbie Director of 


Milk Publicity Bureau 


Daniel M. Frisbie, associate direc- 
tor, New York State Bureau of Milk 
Publicity, Albany, has been appointed 
director, succeeding Paul Smith, new 
State Fair director. 

Mr. Frisbie, former newspaper pub 
lisher, has been associated with milk 
promotion for four years. James M. 
Doody is promoted to his old post. 


Brown to Hart-Conway 


Joseph P. Brown, formerly national 
advertising manager, Rochester Jour- 
nal-American, has joined Hart-Con 
way Advertising Agency, Rochester, 
N. Y., as account executive. 


New Shepherd Agency 
Kimball, Hubbard & Powel, Inc., 
New York, has been appointed to 
handle advertising for Shepherd Knit- 
Wear Company, Inc., New York. 


UNUSUAL COVERAGE 


siete " 
Civreviation This Issue 66,000 


Practical BUILDER 


a 


Sea mat Poubols Yee Cit te testes =e Eaatern Builder Features ; 
|aane BR 


Rated Gang Ost Te Senadiard Mnsenial inhomee 


PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 


tisement). 


Net 
Paid 


history. 


paid. 


It’s responsive, too, 
mail. 


ABC 


For the First Time in 51 Years 


CIRCULATION vow 
OVER 10,000 


With the January 22nd issue, BAKERS’ 
HELPER’s net paid circulation passed 
10,000 for the first time in our 51 year 


The average for the first quarter of 
1938 (6 issues) is also over 10,000 net 


Since 1934, circulation has marched 
steadily upward from a low of 7,000 to 
the present all-time record. 


being sold 90% by 


The complete circulation report for 1937 
as audited by the Audit Bureau of Cir- 
culations, has just been released. 


A short note on your letterhead, will 
bring a copy to your desk in a hurry. 


330 SO. 
CHICAGO, ILL. 
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Frank Swigert, Ayer’s 
Noted Space Buyer, Dead 


Philadelphia, April 7—Frank L. 
Swigert, who as manager of the me- 
dia contract department of N. W. 
Ayer & Son supervised the expendi- 
ture of millions of dollars in news- 
papers, magazines and business pa- 
pers during a 28-year career with the 
agency that spanned vast changes in 
the advertising field, died yesterday 
at his home in Haddonfield, N. J. He 
was 59 years of age. 

Mr. Swigert was acquainted, both 
personally and through his agency 
work, with publishers throughout the 
country and had the opportunity of 
seeing many of them rise from mod- 
est beginnings. Frequent trips into 
the field served to broaden his astute 
knowledge of markets and media, as 
well as giving him closer contact 
with the publishers who served the 
agency’s clients. He was also a fre- 
quent speaker at advertising and 
publishing meetings. 

His entire agency career was spent 
in media work and he had been at 
the helm of this department for more 
than 20 years. ‘ 

A native of Waynesboro, Pa., Mr. 
Swigert was a graduate of Teachers 
State College. He taught in a busi- 
ness college for three years and was 
associated with a Pittsburgh utility 
company for four years prior to join- 
ing Ayer. 

He is survived by his widow, a 
daughter and one son, Bruce, now a 
student at Haverford College. Fu- 
neral services will be held in Had- 
donfield April 9. 


CREMMEN, LONG WITH 
HEARST, SUCCUMBS 


Boston, April 7.—John Cremmen, 
long associated with Hearst enter- 
prises in several capacities and more 
recently manager of the Hearst In- 
ternational Advertising Service here, 


BLOCK 
THIS 


WICKS 


. .. and Rapid did! Over 
came a plain type proof with 
our customer's instructions to 
put punch in his "KICK"... 
back it went all blocked, 
ready for reproduction. Ad 
men and artists are tickled 
with this Rapid innovation. 
It's a real time and money 
saver, too. Investigatel 


RAPID MAKES 
BLOCK LETTERING 
FROM ANY TYPE 
with PHOTOSTATS 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbliit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAIn 9335 @ CHICAGO, 110 So. Dear- 
bern, No. La Salle, 360 No. Michigan 
Ave., 173 W. Madison &t., STAte 5977. 


died yesterday at his home in Milton, 
Mass. 

Mr. Cremmen served for some time 
as advertising director of the Boston 
American and Advertiser. He was 
transferred from this post to Hearst 
International in November. 


EDGAR ALDEN TAKEN 

Chicago, April 7.—Edgar Foster 
kulden, veteran account executive 
of Gale & Pietsch, died at his home 
in Winnetka, Chicago. suburb, 
Wednesday at the age of 69. 
Before joining Gale & Pietsch six 
years ago, Mr. Alden spent 15 years 
with H. W. Kastor & Sons Company 
where he contacted many important 
accounts. He formerly conducted a 
large advertising agency in Cincin- 
nati. 


OUTDOOR OFFICIAL DEAD 

Bucyrus, O., April 5.—E. S. Lewis, 
secretary cf the Outdoor Advertising 
Company, and chief executive of 
Lewis Poster Service, died today at 
his home here after an illness of sev- 
eral months, 


JOSEPH GOSLING DIES 


Schenectady, April 5. — Joseph 
Woodley Gosling, whose talents as a 
decorative designer for General Elec- 
tric Company inspired much of the 
modern styling of radios, fans, re- 
frigerators and air conditioni:~ 
equipment, died here yesterday after 
a relapse which followed a recent op- 
eration. He was 59 years of age. 
Mr. Gosling joined General Elec- 
tric in 1912, one of his first tasks 
being the illumination spectacle for 
the Panama-Pacific Exposition at San 
Francisco. Through the years he was 
responsible in part for the illumina- 
tion of many other expositions and, 
as recently as March 21, he had re- 
turned from San Francisco where he 
had been engaged in similar plans for 
the 1939 fair there. 


NNPA Names Speakers 


on Convention Program 

The list of speakers on the pro- 
gram of the National Newspaper Pro- 
motion Association convention will 
include Colonel Julius Ochs Adler, 
vice-president and general manager, 
New York Times; William E. Thom- 
son, director, Bureau of Advertising, 
ANPA; Leo McGivena, president, 
Briggs & Varley; Edward L. Lloyd, 
chief of market data section, U. S. 
Department of Commerce; and Dr. 
George W. Gallup, American Insti- 
tute of Public Opinion. 

In addition, practical clinic discus- 
sions will be conducted by members 
of the association on a wide variety 
of newspaper promotion problems. 


Auto Dealer Appoints 


J. J. Hart, New York, Ford and 
Lincoln dealer, has appointed Rosette 
Advertising Corporation, New York, 
to direct its advertising. Newspapers 
in the metropolitan area will be used. 
Joseph E. Bates is account executive. 


Landon Leaves McCall 


Richmond W. Landon, formerly ad- 
vertising manager of McCall Fashion 
Publications, has resigned to join 
Bryan-Elliott Company, New York, 
advertising display specialist, as sec- 
retary. 


Tischler Names Hyman 

Kenneth ‘Tischler, New York, 
manufacturer of women’s sportswear, 
has named James M. M. Hyman, New 
York, to handle its advertising. Di- 
rect mail and publications will be 
used. 


Geller with Fawcett 


David Geller has joined the East- 
ern staff of Fawcett Publications, 
New York, and will represent the 
Fawcett Detective Group. 


New Premium Offer 
Bireley’s Orangeade Company, 


Hollywood, fruit drink producer, has 
announced a new premium offer, giv- 
ing packages of flower seeds valued 
at 50 cents in return for one bottle 


Tourist Ranks 
Given Recruit 
in Washington 


Olympia, Wash., April 7.— Forty- 
second state to enter the field of com- 
munity advertising, the State of 
Washington is spending $110,000 on 
national advertising and publicity 
this year. Summer magazine and 
newspaper advertisements will de- 
scribe Washington as “the vacation- 
ists’ last frontier.” The program is 
being directed by Evecutive Secre- 
tary Charles E. Johns and Bob C. 
Hayes, assistant executive secretary, 
for the newly-created Washington 
State Progress Commission. 

While the principal appeal is to 
tourists, prospective visitors are also 
being invited to look at Washington 
as a desirable place to live and do 
business. “Play Two Weeks in Wash- 
ington and You’ll Want to Come Here 
to Live” is a typical invitation with 
a double-edged bite. 

The magazine schedule includes 
American Magazine, Country Life, 
Field & Stream, Grade Teacher, In- 
structor, Motorland, National Geo- 
graphic, National Motorist, Nation’s 
Business, Oregon Motorist, Outdoor 
Life, The Saturday Evening Post, 
Scholastic, Sports Afield, Sunset and 
Westways. 


“You” Names Scott 
Duncan A. Scott & Co., San Fran- 
cisco, has been appointed Pacific 
Coast representative for You, bi- 
monthly women’s magazine pub- 
lished in New York by James V. 
Spadea. 


Agency Moves 
Mackay-Spaulding Company, New 
York, will move from 420 Lexington 
Avenue to larger quarters in the 
Commerce bldg., 155 E. 44th street. 


Donohue to “Home News” 


Charles M. Donohue, formerly with 
the New York Journal, and until its 
absorption by the Brooklyn Eagle, 
with the Brooklyn Times Union, has 
joined the national advertising staff 
of the Bronx Home News. 


Clark Gets “News” 


The News, Alexandria, Ind., has 
placed its national advertising repre- 
sentation with Thomas F. Clark Com- 
pany, effective May 1. 


Fleishman Changes 


Maurice Fleishman has joined the 
sales staff of A. George Miller, Inc., 
Chicago, illustrative photographer. 
He was formerly connected with Con- 
tinental Commercial Photographers, 
Chicago. 


Gets American Aniline 

Lucerna Company, Inc., New York, 
has been appointed to handle the 
advertising of American Aniline 
Products, Inc., New York. 


List Convention Dates 

Chamber of Commerce of the 
United States, Washington, D. C., has 
issued its semi-annual list of conven- 
tion dates of trade associations. 


Winters’ New Field 
Kenneth H. Winters, formerly of 
the Chicago office of Chain Store Age, 
is now general manager of United 


States Paper Corporation, Chicago. 


ae 


ADVERTISING LINAGE IN FARM PAPERS FOR MARCH, APRIL 


Poultry and Poultry and 
Livestock Livestock 
c-—Commercial Display—, Display -—Commercial Display—, Display 
-—~1938——, -——1937——. 1938 1937 -—1938——, ——1937—,__ 1938 1937 
Pages Lines Pages Lines Lines Lines Pages Lines Pages Lines Lines Lines 
Monthlies Dakota Farmer ....... 13.7 10,616 21.2 16,382 1,128 790 

*American Fruit Grower 18.5 8,344 16.1 7,282 The Farmer .......--. 34.8 gre s ovaae at 2 705 

American Poultry Journal Idaho Farmer ........ 26.5 §20, . oe 712 
Eastern Edition ..... 16.9 7,262 18.6 7,998 5,031 6,814 | Indiana Farmer's Guide 27.3 21,479 28.6 22,445 659 1,158 

Breeders’ Gazette ..... 11.9 5,369 11.2 6,068 1,805 1,288|Kansas Farmer ....... ee eee a 

California Citrograph.. 24.8 16,727 31.1 20,930 .... *.., | Michigan Farmer ..... 22 4 17,263 28.8 22,168 371 2.483 

Capper’s Farmer ...... 37.7 25,651 37.5 25,548 (444 ‘68g | Missouri Ruralist ..... 15.9 12,086 20.2 15,416 146 362 

*Carolina Co-operator . 13.7 5.754 10.7 4,508 .... .... | Nebraska Farmer ..... 24.1 17,545 32.9 23,992 1,498 — 1.296 

Country Gentleman ... 51.4 34,958 54.3 36,949 1,331 1,418 | {Average 4 Editions... 25.4 18,542 36.4 26,509 1,600 1,287 

Country Home ........ 25.9 17,618 29.1 19,788 705 879 | New England Home- = per 

Farm Journal ......... 35.0 15,050 31.4 13,499 1,034 1,236] Stead .....-.---.0-- 25.0 17,503 ? tyne ytd 4,273 

*Florida Grower ...... 11.9 8,134 11.5 7,888 .... ...| Ohio Farmer ......... 2 4.4 18,763 90.5 2. , 1,378 

*Kentucky Farmers Oregon Farmer ......-- 28.7 §21,741 28.6 21,640 are “ie 
Home Journal ...... 9.9 7,786 7.9 6,219 989 590 | Pennsylvania Farmer . 24.9 19,142 33.7 25,890 3,652 4,099 

*National Livestock Prairie Farmer ; _ = 
Proauesr ne ie ibid 7.6 6,568 6.6 4,814 40 128 ee i 29.6 21,565 36.7 26,778 1,166 3,501 

Nation’s Agriculture .. 5.7 2,589 4.9 2,239 —- Ss DI. nccsnsevesse 29.6 21,565 32.1 23,398 1,166 2.96) 

*New Jersey Farm & ; : *** | Rural New Yorker..... 24.8 19,492 31.5 24,769 6,232 8,109 

Wallaces’ Farmer & 

see Deer scot -7oss SES BRON 308 ROS FON SOUR Clee Mementend .... 802 90.008 O08 SLOUS 4008 tae 
RN a 12.1 6,456 16 7 7,626 92 162 Washington Farmer ... 27.1 $20,512 29.5 22,361 42 220 

Poultry Tribune: F . F ‘ Wisconsin Agriculturist 24.2 18,980 30.8 24,219 2,562 3.57% 
E Edit ; y , q r 2 — 2 ——— 

i a lalla ae | 466,177 ... 462,582 35,560 48,997 

Southern Ruralist Weeklies— (March) 
Carolina-Va, Edition. 28.4 20,685 35.6 25,973 679 681 Four issues unless otherwise noted. 
Georgia-Ala. Edition. 26.6 20,677 34.5 25,180 463 545 , ae 2.6 5,947 4.0 9,097 1,238 609 
Kentucky-Tenn, Ed.. 28.3 20,671 32.4 23,611 657 697| Gapber's Wwenkls i 
Mississippi Edition .. 27.6 20,106 32.0 28,343 633 On ME cccencareeces oe 7.1 5,223 10.6 7,784 758 (1,419 
Texas Edition ....... 23.3 16,997 30.2 22,018 709 711 | epacific Rural Press: 
tAll Editions ....... 20.2 14,756 26.1 19,065 .... ae Northern Edition ... 40.0 30,274 54.3 41,051 3,405 434 

i oaene Se ee, ee eC 643 | _ Southern Edition ware, 8 27,867 652.3 39,696 3,447 43% 

eoeceees ° ’ . . oe Far ews : 

Southern Agriculturist. 21.1 14,775 24.9 17,489 265 391 ee Basen” aeee 1.9 4,591 .4.0 9,707 > we 

Southern Planter ..... 20.9 14,638 23.9 16,782 814 1,213 Tuesday Edition .... 2.1 15,029 2.6 $6,355 274 16 

*The Hoosier Farmer... 17.3 7,800 17.5 7,875 ene ae , , : 

: , + | Weekly Kansas City Star: 

Successful Farming ... 61.5 23,216 68.4 26,311 769 914 Missouri Edition weee 227 £19,061 9.9 $24,519 2,204 2,449 
Total Group ........ . 349,749 - 882,126 23,740 28,689] mpotal Group .......- 97,992 . 188,109 11,326 5,36) 
Semi-Monthlies— (March) *Dailies—(March) 

Arizona Producer ..... 14.4 11,318 23.0 18,033 294 241 | Chicago Daily Drovers ; 

Farm & Ranch........ 29.3 22,168 28.9 21,865 2,041 1,727 pO eee tates : 14 29,955 14.5 31,051 8,635 6,356 

Farmer-Stockman . 21.6 16,864 26.8 19,638 911 647| Kansas City Dally Drov- | | | 4 ga ogy 15,058 10.811 

Hoard’s Dairyman .... 23.4 17,062 24.4 17,769 2,427 2,141 PL, . <y ; ' . ' . . 

Missouri Farmer ...... 14.8 11,646 7.7 6,085 594 956 | Omaha ‘i 

Montana Farmer ...... 18.2 13,826 24.1 18,288 3,042 3,659 Stockman >... 18-4 $0,287 17.8 96,048 15,798 15,00 

Utah Farmer ......... 13.5 10,250 19.2 14,518 1,724 958 : 

Western Farm Life.... 15.7 12,387 19.9 15,658 289 337] Stock Reporter ..... 15 01068 129  ioe 
Total Group ........ .e. 115,006 . 181,749 11,822 10,666 Total Group .......- --+ 186,223 . 138,728 44,788 34,067 
Bi-Weeklies—(March) * 

Figures provided by publisher. 
Two issues unless otherwise noted. +Not included in total. 
American Agriculturist 19.3 14,064 27.6 20,116 2,549 3,755 tFive issues. 
California Cultivator .. 29.1 22,008 37.6 28,466 39 82 §Three issues, 


April Display 
Drops 8.4% in | 
Farm Monthlies| 


, 


New York, April 8.— Commercid 5 
display advertising in farm month 
lies for April totaled 349,749 lines, 4 
decline of 8.4 per cent from the 382, 
126 lines carried in April, 1937, Pub] 
lishers’ Information Bureau reported 
today. 
month, however, is somewhat above 
the 347,947 lines reported for March. 

Other farm paper groups reporting : 
March linage also showed declines 
from comparable 1937 totals, with 
exception of the bi-weeklies, which 
carried 466,177 lines in March, a gall 
of 0.7 per cent over the 462,582 re 
ported for the 1937 month. 


Loss for Weeklies 


Weekly farm papers experienced 
the most severe drop, reporting 9; 
992 lines as compared with 138,10 
in March, 1937, a loss of 29 per cent. 

Semi-monthlies carried 115,006 
lines in March, a drop of 12.7 per 
cent from the 131,749 reported it 
1937. Dailies reported 136,223 lines, 
a favorable showing when compared 
to the February total of 119,814, bu! 
a drop of 1.8 per cent from the 138; 
728 reported in March, 1937. 

Figures for individual publications 
are shown in the accompanyité 
table. 


Joins Baldwin Store 


Mrs. R. C. Wood, Jr., has Joined 
Baldwin department store, Lyn¢ 
burg, Va., as a copywriter. 


———— 


top and 10 cents. 


THE MARKET WITH THE RAINBOW ROUND ITS SHOULDER 
COUNTY AVERAGE INCOME PER FARM—1937 


From Printers Ink Monthly—March 1938 
FIRST TEN STATES—RANK ( 


) given 


Gross Income Average Farm Value of Land & Property, Number of Farms: 
STATE 1937 Income. 1937 1935 1935 

CALIFORNIA (1) $678,000.000 (1) $4,500 (3)  $2,325,.446,364 (24) 150,360 
Texas (2) 650,000,000 (34) ~—s-:1,300 (1) 2,573,704,972 (1) ‘$01.01 
Illinois (3) 600,000,000 (8) 2.600 (4) —_2,205,.899.576 (11) 231,312 
lowa (4) 575,000,000 (9) —- 2,600 (2) — 2,462,.312,600 (12) 221.986 
Minnesota (5) 406,000,000 (20) 2,000 (7) 1,383,072.263 (14) 203.302 
Ohio (6) 403,000,000 (30) 1,570 (8) —1,277,556.256 (8) 255,14 
Kansas (7) 384,000,000 (13) ~—- 2,210 (6) —-1,478,659,428 (21) 174,588 
Wisconsin (8) 383,000,000 (21) —«:1,920 (9) —-:1,246,889,260 (6) ~=—s-:199.8 ? 
No. Carolina (9) 361,000,000 (36) —«‘1,200 (17) 622,718,510 (3) 300.96 
New York (10) 356,000,000 (18) ~—- 2,010 (11) __—‘1,045,391,981 (20) =—-:177 


PACIFIC RURAL PRESS 


SAN FRANCISCO, CALIFORNIA 


Represented nationally by the Katz Agency, Inc. 


Circulation, A. B.C. 79,920 


in each classification. 
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The rates for this department are as follows: 


“Help Wanted,” 


cash with order. 


“Positions Wanted,” res 
“Representatives Available,” 30 cents a line, minimum charge $1. 


“Representatives Wanted,” and 
Terms 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


$4.75 per inch. 


Write for descriptive folder describing discounts for term 


insertions. 
—_— 

POSITIONS WANTED POSITIONS WANTED 
_—_— Copywriter —layout—Sales Corre- 


assistance needed to demonstrate 
revolutionized method of printing 
color newsprint advertising and fea- 
tyres, full pages or fractions, four or 
jess colors. Meeting demand of pub- 
jishers and National advertisers for 
color with regular daily black and 
white editions without delay, at small 
additional cost. Att: Publishers, Man- 
agers, Advertising Managers, Mechan- 
ical Supts. 

Box 1415, ADVERTISING AGE, N. . A 


Mechanical Superintendent, of proven 
ability will coordinate departments, 
exercise economy, increase production, 
deliver your printed newspaper on 
schedule, create harmony and abolish 


spondence, Age 24. 1 yr. college. 1% 
yrs. Commercial Training in Adv. & 
Sales Promotion. 21 yrs. on farm. 3 
yrs. in city. Experience. 


Box 1413, ADVERTISING AGE, Chego. 


MISCELLANEOUS 


WHILE SIGNING CHECKS 


today for printing, engraving and 
typography, compare costs with econ- 
omy of photo-offset process for repro- 
ducing anything previously printed. 
Illustrated advertising literature, 
catalogs, price lists, direct-mail pieces, 
booklets, brochures, forms, circulars, 
ete., without typesetting or engrav- 
ing expense! 
Short runs no penalty! 

300 COPIES (8%x11”) $2.50 

Additional hundreds only 25c 

Even lower prices for larger 

quantities 
Any size furnished. Free informative 
booklet on request 

Laurel Process, 480 Canal St., N. ¥. C. 


NEW SELLING IDEAS FREE 
Let us show you how other firms 
are getting orders with our new 
PHOTO AD-CARDS. Most effective 
business producers ever devised. Write 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


10,311 “sharp practices” should any exist. 
13,496 Box 1414, ADVERTISING AGE, N. Y. 
3,904 
MR. EMPLOYER: 
sie Here is a capable sales and advertis- 
ing executive who can produce results. 
Will go anywhere. 36 years old. Let 
me present my qualifications in per- 
son, I am now employed. 
Box 1412, ADVERTISING AGE, Chgo. 
Time Sales of 
ne dio 10.62 
Radio 10.62% 
ies|) Above YearA 
ercid |) New York, April 7.—The three 
20nth | F major radio networks not only made 
nes, 4a gain of 10.62 per cent in March 
@ 382; 9 billings, but two of them established 
, we new peaks for the month, according 
porte 


to figures released here today. The 
™previous high for NBC and CBS was 
established in January, 1938. NBC’s 
January bill was $3,793,516, and that 
of CBS, $2,886,065. The March 


eclinet 7 Ftotal for the trio was $7,103,397, com- 
, With) Snared with $6,421,430 in March, 1937. 
whict March billings of National Broad- 
he Fcasting Company were $3,806,831, 
) 


| 5.54 per cent above the $3,614,283 of 
March, 1937. Columbia Broadcasting 
| System had March time sales of 
» $3,055,929, a gain of 19.4 per cent 
| over the $2,559,716 of a year ago. 
Mutual Broadcasting System  sus- 
tained a decline of 2 per cent, latest 


= 


as tei 


billings being $240,637, compared 
with $247,431 in March, 1937. 


Blames Retail Drop 


on City Sales Tax 


A 10 per cent decrease in Philadel- 
phia retail sales and a central city 
lay-off of 1,500 department store em- 
ployes were attributed to the city’s 
2 per cent sales tax, by Raymond 
Johnson, president of Bonwit Teller 


Company and of the Retail Mer- 


chant’s Association of Philadelphia. 

Mr. Johnson asserted that this tax 
would result in loss of $76,000,000 
for the entire year. 


Lindsay Appointed 
Walter Lindsay, active in local ad- 
vertising circles for the past 11 years, 
has been appointed local display ad- 
vertising manager of the Tampa 
Daily Times, Tampa, Fla. 


Plan Joint Meeting 
Members of the Toronto Women’s 
Advertising Club will be guests of 
the Buffalo League of Advertising 
Women at a two-day meeting, April 
23-24, 


STEVENS 


3000 ROOMS 
WITH BATH 


OTTO K. EITEL 
Managing Director 


HICAGO- 


Predicts Few 
Prosecutions 
of Individuals 


(Continued from Page 1) 


Mr. Kolb took the position that 
only in exceptional cases could an 
employe of a corporation, having no 
interest as an officer or director, be 
held liable for fine or imprisonment 
under the act. As a practical mat- 
ter, he concluded, the Commission 
will usually avoid the expense of try- 
ing to prove individual liability, mov- 
ing against the corporation instead. 


FOOD COMMITTEE TO 
OFFER ITS COUNSEL 


New York, April 7.—Advertising 
need not lose its sparkle and color 
because of the rigid powers given 
the Federal Trade Commission by 
the Wheeler-Lea act, Charles Wesley 
Dunn, counsel to the Associated Gro- 
cery Manufacturers of America, Inc., 
advised leading national food adver- 
tisers who convened here today to 
discuss practical applications of the 
measure, which becomes effective 
May 20. 

Legal precedent has definitely es- 
tablished the “inherent and tradi- 
tional advertising practice known as 
trade puffing” as valid at common 
law, Mr. Dunn asserted. “This prac- 
tice may include a fanciful or figura- 
tive or imaginative statement made 
in exercise of what may be called 
poetic license. It may include such 
statements as “food for thought;” 
“light as a feather;” “delicate as a 
cloud;” “none better;” “makes 
housekeeping a joy;” “everybody 
loves this product.” 

“In their entirety such appeals 
cover the whole range of exaggerated 
representations having their origin 
in belief, pride, sentiment or a desire 
to use ornamental language. They 
give advertising its sparkle and they 
are, to an extent, analogous to the 
boast of the mother that there never 
was a child like hers. 

“While such representations may 
be literally untrue and _ therefore 
false, they are, nevertheless, free of 
deceitful injury. Harmless trade 
puffing is not an unfair method of 
competition in violation of Section 5 
of the Federal Trade Commission act 
as originally drawn.” 


New Advisory Committee 


A suggestion that the food indus- 
try set up its own advisory commit- 
tee on advertising resulted in the ap- 
pointment of the following group by 
Paul S. Willis, AGMA president: F. 
E. Barbour, Beech-Nut Packing Com- 
pany; Ralph Starr Butler, General 
Foods Corporation; C. L. Connor, 
Wheatena Corporation; Park Dough- 
erty, George A. Hormel & Co.; Dan 
Gerber, Gerber Products Company; 
L. Nejelski, Swift & Co.; Stuart 
Peabody, Borden Company; G. B. 
Perkins, Lever Bros. Company; W. 
G. Werner, Procter & Gamble Com- 
pany; and B. E. Snyder, R. B. Davis 
Company. It was made clear that 
the committee’s function would be 
entirely informal and limited to 
broad suggestions for industry guid- 
ance, subject to the approval of the 
association’s membership. 

Mr. Dunn spotlighted a number of 
ambiguities in the Wheeler-Lea defi- 
nition of false advertising, at least one 
of which, he declared, raised a consti- 
tutional question. He referred to the 
problem of “opinion representation.” 
Assuming that an advertising claim 
was backed by acceptable, authorita- 
tive opinion, the FTC might be placed 
in the position of having to choose one 
opinion over another. The courts 
have held, he added, that opinion 
representation per se is not objec- 
tionable, but only deliberate misrep- 
resentation of opinion. 

Suggestions for advertising proce- 
dure under Wheeler-Lea were out- 
lined as follows: 

1. Approach the law constructively 
with full appreciation of the under- 
lying concern for the consumers’ in- 
terest that brought it into being. 

2. Resolve all doubts in favor of 
the public. 

3. Make no representation unless 
it can be proved, especially opinion 
representation. 


4. Make no health or therapeutic 


FIRST TO REGISTER FOR COAST CONVENTION 


Lily Saunders registers for the 35th annual meeting, Pacific Advertising Clubs 


Association, to be held in Los Angeles, June 26-30. D. D. Durr, 
vention chairman, is handling the details. 


cory 9 con- 


Lou R. Koch, PACA president, is tour- 


ing the 19 member clubs with a colored motion picture illustrating the program. 


claims unless they have been proven 
true by scientific authority before the 
product has been placed on the mar- 
ket. 

5. Place all advertising under ex- 
ecutive control which is reasonably 
secure; don’t rely on the advertising 
agency in the face of possible crimi- 
nal prosecution. 


Names Frank Best & Co. 


National Memorials, Inc., New 
York, has appointed Frank Best & 
Co., Ine., New York, to direct its 
advertising. Rotogravure, newspa- 
pers and magazines will be used. 


Llewellyn to Wilding 


John G. Llewellyn, formerly sales 
manager of Bell & Howell Company, 
has joined Wilding Picture Produc- 
tions, Inc. Chicago. 


Wyner Names Harris 


Clinton G. Harris, New York, has 
been named merchandising and ad- 
vertising counsel for I. A. Wyner & 
Co., Inc., New York, distributor of 
knit fashion fabrics. 


Mrs. Snyder Appointed 


Mrs. Dorcas Snyder has been ap- 
pointed to the staff of Pettingell & 
Fenton, Inc., New York, as copy and 
contact executive. She was formerly 
with Mandel Brothers, Chicago. 


SPEED ECONOMY 


PRESENTATIONS. 
; LETTERED WITH TYPE 


- COLORS AT NO EXTRA COST | 
Additional Copies at Lower Price 


Details on Request — + — Plaza 8-1385 
A. B. MUIRHEAD, Inc., 480 Lexington Ave., N.Y. 


“PAPER SET?” 


We say NO eee 


When you contract for space in a 
newspaper, trade paper or maga- 
zine, you are simply leasing white 
space to serve you in selling. What 
goes into that white space is what 
determines the result you obtain. 

You pick your illustration, you 
make a fine halftone, you carefully 
go over your copy, you are pleased 
with the layout of the advertise- 
ment. So far everything is fine 
until you decide to let the “paper 
set.” So you proceed to either 
specify what types are 


and here’s why: 


of your organization or the pub- 
lications. In modern day compe- 
tition it also calls for a good type 
face assortment. And it sometimes 
requires a great deal of time and 
patience to get an advertisement 
to have any kind of appearance 
that will satisfy you. True, the 
cost of the space is often small, 
but no space cost is too small not 
to justify the sales message being 
given every opportunity to do 
the required work successfully. 

The additional cost 


to be used in setting 
your advertisement or 


is not great and the 
simplicity and ease of 


ae 
you take achance that —" handling as well as a 
someone on the publi- co Reliability ol good fine appearance is 
cation will interpret (en not difficult to obtain. 
the layout and give captor ion ae te Talk it over today with 


rateatta, 


you what is needed. 


Mee eo of cee pe nee thes mete 


a representative of the 


Either of these acts re- 
quires, for good adver- INC 
tising, an exceptionally 


he ee 


19 East Jacesonw Boutevane 


skilled and technical 
knowledge on the part 


FINCHLEY is a regular user 
of Faithorn Complete Service 


- Faithorn Corporation 
i and let him explain the 
“sure way” to handle 

your work. Simply tele- 


phone, Wabash 7820. 


MEMBER OF ADVERTISING TYPOGRAPHERS’ ASSOCIATION OF AMERICA 


FAITHORN CORPORATION 


a Ad-Setters - Engravers - Printers 


504 Sherman St., Chicago * Wab. 7820 


DAY AND NIGHT SERVICE 
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Writer Drops 
Flood Suits 
for $750,000 


New York, April 7.— Discontinu- 
ance of three suits, each for $250,000, 
against Colgate-Palmolive-Peet Com- 
pany, Benton & Bowles, Inc., and 
Floyd. Gibbons, was revealed here to- 
day, bringing to an end the action in- 
stituted a year ago by Charles O. 
Locke, news and radio script writer. 
The complaint was an outgrowth of a 
broadcast of the Ohio River flood by 
Gibbons, which the plaintiff charged 
was “distorted and over-dramatized,” 


thus damaging his reputation as a 
“careful workman.” 

The suits against the agency and 
Gibbons had been pending in New 
York Supreme Court, while the action 
against the sponsor was filed in Fed- 
eral District Court, Newark, N. J. 
Withdrawal of the suits involved no 
payment of money to Mr. Locke, it 
was reported. 


Moses Starts Agency 

Ex-Senator George H. Moses of 
New Hampshire has opened an adver- 
tising agency at 199 Washington 
street, Boston. Waltham Watch 
Company, Waltham, Mass., has 
named the agency to handle its ad- 
vertising. 


Adds Two Papers 


Alfred Marshall & Associates, New 
York, have been appointed national 
advertising representative of the 
Bulletin, Sandpoint, Idaho, and the 
Times-Republican, Marshalltown, Ia. 


Seeks Apple Budget 


John B. Strange, Michigan com- 
missioner of agriculture, will ask the 
legislature to support a sales cam- 
paign for Michigan apples, due to 
the success scored by Washington 
state apple growers. 


New Goodrich Booklet 


The B. F. Goodrich Company, Ak- 
ron, O., has issued a 32-page booklet 
titled, “Quit Your Skidding,” which 
is being distributed to dealers. 


Start Bread Drive 


Supreme Baking Company, Los 
Angeles, has started a Southern Cali- 
fornia campaign using radio, out- 
door posters, newspapers and other 
merchandising stunts in promotion 
for its Happy Hour bread. Milton 
Weinberg Advertising Company, Los 
Angeles, is the agency. 


Gets Brazil Nut Fund 


Brazil Nut Advertising Fund has 
appointed Charles W. Hoyt Company, 
Inc., New York, to handle its adver- 
tising. 


Kaufmann Resigns 
Ted Kaufmann has resigned as as- 


sistant advertising manager of 
Clairol, Inc., New York. 


Special Offer 


ECAUSE of the broadened editorial 

service of INDUSTRIAL MAR- 
KETING, the subscription price will be 
doubled, effective May 1, 1938. But for 
a limited time, subscriptions will be ac- 
cepted at the current bargain price of 
$1 for a full year’s service. This offer 
is good only until April 30, 1938. 


INDUSTRIAL MARKETING is the 
only publication devoted exclusively to 
the problems of those selling and ad- 
vertising to business and industry. It 
does not concern itself with the mer- 
chandising of consumer goods, such as 
foods, drugs, cosmetics, clothing, etc., 
but devotes its entire attention to the 
special merchandising, selling and ad- 
vertising problems of those who sell 
to business and industry, rather than 
to the general consumer. 


Manufacturers of machinery, office 
equipment, tools, material handling 
equipment, and the thousands of items 
used in factories, mills, warehouses, of- 
fices and stores, rather than in the 
home, find INDUSTRIAL MARKET- 
ING the only publication in which their 
specific problems of selling are dealt 
with fully and authoritatively. 


INDUSTRIAL MARKETING is pub- 
lished 13 times a year, once each month 
except October, when two issues are 
published. The regular monthly issues 
contain authoritative and informative 
discussions on every phase of selling 
and advertising to business and indus- 
try. Such topics as setting up the dis- 
tribution system, whether through dis- 
tributors and jobbers, or direct; setting 
salesmen’s quotas; hiring and training 
salesmen; use of sales letters; building 
and distribution of catalogs and other 
direct mail activities; writing and plac- 
ing trade and technical advertising; 
handling shows and exhibits; discov- 
ering new uses and markets for prod- 
ucts, and developing new products for 
new markets—these and a host of other 
subjects of practical importance to 
everyone engaged in industrial dis- 
tribution, selling and advertising are 
covered in the regular monthly issues 
by acknowledged authorities in their 
fields. 


The thirteenth issue, published Oc- 
tober 25, is the special ‘‘“Market Data 
Book Number,” an issue usually con- 
sisting of more than 350 pages, which 
hundreds of subscribers insist is worth 
far more than the price of a whole 
year’s subscription. This special issue 
is a veritable encyclopedia for the in- 
dustrial executive who is primarily in- 
terested in the sales end of the busi- 
ness. 


No “articles” appear in this issue. 
It is filled exclusively with statistical 
and tabular material, and has been ac- 
knowledged for more than 15 years as 
the greatest source book of market and 
publication data covering industrial 
and trade fields. Statistics on every 
field are included in the volume, so that 
everyone interested, let us say in the 
metal-working field, can turn to that 
heading in the book and find the num- 
ber of manufacturers in the industry, 
their geographical distribution, the 
value of the products they sell, and a 
wealth of additional data on what the 
plants in this field buy for their own 
use, how they are organized, and what 
they are especially interested in when 
they buy machinery, tools, equipment 
and supplies. 


Thus one can tell at a glance how big 
a market the metal-working industry, 
or any one of the 85 other trades and 
industries analyzed in the Market Data 
Book Number is for the product he is 


selling, as well as how best to approach 
this field. 


In addition, the book contains a com- 
plete list of business papers of all kinds 
published in the United States and Can- 
ada. These are conveniently arranged 
by the fields they cover (all papers cov- 
ering the office equipment or building 
fields, for instance, are in one place) 
so that you can tell at a glance how 
many publications there are in any 
field, what their circulations and adver- 
tising rates are, exactly whom they 
reach, etc., etc. 


The Market Data Book Number 
therefore is in almost daily use on thou- 
sands of desks. It answers questions 
about markets and publications at a 
glance, without the necessity for con- 
sulting dozens or scores of separate 
sources. It is particularly valuable in 
setting sales potentials, investigating 
new fields for your products, deciding 
on what publications to use for your 
advertising, and in thousands of other 
ways. 


Taken together, the special Market 
Data Book Number and the 12 regular 
monthly issues of INDUSTRIAL MAR- 
KETING constitute a service for those 
selling to business and industry which 
cannot be duplicated by any other serv- 
ice, since no other merchandising pub- 
lication is devoted exclusively to those 
selling and advertising goods and serv- 
ices which are not sold to the general 
public, but rather to manufacturers, 
mills, offices, factories, stores, etc. 


Within a short time the price of this 
special service, designed especially for 
you, will be doubled. But if you act 
promptly, you may still get a full year’s 
issues at the present low price of only 
$1. Please send back the coupon at 
once, as this offer will positively ex- 
pire on Apri! 30. 


INDUSTRIAL MARKETING, 100 E. Ohio St., Chicago 
Enter my subscription to INDUSTRIAL MARKETING, beginning with 


the current issue. 


Company 
Address 


City and State 
Note: 
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Incongruous illustrations give punch } 
this new cigar campaign. 


New Teeth for 


Agreements on 
Trade Practice; 


Washington, D. C., April 7.—S 
called voluntary trade practice rule 
adopted by industries under tra 
practice agreements approved by the 
Federal Trade Commission may have 
new potency under the Federal Trad 
Amendments Act. 

Trade practice rules are grouped in 
two sets. Those under Group 1 ar 
definite contractual obligations by 
units participating in the trade prac 
tice agreement and violations are en- 
forceable. The voluntary rules are 
listed in Group 2 and are of the type 
that the industry itself believes goo( 
but violations of which are not le 
gally enforceable. 


Not Mandatory in Past 


As an example of the latter, the 
rayon industry might agree that @ 
slip should be fastened to the goods 
detailing washing instructions ané 
listing percentage content of the 
rayon in the material. An individual 
manufacturer might not follow this 
practice and it would not be a legall) 
enforceable order. 

Under the new law, however, where 
injury to a competitor need not b 
proved and if the violation comes 
within the scope of “unfair or decep” 
tive practices,” the voluntary rule! 
may be shifted to the Group 1 rules) 
and be enforced by the Federal Trade 
Commission. 

The Commission has no announced 
policy beyond that of placing 4 
many rules as it can in the Group! 
category. How far it can go in mak 
ing former voluntary rules mandé 
tory will depend on court interpreta 
tions. 


Adds to Car Cards 


Phillips Packing Company, Call 
bridge, Md., has extended its contrat! 
for advertisements on street cars and 
buses with the signing of a five yeas 
contract with Street Railways Adver 
tising Company, New York. The col 
tract calls for use of 11x42 inch ca! 
cards in New York subways, street 
cars and buses, service to begin May! 


Nelson Leaves Parrish 

Frederick G. Nelson has resigned 
as general manager of Amos Part!® 
& Co., New York, to become assoc! 
ated with Winternitz & Cairns, Ne" 
York, advertising. He will assum 
direction of several of the agency* 
accounts. 


Brewer Uses Car Cards 


Chester Brewery, Inc., Chester, Pé- 
has launched a 26-week car card cat 
paign in Philadelphia, presentiné 
“Bottle Beer At Its Best.” J. M. Kor? 
& Co. Inc. Philadelphia, is 
agency. 


McCormick to WCCO 


John McCormick, formerly ™a2@ 
ger of WKRC, Cincinnati, has _ 
appointed assistant general manesy 
of WCCO, Minneapolis, effective Ap 
15. 


Moves Offices 


Woman’s Day has moved t 
quarters at 67 W. 44th street, 


0 larger 
New 


York. 


ee s as AG pi a : 7 xe My Bis a ade oe dae : a; : i ay thee See a ais ree ig 5 ge vic i get f&® = au es ca 
zh 
ee a 8 
; TS - — ——— 
| — en | | " ) “iS | PY 
zs En 
: a ~ 
i Rant :" . 
2 Ko IF NICE GIRLS = 
. mA | SMOKED CIGARS THEY'D ‘ : 
i. Re CHOOSE ’ om 
os aig ! P 
| prea cy | | Te be. +o 
‘“ <3 : 
5 ' % = % . 
| a | >) 
: a 5: ms se! 
: 5 ¥- oF of a a 
| Po wid % 
ye - —. < ret 
ee RE SS po 
Sad 5 E 
Bes ge elem Ra eee a . 
ee, eee WY ere 
an ees nna a 
eee gS 5° 
BR reat ah 
Groaned oe 1 
pene Po 
Eat ck ee 
io 
eee a ———————————_————_— 
a ee ee ——— — —— = 
Nee : 
ees ag 
th ae 
= i os ee 
a eet 
TAS a ; 
i oe Pela 
-. or iaends 
‘a9 / tena MO A a 
ee ake 
i see 
Dt tte 
; are 
Pam (aie ; 
aes Pig! ee ce ss ' 
ee eh : 
[ae : 
bi Ta aes 
pom lan ee . 
3 ; 
a 
» 
; f 
{ 
ke { 
Aes Sy a 
ay” te he Spr ee. ' 
Beet ee lj 
ar poh: 
. rt tal 
.. ) 
ake P 
ms) or 
e 
Webi aadline 7 > | 
Bh gegen alt 1 4 
SG Re eee ir | 
fel eed a 
aca’ 
ee is 
PGA | ae — 
We eas eh rrk 
GORE. te o ms 
he R 
2h : 
“aes ce 
ive ‘ng 
BORA 2 Saar , 
aS 
aoa oe 
ae an “t & 
Me Ben 
i er 
aa tl 
oe 
tiie Seat a vse 
huts aad 
Y as bia. 
ae ar | 
ae 
ber 
ae 
‘alae 
Bias os o-min 
Be cg Fie 
nape” 
Care ats 
Pte og ai 
tt og ae ~ 
eae 
Pas, ee 
a ee 
sa. ee Sik aaa 
: oe rage: 
sy se can gee ar a 
eget oe! cae 
Seas 
: a keane 
ee" - ars : 
a “i ms 
i = 
ce 7” 
: we! 
i \e 
ee a ee ere eee nn ee Seger er ny eee ee ee 
F © . 
: l 
| ee 
ee as. . 1 | 
1 sacuiiinaiamaiia 
Siang ee ee ee eo oe we a oe me ae ae Wy we > SS @ 6 8 O88 8 288.6 2 4 6: 6 .0'S ! 
epee i 1 
ice. aati tiie I 
ie pane 
Sr ieee Bie | 
dP vito: Maki on 
fy aor) SOR eo 
APO) es 
RE NG en eet! 
ts eer 
Capris Pee rae eae : 
EE OP eee x 5 See 
ots an w ahi * f = x x 3 ae Lh, es “fe ee pass fe 


n 
Ices 


7.—So 
e rule 
trade 
by the 
Ly have 
| Trade 


iped in 
» 1 are 
ms by 
le prac. 
are el: 
les are 
he type 
2s g00d 
not le 


t 


er, the 


that a 


> goods 
ns and 
of the 


lividual 


yw this 
legall) 


, where 


not b 
comes 


* decep- 


y rule 
1 rules 
| Trade 


ounced 
ing as 
troup | 
n mak: 
manda: 
rpreta: 


s 
, Cam 
ontract 
urs and 
e year’s 
Adver: 
he col: 
ich car 
street 
May! 


. 

ish 
signed 
Parrish 
assoc! 
s, New 
assume 
yency § 


April 11, 1938 


ADVERTISING AGE 39 3 


-_ 


oo 


PHOTOGRAPHIC 


REVIEW OF 
THE WEEK 


NEWARK EVENING NEWS WINS AYER CUP FOR EXCELLENCE IN NEWSPAPER TYPOGRAPHY 


Francis Wayland Ayer cup for 
which 1,438 daily papers vied 
in competition. This is the 
first picture ever made of the 
current trophy. 
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LU nehsanie® 


BUICK POSTER SHOWS THRONG ACCLAIMING NEW MODEL 


ANYONE CAN SEE... 2 


Buick's new 24-sheet poster, now being shown nationally, takes advantage of crowd psychology. 


Suse eta i 


Judging the exhibits—seated, left to right, Carl P. Rollins, printer to Yale University; 
Frank R. Kent, Baltimore Sun; Charles L. Allen, director, Department of Journalism, 
Rutgers University. Standing, H. A. Batten, president, N. W. Ayer & Son, Inc. 
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= sr? SES Known Deaths Reach Seventy 
‘rislr > veto 35 Storm Flood Waters Recede 


* _ Scene Bivr-oel 


ed Ue ee ead To steneters Prcte Hon t on 
Nes tet Bee ns ee ee 
ee SE Oe 2D Cae My Un mtinn 


4 Papers which earned honorable mention in the 50,000 and up 
circulation class. First, Washington Post; second, Los Angeles 
Times; third, New York Times. Below, papers winning honor- 
able mention in the 10,000-50,000 circulation division. First, 
Rutland Herald; second, Hartford Courant; third, Kenosha 

Evening News. (Story on Page |). 


C=] Che Hartford Courant (==) 
Britais Rargains “Se Toll Of Dead, Missing Mounts 
hee ae To 144 With 20,000 Homeless 

Sens ae == —_ In Southern California Flood 
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RUTLAND ge HERALD <= 


§=- KENOSHA EVENING NEWS == 
Pant Not Absed of mm Cafornia Flood Death 
Feel tes Southern California Flood Deaths 
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HOW TO CRACK A MARKET : 
AT THE CRACK O’ DAWN— 


th 
to 
and how to get 15,000 requests in one week on a 6 to 7.30 a. m. program! 7 
( 
hi: 
mt 
bu 
Jo 
Dozens of smart advertisers have learned a short-cut to the 
Southern California market: KNX’ SUNRISE SALUTE. It’s be- 
ao) : . . G 
come a habit—in nine Western states—to tune in this popu- 
wi 
lar participating program —at 6 A.M. every week day. More th: 
than 15,000 letters arrived in one week, asking for booklets 
offered on SUNRISE SALUTE. One advertiser hit an all-time as 
. so 
high in response at a national low in cost (5% per enquiry). is} 
tri 
And all participating sponsors report skyrocketing sales when 
they tell their stories to Western homes—through KNX and | : 
Ww! 
SUNRISE SALUTE. If your budget’s low and your Western sales m 
pl: 
ambitions high, investigate SUNRISE SALUTE. It’s the big mail Ms 
01 
puller on the biggest station in Southern California— KNX, 
owned and operated by CBS—the nation’s biggest network. ho 
mi 
do 
4 un 
* cu 
tr 
Los ANGELES + 50,000 WATTS. REPRESENTED BY RADIO SALES: New York, 7 


Owned and operated by Columbia Broadcasting System. Chicago, Detroit, Birmingham, Los Angeles, San Francisco. 
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